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THIS MONTH AND NEXT 


HE promised article by Dr. Fred Winter 

appears in this month’s issue and it is to 
be followed by others from his store of knowl- 
edge. Our readers will follow this expert with 
interest and __ satisfaction. Before long, Dr. 
Guenther, who has been abroad all summer will 
present some of his interesting findings. They 
will be well worth reading. Practical results may 
be expected from the work on menthenes done 
under Dr. Bogert’s direction and while the pres- 
ent article is largely theoretical, Dr. Bogert’s in- 
troductory note makes it evident that more than 
theory is involved in these painstaking researches. 
More and more interest is being aroused by our 
articles on accounting of which one appears again 
this month and more will follow. Space pre- 


vents even enumerating the other features. 
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A Successful Sampling Method 


Sales are Promoted When the Outlets are “Right’’ 


and Selected Giving Out Is Followed 
by E. J. Clary 


HE basis of the good old sampling idea in the 

perfumery trade was a broadcast proposition. It 

has been so in many lines of business where 
sampling has been resorted to as a method of sales 
promotion. 

But, there are certain features of perfumery mer- 
chandising which take it out of the class of general 
merchandise insofar as sampling is concerned. Here, 
we deal with what is in some cases a luxury article and 
one that covers an extremely wide price range as well 
as an extremely broad taste range. The most success- 
ful instances of perfumery sampling within my ex- 
perience—27 years’ connection with drug retailers and 
department stores—have been those where the per- 
fumer retained full control of distribution, adopted a 
restrictive and selected method and worked his samp- 
ling through outlets covering a trading area in line 
with the price range of the goods. 

In other words, the most approved 
basis for sample distribution in the 
perfumery trade today is: 

(a) Distribution only through se- 
lected or grade A retail outlets. 

(b) Control of distribution by per- 
fumer or jobber. 

(c) Distribution of samples to se- 
lected individuals only. 

As against broadcasting, this plan is 
not only less costly but more effective 
in every way. That is, with a per- 
fumery brand within the medium and 
higher price ranges. I do not say it 
goes for the cheap brands. 

The retailer is scarcely in a position 
to protect a perfumery sampling cam- 
paign within his own place of business 
along these lines, though many per- 
fumers have so lined up_ selected 
retailers as to secure their full co- 
operation. Even then, there’ are 
nough slips to result in waste and 
‘nough broadcasting to offset results. 


In one instance that came to my attention in Chicago, 
an importer supplied a North side druggist with 950 
samples for distribution along with a printed wrapper 
to go with each sample. Having been tied up with 
this druggist for some weeks, this sampling proposi- 
tion came along at a time when it could be watched. 

Here was a French brand retailing within the fairly 
high price ranges. Fully 65% of this druggist’s trade 
was of the second and third rate groups—people who 
could not by any chance invest in the quality of per- 
fumery this importer was offering. Just what might 
be expected happened. The druggist and his clerks 
shoved off these rather costly samples on hundreds 
of people who could never by any means afford to 
buy the goods and there was no selective sampling 
whatever. Everybody who came in the store for about 
a week got a sample and the importer and his manu- 
facturer got—left. 
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Yet, this druggist felt that he had done an excellent 
job for the importer. 

In the first place, the importer had failed to find 
out just what kind of a store this was and just what 
class of trade it catered to. Yet, within eight blocks 
of this drug store is another one on Sheridan road 
which could count easily 80% of its customers as being 
able to afford such a brand of perfume as this and 
who would naturally turn to it as within their “taste 
range.” 

A little survey or advance investigation would not 
only have saved much money but would have really 
produced some results in the way of sales. 

Where the retailer can be sufficiently interested to 
see to it that perfumery samples get a selective dis- 
tribution within his shop, the perfumer or jobber is 
not necessarily in the picture. But he can 
it that the druggist will distribute as directed. 


see to 


One perfumery sampling plan which has pretty well 
gone the rounds instructs druggists and drug clerks 
or any others involved to hand out samples supplied 
only to: (1) women, (2) women under 40, (3) well 
dressed women, and (4) women known to be at least 
occasional customers of the store. 


A “Class” Sampling Campaign 

As the perfumer in this case carefully selects the 
outlets through which he hands out his samples, it 
will be seen that he has what amounts to a “class, 
perfumery sampling campaign’—people sifted for 
their ability to buy the goods and the likelihood of 
their wanting to buy it. 

Of course, the selection is left entirely up to the 
clerk. That is inevitable. But with clear 
tions, they are able to use judgment sufficiently sound 
for the purpose in hand. 


instruc- 


Here, the perfumer gets a fair return on his invest- 
ment in samples and their distribution and I think 
most perfumers will agree that such selective sampling 
is good merchandising for the trade—at least in con- 
nection with perfumes that are medium or high in 
price range. 

There is no way for the perfumery house or the 
importer to judge correctly the availability of a drug 
or other store for sample distribution without a per- 
sonal checkup. That means a visit to the store by the 
jobber’s agent or the factory itself and a determina- 
tion as to: 


Average income per family in the trading area. 


~ 


2. Character of the average customer. 

3. Percentage of women as against men. 

4, General tone of the store and its management. 
5. Number and type of opposition brands on sale. 
6. Willingness of retailer to co-operate. 


It is a well-known fact that many drug stores serve 
many times women than men and vice 
This naturally becomes a matter of great importance 
in any sampling plan. It might be said that when 
well-to-do men are sampled, they take their samples 
home to their womenfolk but this is, at best, a long 
shot. It is.of much greater value to ultimate sales. for 
the woman"herself to get the sample and ,know just 
where it came from. 


more versa. 
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The cosmetic buyer for a Mid-Western department 
store said: 

“We do a very large business in toiletries with 
farmers’ and farmers’ daughters. In recent 
years, they are buying the better quality perfumery. 
We move a considerable volume of imported goods 
year by year. We have found that sampling the well- 
to-do farmers with a quality, high price range per- 
fumery pays out in dollars and cents. But, to see 
that samples get into the right hands (we pay half 
the cost in some instances) the utmost in supervision 
is needed at the counter. 


wives 


Extra Help Provided 

“So, we supply a demonstrator—a woman—to pass 
out our samples and rely upon her judgment to pick 
the women and girls who appear to be the type we 
believe the goods will interest and who can afford 
to buy it.” 

The placement of a demonstrator in the drug store 
for a single perfumery brand is usually too costly to 
consider. Where it has been done, good results have 
been the rule; but perfumers appear to shy at the 
overhead in such a form of selling. 

In any case, the co-operation of the retailer must 
be assured if the plan is to be a success. This means 
that he must be fully sold on the brand, its possi- 
bilities and its adaptability to his particular type of 
trade. And this is the job that falls upon the 
shoulders of the supplier. 

In nearly all trades where sampling fits in with the 
scheme of selling, the great drawback has been in- 
efficient distribution of samples. There is too much 
tendency to broadcast or rather a lack of control 
which would prevent or reduce broadcasting to a 
minimum. It is so in the coffee and tea trade, where 
price ranges ‘vary greatly and where retailers vary in 
their management standards and in the class of people 
with whom they deal. 

For instance: it would pay well for a perfumery 
importer to get 50 samples, costing him $1.00 each, 
into the hands of 50 women of wealth and refinement 
in a given retail area; but it would be wasteful and 
costly for him to get 500 such samples at $1.00 each 
into the hands of housemaids or factory girls within 
a similar trading area. So that sampling is 
merchandising in the trade—l/f. 

There has been somewhat of a revival in sampling 
in recent years. Modern retailing presents new op- 
portunities for the control of distribution and that 
perhaps is one of the reasons. While the retailer is 
skeptical of sampling here and there, it is because he 
looks for too big an immediate return upon it and in 
that we find another risk. 


good 





He Started One 


A college professor and his wife were entertained 
at dinner a few weeks ago. In the midst of the gayety 
at the table a child’s voice was heard coming from the 
floor above. 

“Mother!” 

“What is it, Archie?” she asked. 

“There’s only clean towels in the bathroom. 
I start one?”—Fyr-Fyter. 


Shall 
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D’Orsay’s New “Comtesse” and “Le Jardin” 


N line with the general trend of pricing products 

today D’Orsay Parfumeries Corp., New York and 
Paris, has recently presented a most attractive mod- 
erate priced line, known as the “Comtesse D’Orsay.” 
This is a deviation from the many D’Orsay products 
which are classed among the higher priced and expen- 
sive items. The photograph at the left shows the 
numerous items comprising it; the perfume in three 
sizes, the dusting powder, the face powder, toilet water, 
bath salts, talcum, sachet, and compact and lipstick. 

The predominating color scheme of this unusually 
packaged line is green, green with a grain effecting a 
woodlike appearance. The outer boxes holding the per- 
fume simulate wooden containers with small log like 
handles. The powder, both the dusting and the face, 
also carry out this grained wood effect. 

Like the perfume bottles is the eau de toilette con- 
tainer in a larger size. The same rounded edges, and 
the log shaped stopper held securely by means of a 
green silk cord forms a decidedly different package. 

Harmonizing with the perfume and powder packages 
are the packages of the bath salts, taleum and sachet. 
These, as may be seen from the illustration, are in 
distinctive glass bottles with green metal caps. A 
lighter shade of green label with gilt letter, “Comtesse 
D’Orsay,” below the D’Orsay coat of arms forms a 
neat, and pleasing contrast. 

Compacts and lipstick complete the line. These 
are developed in green enamel with the coat of arms 
and trade name in silver tone on the face of each. The 
compacts are developed in double and single, and the 
lipsticks come in the various shades in popular demand. 

D’Orsay is to be congratulated upon having designed 
and developed this unusual and attractive line in the 
moderate price group. The effort expended in creating 
something different in the package line has been a 
decided success and the line should be among the most 
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popular of the new and interesting Fall products. 

Almost simultaneously with the “Comtesse D’Orsay” 
line comes another new series by D’Orsay, “Le Jardin.” 
Perfume, tcilet water, face powder and soap make up 
the items of this group. A rather spicy odor which is 
characteristic of each item breathes an oriental and 
mysterious atmosphere adding to the illusive charm of 
the user. 

Mottled tan containers with black trimmed edges is 
the color predominating throughout this number. As 
can be noted from the photograph at the right the per- 
fume cartons are unique in that they have a lose front 
flap which when down affords a view of the entire bottle. 
When closed this is held in place by a hood top. The 
bottles are effected in square contour with heavy gilt 
tops and stoppers. The label, harmonizing with the 
tops, are of gilt with the name, “Le Jardin” in black 
letters above that of the company. The toilet water 
bottle is similar to the perfume but with a black top 
and stopper. 

The pewder box is similar to the perfume cartons. 
The black trimmings against the tan of the box forms 
a pleasing contrast, and the decoration, the D’Orsay 
coat of arms on the flap, adds an intriguing note. 
Similarly the soap. Three cakes, packaged in unique 
containers more like an individual box than a wrap- 
per holding each cake, from the box which is devel- 
oped in the characteristic tan with black edges. 

This distinctive 
line, while a little 
above the moder- 


























ate in price, is an 
addition to the 
various D’Orsay 
products with 
which it may well 
be pleased. 











Dr. Doran Back from Europe 


ASHINGTON, Sept. 12.—Dr. James M. Doran, 

Commissioner of Industrial Alcohol, returned 
from what was supposed to be a “vacation” abroad dur- 
ing August and part of September with enough fresh 
information concerning the problems and _ practices 
incident to industrial alcohol and essential oils in 
Europe to have accounted for an official visit. 

His trip, he said, left him with many new ideas, but 
no concrete conclusions; in fact, those he expressed 
within a short time after his return made it appear 
that he came home convinced that in their essential 
principles American laws relating to industrial alco- 
hol, even with the strictures necessitated by having 
prohibition statutes piled on excise tax regulations, 
possibly are more lenient than those in other countries. 

Dr. Doran’s visit encompassed the industrial centers 
of England, Germany, France and Holland, in each of 
which places he had conversations with officials and 
with manufacturers using industrial alcohol. 

Most important of his studies was that concerned 
with comparatively new regulations in each of those 
countries which permit the manufacture of industrial 
alcohol in its pure form for sale to manufacturers. 
Under the terms of the foreign laws, manufacturers 
of perfumes and cosmetics may receive their alcohol 
untreated even with special denaturants, but the man- 
ufacture of their products is done under the personal 
supervision of agents detailed to the plants as per- 
manent supervisors. 

Impressed at first with this idea, Dr. Doran said it 
carried less weight after a study convinced him that 
American manufacturers would not be content with so 
much “paternalism” in government. The system of 
registered formulas is more in line with American 
business practices, he said, and added that his office 
now gives manufacturers sufficient leeway in regis- 
tering the formulas of highly individual products that 
manufacturers need not reveal in detail their trade 
secrets. 

The maximum of supervision was found in Ger- 
many, Dr. Doran said, where new regulations require 
the withholding from sale of each batch of manufac- 
tured goods until government agents have tested its 
alecholic content, and this in a country where the 
excise tax is the only enforcement problem. 

Dr. Doran noted that English manufacturers, de- 
spite the budget difficulties of that country and the 
constant framing of new tax measures, have been 
materially helped by their government through re- 
This action, 
which he said was quite recent, was seen as increas- 
ing the competition with articles of French manu- 
facture principally, but a certain amount of perfumes 
and cosmetics, principally of the cheaper varieties, 
are exported to England from the United States. 
One manufacturer in this country recently embarked 
on a new venture through exports designed especially 
for cheaper trade and has met with considerable suc- 


moval of all taxes on industrial alcohol. 


cess, the commissioner said. 

Dr. Doran would not comment on the possibility of 
British manufacturers, encouraged by cheaper produc- 
tion costs, making a bid for the Latin American trade 
which has been almost a monopoly for French and 
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Trade Commission Activities 
ASHINGTON, Sept. 1 —Trade Commission Ac- 
tivities in Washington, insofar as they affected 
perfumers, toilet goods manufacturers, essential oil 
manufacturers or the soap industry were at an abso- 
lute standstill during the month of August. 

It is understood, however, that the coming month 
may find several stipulations of interest handed down 
and possibly orders in some of the more important 
cases before the commission. 

The pending matter before the Commission follows: 

A complaint charging Northam Warren Corp. with 
misrepresentation in printing advertisements carrying 
endorsements of “Cutex” by prominent persons, who 
the commission alleges were not in fact constant users 
of the product. One hearing has been held, the com- 
pany having denied the allegation. 

A complaint charging Helena Rubinstein, Inc., de- 
nied by that company, with the customary allegations 
in alleged price-fixing through resale price 
agreements with retailers. The possibility that this 
case might be dropped if the commission came out in 
favor of such a practice evaporated last month with 
the announcement of the commission’s general finding, 
following a lengthy investigation, that price fixing is 
not desired by industries generally. 

Another complaint, also denied by the respondent, 
charged the Elby Extract Co. with mislabeling some 
of its products through printing the address of “Grasse, 
France,” on them, together with the name “Eugene 
and Joseph Freres,” and with mislabeling its product 
“Bouquet 3M.E” through stating that it was aged in 
wood. 


cases 


American manufacturers, but others familiar with the 
hard fight being made for business in that region by 
Great Britain saw this as a distinct possibility. 

In Frankfort, Germany, already famous as the center 
of a great dye industry linked with the European dye 
‘artel and for its chemical works, Dr. Doran found 
that long strides are being made in the perfecting of 
synthetic perfumes, but this business, like most others 
in Germany, is suffering temporarily from the busi- 
ness depression which was heightened by recent gov- 
ernment difficulties and the flight of the mark. 

During Dr. Doran’s absence, he revealed today, his 
office has been preparing a new brochure which it is 
expected will be of great value to users of industrial 
alcohol. It will be ready in about a month. 

The brochure will not treat with any special topic 
in industrial alcohol regulations, but will be a com- 
pendium of answers to questions asked most frequently. 
Dr. Doran termed it a collection of answers to in- 
quiries which “usually require four-page answers.” 

Prohibition matters otherwise have remained quiet 
in Washington and probably will for some time, so far 
as the commissioner’s office is concerned. There have 
been no new developments in the office of the Prohibi- 
tion Administrator, beyond a more intensive training 
of men who it is expected will be detailed to operate 
against violators of the industrial alcohol regulations. 
It is generally agreed, however, that there are com- 
paratively few of these, especially in view of the 
number of licensees. 
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Modern “Nutritive” Beauty Creams 


A Discussion of the Effect of These Products 


Upon the Skin and the Reasons for It 


by Dr. Fred Winter, Vienna 


ITH the creation of these creams, 


the modern 


cosmetic art has taken a great step forward 
in the treatment of changes in the skin caused 


by age. These modern preparations con- 
tain certain elements of the subcutaneous 
tissue which have been found to play an 
essential part in the continuous regenera- 
tion of the lower layers of the skin, a 
vital process of the utmost importance. 
In fact, as soon as this vital process 
ceases, or even begins to behave irregu- 
larly, owing to insufficient nourishment 
of the subcutaneous tissues for lack of 
certain regenerating or restorative sub- 
stances, atrophy of the cells ensues and 
the skin grows flabby and wrinkled, as 
the tension is not sufficient to hold it firm. 





This relax- 


ing of the epidermis is therefore directly caused by 
the atrophy of the subcutaneous tissues, and these, 
lacking proper nourishment when old age is reached 


and when the normal functions of the 


regenerating 


elements have weakened or perhaps entirely ceased, 


shrivel up and fail to give the padding 
maintain a normal taut- 


necessary to 


literature 


point of view therefore requires, in addition to the 


certain regenerating substances of this 


kind capable of replacing physiologically the secretions 


of the degenerate subcutaneous glands, 
the provision of a carrier or base that 
will insure rapid absorption by the pores 
of the skin. It is evident that this process 
of nourishment through the skin would 
be fruitless unless the nutritive elements 
promptly reached their point of destina- 
tion, namely the subcutaneous tissues on 
which they are to act, by way of the pores 
of the skin. 

I stress this fact so much because it 
seems to me that its primary importance 
has not always been properly understood, 


to judge by certain preparations recommended in the 
which call for the use of nutritive sub- 


petrolatum. Petrolatum may, in certain 


cases, be associated with other greasy and easily ab- 
materials (lanolin, ete.), but being itself ab- 
sorbed with difficulty it could not constitute a suitable 
base for nutritive matter when used alone. We recom- 


mend particularly the use 





ness and tension of the 
skin. 

Under normal condi- 
tions, namely in childhood 
and youth, when the se- 
cretions of the subcuta- 
neous glands continue 
steadily supplying the 
necessary nutritive sub- 
stances, the tissues lying 
beneath the skin form a 
homogeneous and elastic 
padding of fatty aqueous 
materials with which the 
skin is kept in a state of 
tension sufficient to give 
it the appearance of un 
wrinkled smoothness. 

The immediate causes 
of flaccidity of the skin 
lie in the atrophy of the ; 
subcutaneous tissues, and regarding 
the object of applying 
nutritive creams is to go 
to the root of the trouble 








externally. 


interesting 
creams have a prominent place in modern cos- 
metic treatment and that they enjoy a consider- 
The author's suggestions 
raw materials for these 
their employment in the manufacturing process 
should be of considerable value to the house which 
will place such products upon the market. 


of lanolin, beeswax and 





Do Creams Actually “Nourish”? 


EDICAL opinions differ widely 
actual nutritive value of anything applied 
Conservative medical opinion seems 
to adhere to the belief that the cells of the skin 
and the subcutaneous cells can be actually fed 
only through the blood stream, which, of course, 
is not reached by 
However, there is a body of opinion in which 
numerous foreign dermatologists are prominent 
which holds to the opposite belief. 
article presents the views of these men. 

Whether or not nutritive creams actually feed 


the cells, however, is not the main subject of his 


discussion. 


able vogue at present. 





creams other cosmetics. 


Dr. Winter's 


is a fact 


creams and 


cocoa butter. 


The Various Kinds of 
as to the Nutritive Creams 
Creams with complex 
hormones for a _ base.— 
The acknowledged regen- 
erative action of the hor- 
mones is strictly local, or 
in other words, the hor- 
monal matter extracted 
from any given organ is 
effective only within the 
limits of the functions of 
that organ. Thus it is 
that the hormones of 
that such ; 
the ovarial, cerebral, renal 
(adrenalin), testicular 
and other regions. act 
only upon the organs 
whence they originate. 
Consequently, we are 
here concerned solely with 
the hormones of the skin. 











by providing artificial 





nourishment for the atro- 


phied tissues by means of regenerating substances in 
corporated in a suitable carrier to insure prompt 


absorption of the mixture by the pores 


of the skin. 


Truly effective treatment through the skin from this 
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The hormones of the skin, 
the “dermines,” are secre- 


tions of a special kind of subcutaneous glands, intended 
for the regenerative nourishment of the subcutaneous 
tissues containing them. The biological effect of the 
hormones corresponds to the principles we have just 
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stated. Their regenerating action: prevents 
of the subcutaneous tissues and thus 
natural tension of the skin. 

The hormones are extracted from the subcutaneous 
parts of certain animals. According to Prof. Bickel, 
the hormones obtained from animals whose regenerat- 
ing processes have been found to go on with particular 
intensity, the kind of animal enjoying a long life, are 
to be preferred. Bickel mentions the turtle and the 
lizard as providing very effective hormones. According 
to other writers, the hormonal matter of animals with 
an especially smooth and taut skin (snakes, salaman- 
ders, frogs, etc.) is recommended as unusually active. 

Active hormonal matter is isolated in the form of 
thick extracts. Unfortunately, where the isolation of 
the hormones is relatively easy, the extracts are apt 
to undergo rapid decomposition for lack of suitably 
developed methods of preservation. It happens, in fact, 
that such hormone extracts are soon spoiled by the 
rapid onset of putrefactive processes and, where careful 
preservation is not practiced, not only are they of no 
effective use but even dangerous, owing to the forma- 


atrophy 
maintains the 


tion of cadaveric toxins. 

Therefore, such hormones may do excellent 
service, as would appear to be proved by experiment, 
their use in the preparation of nutritive creams for 
the skin should rest on the express condition of their 
having been properly preserved and thereby removed 
from all possibility of putrid decomposition. Unfor- 
tunately, as we have just pointed out, the methods of 
preservation in use are anything but perfect and there- 
fore, at any rate at the present time, the use of such 
hormonal matter is often problematic and many a 
preparation having a hormone should be 
with care and discretion. 

If, in addition, it is there is no 
method, analytic or the presence 
of hormonal matter in any given cosmetic preparation 
may be determined with any degree of 
becomes easy to that, on very different 
grounds, it is necessary to take with certain 
reservations many of the commercial products claimed 
to be prepared with a hormonal base and boosted by 
a lot of noisy publicity. 


while 


base used 
considered that 
otherwise, whereby 


certainty, it 
understand 
often 


Yet there do exist some high standard products that 
have given interesting results. What appears to be 
certain is that the method of hormonal treatment of 
the skin cannot make great headway until the isolation 
and preservation of the raw material are brought to 
a state of perfection which they fall far short of today. 
As a principle, the treatment of the skin with hor- 
mones certainly is a marvelous discovery, one which 
has opened up altogether new ways of combating the 
ravages of time, ravages which in the future may prove 
to be no longer beyond repair. 

Creams with a hormone base contain as a general 
rule from 1 per cent to 2 per cent of hormones. Their 
Re- 
sults begin to be seen clearly after two or three months 
of daily treatment. But even after only a few treat- 
ments the user begins to feel the skin growing firmer, 
and this firmness keeps increasing while the wrinkles 
gradually begin to disappear. Early in the treatment 
certain light red spots may become noticeable but they 
vanish as the treatment continues. The elasticity of 


effective use calls for rapid, energetic massage. 
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the skin gradually increases as the 


skin grows firmer. 


flabby, sunk-in 


Creams with a Cholesterin and a Lecithin Base 

Cholesterin and lecithin are lipoids that are common 
in the glandular secretions of the human body and are 
also to be found in the hormonal secretions. Their 
effect is, from various points of view, entirely analogous 
to that of the hormones, and experiments have shown 
that these lipoids exert a regenerative action upon the 
subcutaneous tissues. 

Cholesterin is a secondary alcohol common through- 
out the secretions of the human body. It is found in 
the biliary organs, in the blood, the muscles, the brain 
and in all the tissues of the body. It is found also, 
by way of parenthesis, in lanolin, in the form of esters. 

All of these glands of the body secrete cholesterin 
which therefore would seem to be a valuable nutritive 
substance playing an important part also in the regen- 
eration of the subcutaneous tissues. Indeed, it is likely 
that the action of the hormones is due to the secretion 
of cholesterin and lecithin. Incidentally, it may be 
observed that cholesterin is also secreted by the pilifer- 
ous glands and constitutes an indispensable item of 
nourishment for making the hair grow. 
the falling out of hair is attributable 
directly to a lack of cholesterin. 

In a word, cholesterin is food of the highest order 
not alone for the hair but also and very especially for 
the skin, as many experiments have borne out. 

It is certain that tests since made to determine the 
effects of cholesterin on the skin have given results 
which, in several respects, have the 
optimistic expectations. 

Used in suitable surroundings, that is, together with 
easily absorbed greasy matter- 
condition in 
cholesterin 


Consequently, 


more or less 


exceeded most 


(an absolutely primary 
worth while results)— 
excellent food and regen- 


obtain 
constitutes an 
erator for the skin. 

Without going too far and without exaggerating the 
importance of this product (or of the two lipoids, choles- 
terin and lecithin, taken together), we believe we may 
look forward, thanks to the careful use of cholesterin 
by experienced persons, to a complete transformation 
of the cosmetic treatment of the marks which the years 
leave upon the skin (and possibly, too, in the treatment 
of baldness). 


order to 


But there still remain many tests and researches to 
be made in order to find truly satisfactory surroundings 
in which its subcutaneous action, its essential purpose, 
is enhanced, and in order to determine more exact lines 
for a methodical use of cholesterin or of the two lipoids 
together. 

Everything tends to support the view that choles- 
terin, aided perhaps by the secondary complementary 
action of lecithin, is the principal essential chemical 
in the biologic action of the hormones and that by 
using cholesterin, especially together with lecithin, it 
is possible to obtain an effect approximately analogous 
to that of the natural complex hormonal substances. 

Cholesterin is therefore, in a way, a hormonal sub- 
stance and is, in fact, often used as such, either alone 
or together with lecithin, in many preparations claim- 
ing to be hormonal preparations. 

Cholesterin, or a satisfactory mixture of same with 
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lecithin, will therefore probably some day take the 
place of the complex hormone extracts, if, as there is 
reason to expect, these two lipoids maintain their 
reputation as essential factors in the action of regen- 
erating the subcutaneous glands, and, consequently, 
the complex hormones. 

The use of cholesterin offers, as compared with the 
hormones, the advantage of its being found upon the 
market in its pure state in the form of an absolutely 
stable and non-spoiling white powder. Lecithin is 
supplied in the form of a brownish sirupy substance, 
which does not spoil when kept dry but is affected by 
humidity. (See below our comments on the subject of 
the preservation of aqueous lecithin creams.) Being 
soluble in heated fatty substances (its solubility in 
alcohol leaves much to be desired: a great obstacle to 
its being used in shampoos), cholesterin is excellently 
suited for use in the preparation of creams. When 
combined with readily absorbed fatty substances in the 
proportion of 1.5 to 2 per cent on the average, it pro- 
vides excellent skin-food creams. Its use, moreover, 
is not marred by even the slightest irritation such as 
is the rule with the complex hormones. (See our com- 
ments on this subject below.) 

Lecithin 

Chemically speaking, lecithin is a glyceric ester 
(triglyceride), a mixture of various higher fatty acids 
and a derivative of glycero-phosphoric acid. It is 
found in two forms chemically, to wit: 


Oleo-palmito-choline-lecithin Oleo-stearo-choline-lecithin 


0.0.C,.H, 0.0.CisHas 
C;H:——0.0.CwH1 C,H:——0.0.CisH; 
OH OH 

‘ J *% j 


*\0.P0.C.H,,N.OH 0.P0.C-H,,.N.OH 


With acids, lecithin decomposes to form fatty acids, 
glycerophosphoric acid, choline and amido-ethy] alcohol. 

With alkalis decomposition follows analogous lines 
but with the formation, of course, of alkali salts to 
correspond to the acids. 

Lecithin is likewise very common in the secretions of 
the subcutaneous glands and of all parts of the human 
body. It is found, among other places, in the brain, the 
muscles, ete. Lecithin is found also in the yolk of egg, 
together with cholesterin and glycerophosphoric acid. 
It is to be presumed, as we have repeatedly indicated, 
that lecithin is likewise a chemical constituent of the 
hormonal secretions of the subcutaneous glands. In 
its commercial form, lecithin comes as a_ brownish 
sirupy substance obtained from various sources, such 
as, for example, lecithin of eggs, lecithin of brains, 
vegetable lecithin, etc. Generally that of animal origin 
is preferred. 

Lecithin has numerous peculiarities which distin- 
guish it from cholesterin, although its regenerating 
effect is very closely analogous to that of cholesterin, 
though less powerful. On the other hand, lecithin 
reveals the valuable characteristic of accelerating con- 
siderably the absorption of greasy substances and 
thereby of assisting considerably the nutrition through 
the skin of the subcutaneous tissues. Aside from its 
substantive use concurrently with cholesterin, lecithin 
shows, by that very important supporting fact, how 
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valuable its contribution may be in skin-food creams 
and how helpful it can be with its nutritive action, just 
as cholesterin with its nutritive action. And there is 
still another characteristic about lecithin. It has an 
emolient effect upon the skin which cholesterin lacks, 
exerting a beneficial influence and avoiding irritation 
of the skin. All of these virtues would seem to lend 
to lecithin an important function in the regenerative 
processes of the subcutaneous tissues, both to comple- 
ment the action of cholesterin and to accelerate that 
absorption of the greasy carrier upon which depends 
the nourishment of the subcutaneous tissues through 
the skin which the skin-food creams have in view. 

To sum up the points which the present article has 
dealt with, we might say that the union of cholesterin 
with lecithin in satisfactory proportions made available 
to the subcutaneous tissues by the addition of easily 
absorbed fatty substances provides skin-food creams 
which may very likely some day wholly replace the 
hormonal creams, in that these two lipoids taken to- 
gether constitute a sort of synthetic hormone. For 
lecithin creams, a strength of from 3 to 5 per cent 
lecithin is recommended; and for combination creams, 
an average of 1.5 to 2 per cent of cholesterin and 0.5 
to 1.5 per cent of lecithin. Lecithin creams, particu- 
larly those containing water, should be carefully kept 
so as to avoid putrid decomposition (add benzoate of 
soda or methyl para-oxybenzoate.) 

To conclude our present contribution, let us state 
that the action and effect of these two lipoids is a com- 
plementary one from the chemical point of view as 
well. Cholesterin, as an alcohol, shows a strong affinity 
to the acids (esterification). Lecithin as a tri-glyceride 
shows a strong affinity to the fatty acids or to glycero- 
phosphoric acid. It may be supposed that both the 
cholesteric esters and the salts of the fatty acids thus 
formed are active elements in the true sense, supplying 
the materials which are necessary for nourishing the 
skin. 

The conscientious practitioner will therefore find in 
these materials of known efficacy, valuable aids in the 
accomplishment of his laudable task of conquering the 
effects of time, and he will at the same time find 
supreme satisfaction in being able to follow strict 
scientific methods and to tear up by the roots the 
harm which no empirical method has thus far been 
able to undo. 

Every practitioner who measures up to his task 
may hereafter therefore expect to find his work re- 
warded not alone by the creation of those illusions of 
improvement which used to be and still are very 
frequently his sole resource, but by the bestowal of 
positive benefits that are infinitely more consoling. 


Duty on Shampoo Soap 


In suit 3466, appeal to U. S. Court of Customs and 
Patent appeals from abstract 16742. the American 
Shipping Co. claims that hair wash and shampoo, held 
properly classified as toilet preparations at 75 per cent 
ad valorem under paragraph 62 of the Tariff Act of 
1922, should be returned for duty as soap at 15 or 30 
per cent under paragraph 82. 
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Recent Product Developments 


N the following columns appear descriptions of vari- 
ous new products recently placed on the market by 
toilet 
These new products have recently been featured 


perfumers and manufacturers of branded 
goods. 
in retail merchandising campaigns, and the information 
is presented from the standpoint of the consumer and 
through the kind co-operation of the manufacturers. 
Neo-Derma Scalp Preparations 

glass bottle has been 
Milwaukee, Wis., for its 
“Soapless Shampoo’ 
shown at the left of the 
accompanying photo- 
graph. The decorative 
label in a futuristic de- 
sign the 
colors, red, orange, vel- 


A substantial transparent 


chosen by Neo-Derma Co., 


comprising 


low, blue, violet and gold 
is repeated on the white 
jar containing the scalp 
emollient. Topping the 
bottle is a black plastic 
and the 
metal. 


jar, a 
The 
and the 


closure, 
silver tone 
product name 
company 


in silver letters on an effective purple back- 


name are car- 
ried out 


ground. 


Lelong’s Dry Perfume Spray 

A spray for dry perfume in the form of a cigarette 
lighter is the latest addition to the products of Lucien 
Lelong, New York City. The sprayer is filled by in- 
serting a package of dry perfume in the bottom and 
by shaking out through the perforations in the top. 
When not in use a cap securely closes the perforations. 
This means is taken, Lelong advises us, of presenting 
an attractive con- 

tainer for _ per- 

fume that may be 
carried in the 
purse and applied 
without fear of 
staining the 
clothes. 
The 


are of 


containers 

different 
colored enamels, 
pink, blue, green, 
white and yellow 
with 
edges 


silver toned 
and _ top. 
The characteristic 
trade 
effected 
The 


whole is contained 


Lelong 
mark is 
on the face. 


in a leather case 
lined with 
and 


velvet 
satin. 
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“Ln 


Evening in Paris” Items 

Bourjois, New York, has 
“Evening in Paris” products with a double and single 
vanity. Both vanities are effected in a deep blue enamel 
with the Bourjois trade mark imbedded in the cover 
in silver tone. The base is also of silver tone. The 
lustrous blue enamel forms a very handsome container, 
and harmonizes with the other “Evening in Paris” 
products. 


Inc., complemented the 


The double compact is developed with the rouge and 
loose powder as may be seen from the photograph and 
the single is effected in a loose powder, a cake powder 
and a rouge. 

Two lipsticks have also been presented. 
depicted at the left for the “Karess” group 
toned with a fine blue line decoration on the top. 
other, the “Fiancee,” 


base of 


The one, 
is silver 
The 
is a smooth round case with the 
the characteristic reddish orange of this line. 


Harriet Hubbard Ayer Nail Preparations 


The photograph below shows the Harriet Hubbard 
Ayer, New York, nail preparations with their new 
caps. Without losing any identity or changing the 
style of the package the company has 
adopted a new closure for these finger nail prepara- 


established 


tions. A black cellulose cap is used over an attractive 
black The container holding the 
nail polish and remover remains the same bearing all 
the marks characteristic of the Harriet Hubbard Ayer 
products. 


plastic cap. outer 
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Houbigant’s “Etude” 


“Etude” the latest addition to the line of Houbigant 
perfumes is a faintly spicy odor, emanating an at- 
mosphere of the Orient and India. In keeping with 
this exquisite and 
exotic odor is the 
package. The im- 
ported bottle is 
heavily grooved 
on opposite sides, 
as may be seen in 
the accompanying 
illustration. Cov- 
ering the cut 
glass stopper is a 
metal silver toned 
screw top which 
not only prevents 
leakage but adds 
an attractive note 
to the ensemble. 

This bottle is 
clasped securely 
into a heavy 





square metal 
base by means of 
metal clips. A 
metal strip across 
the base bears the message in French that this product 
is “an unusual composition of rare essences, a very 
persistent odor which acquires its true value after it 
has been allowed to evaporate for a short time.” The 
outer cover is of a beautifully grained rose wood and 
the whole is a pleasing addition to the line. 


A Perfume for Every Occasion 


“Diademe des Parfums” of Coty, Inc., New York, has 
been created to meet the demand today for a different 
type of perfume for each occasion. This “Diademe” 
contains five of Coty’s perfumes grouped conveniently 
on a bakelite stand. Half-ounce flacons of sparkling 
crystal, each with its own glass applicator, hold per- 
fumes of every type for the moment’s need. 
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Frederick Stearns Presents Agnes Sorel Products 

Frederick Stearns & Co., of Detroit have brought 
out this new 
“Agnes Sorel” 
line of facial 
creams packed in 
the exceedingly 
smart jars shown 
herewith. The 
jars are a deep 
chrome. Against 
this background 
the black labels, 
with  accenting 
colors of red and 
green stand out 
in pleasing contrast. The black plastic jar cover, com- 
pletes the tasteful ensemble, which is already meeting 
with excellent demand. 





Lydia O'Leary's “Cover Mark” 

“Cover mark” as the name implies is a preparation 
to cover up birthmarks and blemishes. In her studio 
at 11 West 42nd Street, New York City, Miss O’Leary 
gives a careful study to your particular skin coloring 
and the color blended that will best suit your com- 
plexion. This color is recorded and future orders may 
be filled from this record thereby assuring yourself of 
securing the correct shade. 

Those who cannot visit the studio can decide from 
the color chart accompanying each package which 
shade is the 
one suitable 
for your use. 

This prod- 
uct is the re- 
sult of much 
e x periment 






on the part a 

of Miss 

O’Leary her- 

self to secure oy “Cover Mork” 
a product r nti 
that would Mo for Obiiterating 
hide her own : SIRTHMARKS 
b irt hmark. BLEMISHES 


lydia Oleary 


WW. 42° St, Mew York 
Pot. app. for— US. Pot. OFF 


The applica- 
tion she ad- 
vises us will 
remain on a 
couple of 
days if nec- 


essary. 


Almay Products 


Almay Products, New York, has recently introduced 
the “Almay” line of products, consisting among other 
items of a pine essence and an odor neutralizer lotion. 
These have been attractively packaged in tall slim 
bottles topped with handsome plastic caps of the 
long-skirt type. Neat legible labels also add dignity 
and beauty to the ensemble. Some labels are attached 
to the flat surface of the bottles and others are at- 
tached over the edges, half on one side and half on the 
other. 
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F. W. Fitch Co. Products 

A grouping of F. W. Fitch Co.’s products, Des Moines, 
Iowa, shows the two methods of packaging ‘“Mentho- 
Pep,” the men- 

thol-cooled shav- 

ing lotion as well 

as the “Dandruff 

Sham- 
“Steri- 
lized Shaving 
Cream.” The 
bottle at the 
right is 


temover 


poo” and 


extreme 
unique in that it 
has a concave 
specially- 
that 
rub 


side, 

treated, so 

the user can 

his razor blade in 

the curved 

face and 
All the containers 
photo carry black plastic closures. 


sur- 
bring 


back its original sharpness. in the 


Three Odors by Lionceau 

Three new perfumes have recently been presented 
by Lionceau, Inc., New York and Paris. 
known as “Parfum Brunes,” “Parfum pour 
Blondes” ™ Bleu.” The first one, the 
company advises us, is a studied blend of rare essences 
especially suitable for the brunette type; the second, 
for the effervescing, vivacious personality of the 
blonde; and the third, an alluring scent for the fair, 
for the dark, for the sophisticated. 

The 
glass bottles with 


These are 
pour 


and “Le Fleuve 


similarly in transparent 
The “Parfum pour 
Blondes” with a jade cap with a jade and gold label; 
“Parfum pour Brunes” with a coral cap and coral and 
gold label; and “Le Fleuve Bleu” with a black top and 


packaged 
plastic caps. 


three are 


The outer containers harmo- 
They are effected in suede finished 
paper in the same colors as the bottle tops with a gilt 
decoration at top and bottom, and the perfume and 
company name in gilt letters. 

The “Le Fleuve Bleu” 


designed and size bottles. 


a blue and silver label. 
nize with the tops. 


is also packaged in different 
A larger round flat bottle 
with silver decorations is used for this purpose. 
The perfumes are imported from France and should 
be classed among the higher priced items. 
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Hudnut’s New Compact 


A blue and black enamel with an ornamental 
design effected in white with silver lines is the new 


case 


This artistic 
in the accompanying photograph 
is shown resting in the attractive rose moire lined 
box, with the “Richard Hudnut New York Paris” 
printed in silver letters in the cover. The outside of 
the box is developed in blue and silver with the trade 
name “Du Barry” in silver letters top. 

The inside of the compact is similar to the former 
“Du Barry,” one, containing a substantial mirror oc- 
cupying the entire top of the case and three compart- 
ments in the base, one for cake powder, one for rouge 


cover of the Richard Hudnut compact. 


compact illustrated 


across the 


and one for grease lipstick or rouge. 


Mia-Mi Line of Georges Acuna 

Georges Acuna, S. Paulo, Brazil, has sent us a set 
of the “Mia-Mi” line which he is 
Brazil. This attractive gift package is developed in a 
blue and black suede box lined with yellow satin. 

Throughout the line the color scheme is yellow and 
black. The perfume and toilet black 
novelty bottles with yellow decorative labels. The 
brilliantine is also in a black jar with yellow cover. 
The other packages—the soap, talcum and 
powder—are in yellow with black trim- 

All are fitted into special pockets in the yellow 
lining which forms an attractive background. 


manufacturing in 


water are in 


rouge, 
containers 
mings. 
satin 
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Cosmeticians Meet in Chicago 

HE twelfth annual convention and trade exhibit 
T of the American Association of Cosmeticians and 
Hair Artists, was held in the Sherman Hotel, Chicago 
late in August. 
from Miss Frances Martell, executive secretary and 
treasurer, and who also acted as convention manager, 
the convention this year, was the biggest and best 
trade exhibit in the history of the association. The 
registrations list showed a daily attendance cf about 
4,000 beauty experts, not alone from all parts of the 
United States, but visitors reported from Canada 
Porto Rico, Mexico and Spain. The consensus, shared 
by the majority of beauty experts attending this ex- 
hibit, was that the depression, has in many ways proved 


According to a report received 
zg I 


a boon to the beauty profession. This also appeared 
to be substantiated in the 
crowds that constantly 
milled around the booths 
where exhibitors displayed 
their wares, which _in- 
cluded the latest styles in 
hairdressing, and the lat- 
est methods and materials 
for making milady’s com- 
plexion the more alluring. 

After personal inter- 
views with many of the 
leading authorities on 
beauty culture attending 
the convention, Mrs. M. 
B. McGavran, the presi- 
dent of the association, 
explained: “It seems to be a paradoxical fact that 
women during a depression take as much, if not better 
care of their hair and faces than in other times. They 
feel that depression must not show in a woman's face, 





Mrs. M. B. McGAvrRAN 


and if they are to return to business, or remain in it, 
they must appear well-groomed despite hard times. 
Beauty schools report increased business and larger 
enrollments. And it stands to reason that the revolu- 
tion in hats made by the Empress Eugenie model 
is going to start another revolution in hair dressing 
and cosmetics. A Eugenie hat simply cannot be worn 
with bobbed hair unless the hair gets some temporary 
length.” 

The name of the association was changed back to 
its first love because of the fact that the name “Hair 
Artists” caused confusion. So in the future the cosme- 
ticians will be known as the American Cosmeticians 
Association. All of the officers were re-elected with the 


exception of E. N. Nolen of Chicago, who was made 


director of publicity. The list of officers follows: Mrs. 
M. B. McGavran, president, Kansas City, Mo.; Otto 
DeDonato, vice-president, St. Louis, Mo.; Miss Eliza- 
seth Thielen, vice-president, St. Louis, Mo.; Mrs. Louise 
). Herschel, vice-president, Houston, Texas; Mrs. 
‘. A. Voegele, vice-president, Greensburg, Pa.; Mrs. 
Ruth D. Maurer, chairman executive committee, New 
York City; Dr. G. A. Ward, medical advisor, Chicago, 

; B. F. Spellman, legal advisor, New York City; 
EK. M. Nolen, director of publicity, Chicago, Ill.; Miss 
Frances Martell, executive secretary ard treasurer, 
Chicago, Ill. 
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A. C. S. in Buffalo 


HE Fall meeting of the American Chemical So- 

ciety was held in Buffalo, N. Y., August 31 to 
September 7. As usual, general meetings were held 
and also separate meetings of the various sections, that 
of Organic Chemistry under the direction of Prof. 
Frank C. Whitmore. Only two papers of direct in- 
terest to our industries were presented. They are 
abstracted as follows: 
The Rearrangement of Phenoxy Ethers to Substituted 

Phenols, by Joseph B. Niederl, S. Natelson, 

and R. A. Smith. 


In a previous paper (Indianapolis meeting of the 
A. C. S.) it was pointed out that isopropyl, m-cresy] 
ether rearranges to a phenolic mixture in the presence 
of sulfuric and acetic acids. This mixture consists of 
33 per cent thymol and 66 per cent of the para isomer. 
These were identified by means of certain characteristic 
derivatives. When p-chloro-m-cresyl ether was _ in- 
vestigated with a view to preventing para substitution, 
a good yield of chloro thymol was obtained. The 
secondary butyl and secondary amyl ethers were con- 
verted respectively into methyl and ethyl thymol. The 
longer the chain in the ethers, the better the yield of 
the ortho product. Normal propyl, butyl, and amyl-p- 
cresyl ethers do not rearrange in this manner. 


The Fixation of Aniline by Hydrocarbons of the 
Terpene Series, by John J. Ritter and 
H. O. Mottern. 


The reaction between aniline hydrochloride and alpha- 
pinene has been the subject of investigations by Aschan 
and Kondakow, who noted the formation of aniline and 
“pinene hydrochloride” (bornyl chloride) when the re- 
actants were heated. In the present work, certain 
terpenes (alpha-pinene, camphene, limonene) have been 
found to react nearly quantitatively with aniline in the 
presence of aniline hydrochloride to yield secondary 
amines. The product obtained by the action of aniline 
hydrochloride on alpha-pinene has been studied in some 
detail and appears to be identical with that obtained 
by the action of camphene on aniline hydrochloride. 


Coming Conventions 


Beauty Industries Manufacturers Associetion, Hotel 
Astor, New York City, Oct. 5 to 7, 1931. 

National Beauty and Barbers’ Supply Dealers As- 
sociation, New Jefferson Hotel, St. Louis, Mo. Oct. 
12 to 17, 1931. 

National Wholesale Druggists’ Association, Hotel 
Ambassador, Atlantic City, N. J., week of Oct. 17, 
1931. 

American Bottlers of Carbonated Beverages, Dallas, 
Tex., Nov. 9 to 13, 1931. 

National Manufacturers of Soda Water Flavors, 
Dallas, Tex., Nov. 9 to 13, 1931. 

Fourth National Symposium of the American Chem- 
ical Society, Sterling Chemistry Laboratory of Yale 
University, New Haven, Conn., Dec. 28 to 30, 1931. 

Second Annual Packaging Exposition, Palmer House, 
Chicago, Ill., March 7 to 13, 1932. 

International Beauty Shop Owners’ Exhibition and 
Convention, New York City, April, 1932. 
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The Costly Department Store 


HE most successful and best managed industrial 

organizations have long made it a practice to 
utilize slack periods in the plant to remodel, re-ar- 
range and reorganize production facilities on a 
more modern or more scientifically effective basis. 
When the plant is running at capacity, it is scarcely 
possible, even if desirable, to interfere with it in 
the interests of future productive capacity. An 
idle machine can be replaced without loss of valu- 
able time. A slack plant can be wholly reorganized 
without interfering at all with the proper conduct 
of the business. 

As with plants and factories, so should it be with 
an industry as a whole; and, given proper planning, 
so it might be at the moment. Carrying the anal- 
ogy a bit further, there are many things about the 
machinery of distribution in the toilet goods field 
which no one in the industry likes. During the 
period when the rapid onrush of business and or- 
ders carried the industry to new heights of pros- 
perity, nothing was done toward the replacement of 
some of this machinery and little thought was given 
to planning for the future. The industry grumbled 
a bit at some of the methods in use, but it took no 
really constructive steps toward correcting these 
practices. 

Now, when orders are a little more difficult to get 
and profits are by no means so easy to make, the 
time would seem to be ripe for the correction of 
some of the faults in the distributive process, long 
neglected or at least quietly tolerated when busi- 
ness was more active. 

There are several important outlets for the prod- 
ucts of the toilet preparations industry. Among 
these might be cited the department store, the drug 
store, the beauty shop, the chain organization in 
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the general merchandise field and others of lesser 
importance. It would go far beyond the limits of 
a single editorial to point out all the defects exist- 
ing in present methods of distribution through 
these outlets. The present one will confine itself, 
and somewhat briefly too, to the first named. Later, 
others may be discussed in more detail. 

It has long been patent and admitted in the in- 
dustry that manufacturers are at the mercy of the 
department store. Especially in the large centers 
of population where the greatest market lies, the 
department store has come to be one of the two 
principal means of contact with the ultimate con- 
sumer. It is not wholly the fault of the stores that 
difficulties in this method of distribution exist. 
They are not to be blamed for the fact that manu- 
facturers in general spend huge sums on this meth- 
od of distribution. The blame, if any, lies with the 
manufacturers who have allowed methods to creep 
into their relations with the stores which cannot be 
justified in economics and which detract enormously 
from the profit on department store sales. 

The manufacturer is at the mercy of the depart- 
ment store for several reasons. He has permitted 
an unjustifiable system of widespread demonstra- 
tions to spring up which has very little, if any, real 
value in the sale of his products. Most of these 
products need no demonstration. They are not 
mechanical devices, expert instruction in whose use 
is needed. Few of them need more than a few 
words of instruction which the department store 
clerk should be trained to give, but seldom is. Yet, 
they are demonstrated far and wide and at huge 
expense—to the manufacturer and never to the 
store, which profits equally from this method. 

It is reasonable and proper for the manufacturer 
to devise and construct window and counter dis- 
plays for the store. But in his zeal for sales, he 
has gone far beyond that. He now rents display 
space in the windows and on the counters and pays 
the store well for showing goods which the store 
in most instances must carry in stock and sell in 
any event. 

With these advantages in hand, it is but natural 
and all but inevitable that further demands from 
the stores be met by payment of PM’s for alleged 
special work by store employees on the manufac- 
turers’ behalf, unusual concessions on returned 
merchandise, special discounts and numerous other 
charges. Nor has the matter stopped there in every 
instance. More and more demands by the stores 
have led to greater and greater concessions on the 
part of the manufacturers until it has reached the 
point where none but the largest of the manufac- 
turers can afford all the numerous services which 
the stores will give—for a consideration! 
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Practically all of these special services are un- 
necessary and ill judged. Those which are needed 
and useful should be paid for by the stores. They 
would be paid for by the stores if the manufac- 
turers collectively had courage enough to take a 
firm stand in the matter. The processes of manu- 
facture, distribution and consumer advertising are 
costly enough for the toilet goods producer. These 
are natural and fair charges upon his business. 
When he goes beyond them and attempts to sell by 
subsidy, he is stepping over into the province of the 
retailer, a costly and dangerous step. 

There would seem to be no better time than the 
present to terminate these unfair charges upon the 
manufacturer. He need not fear that his business 
will permanently suffer if he declines to demon- 
strate or to pay for services which the retailer 
should render without compensation. The depart- 
ment store needs nationally advertised toilet goods 
as much as, or more than the manufacturer needs 
the department store. It cannot afford to turn 
away customers or embark on a wholesale cam- 
paign of substitution. It must stock and show the 
articles which the public demands. 

Naturally, no single manufacturer can correct 
this situation by himself. It will require the co- 
operative efforts of a number of them. But if even 
a comparatively small group of the larger makers 
should decide on a policy of “No More Demonstra- 
tions—No More Cash for Window and Counter 
Space,—No More PM’s,—and No More Unfair 
Charges against our Business by the Stores’, the 
situation would speedily be reversed. Instead of 
having their necks under the heel of the stoves, 
they, and the rest of the toilet goods industry with 
them, would soon have the stores back in their 
proper place in the scheme of distribution. 

Waiting for more favorable business before tak- 
ing these steps is illogical. Now is the time to put 
them into effect. Remodel the machinery of dis- 
tribution at a time when it is not overworked. Reap 
the benefits when better business brings an in- 
creased demand. 
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Tax Measures Coming? 


E may reasonably expect to see a number of 

so-called “luxury tax’”’ measures introduced in 
the state legislatures during the coming season. 
This has been a particularly difficult year in public 
finance as the Federal deficit clearly demonstrates. 
Many of the states find themselves in a similar 
position. In addition, many of them have started 
construction projects in advance of the usual num- 
ber. Others have adopted plans for unemployment 
relief of other sorts, all of which are costly and for 
many of which no money is in sight from present 
revenues. Even in New York State there is talk 
of a tax on toilet goods which may or may not be 
formally proposed to the legislature. 

There are many good reasons why taxes on per- 
fumes and toilet preparations are inadvisable at any 
time and particularly ill-judged now. These reasons 
will have to be presented to legislative committees 
during the Autumn and Winter and, judging from 
past experience, they will be presented effectively 
and will prevent unfavorable tax legislation. 

However, the industry needs the support in each 
state of those manufacturing there and doing busi- 
ness there. The entire burden cannot be left to 
those representatives of the industry who will 
appear before the committees in opposition to this 
anticipated legislation. It is none too early to be 
on the alert for unfavorable proposals or to begin 
quiet educational work in quarters where it is likely 
to be needed. 


\ Correction 
EDITOR, AMERICAN PERFUMER AND ESSENTIAL OIL 

REVIEW 

Sirk: In my article on “Perspiration Correctives 
and Deodorants,” page 271, of THE AMERICAN PER- 
FUMER for July, I quoted from Mr. W. A. Poucher. 
The quotation read “Aluminum acetate is obtained 
when freshly prepared aluminum hydroxide is dis- 
solved in strong acetic acid. A neutral solution is 
powerfully astringent and is used for checking ex- 
cessive perspiration under the arms.” This quota- 
tion was taken from the second edition of Mr. 
Poucher’s excellent work on “Perfumes, Cosmetics 
and Soaps.” 

In the third edition of that author’s book he 
changed the statement and credits aluminum chlor- 
ide with the astringent properties and refers to its 
use as an underarm deodorant. I am pleased to 
give Mr. Poucher the courtesy of this correction. 

RALPH H. AUCH 


A Word of Welcome 

T is a pleasure to publish in this issue news of the 

arrival of representatives of a number of promi- 
nent European raw material houses. These visi- 
tors are always welcome and especially so this year. 
They display their confidence in the stability of the 
American consuming industries when they make 
these visits. We trust that the toilet preparations 
industry will welcome them with cordiality—and 
with orders. 


ro] 
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The Production Man’s Diary 


By 


Francis Chilson 


The writer wishes to stress a statement made in his 
article on package design which appeared in the Aug- 
ust PERFUMER 

Lest there be any is empha- 
sized that the label limited to paper 
stocks only. The sentence “heavier stocks of all kinds 
should be avoided” refers specifically to paper stock 
and not metal. Metal labels 
outside the scope of this Owing to im- 
provement in the manufacture of metal labels they 
may be said to be as economical as any other form. 
The writer wishes to point out that a semi-automatic 
labeling machine has been developed and is success- 
fully employed for affixing metal labels and seals. This 
machine is provided with a device to hold the labels in 
place until they set. By using this machine it is pos- 
sible to apply metal labels very rapidly. 

Another point that the writer wishes to develop is 
that an ordinary standard labeling machine will apply 
almost any label regardless of how it is made. What 
can be done when conditions are right may be illus- 
trated by the experience of the United States Playing 
Card Co., which affixes a playing card to the out- 
side of each deck in an ordinary standard automatic 
labeling machine. But, as a rule, when the label has 
not been properly designed for machine application 
the labeling job will not be neat and may require addi- 
tional girls to rub the labels down. 
point of the article. 


misunderstanding it 
discussion was 


were considered to be 


discussion. 


This was the main 


Lining Face Powder Boxes 

For some time powder makers have been seeking a 
face powder box which will not absorb any of the per- 
fume in the preserve the full 
value of the odor, some manufacturers have with un- 
satisfactory results resorted to other materials than 
the traditional and eminently serviceable paper box. 
Since common fiber drums, used in the spice industry, 
have been insulated with tin foil, the writer has often 
wondered why face powder boxes could not be simi- 
larly lined. Another material which does not appear 
to have come into general use in box construction— 
perhaps for 


powder. In order to 


parchment. Pure 
vegetable parchment is impervious to the action of oil 
and grease and may be obtained in very light weights. 


technical reasons—is 


On Shaking Tables 


Many small batch creams are filled with a spatula 
and, as a consequence, it is necessary to shake them 
down in order to eliminate air pockets and to make 
certain that the containers are full. Recourse is often 
had to vibrating or shaking tables to accomplish the 
settling. Sometimes the jars are pounded on a table 
until the cream or paste has apparently settled. Asa 
rule better ‘an be obtained by using a hand 
filler, which will allow the container to be slowly filled 
from the 


results 
bottom up. The operator places the con- 
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tainer under the filling nozzle or spout in such a way 
that the nozzle goes all the way down into the con- 
tainer. Then, with her other hand, she operates the 
filling mechanism while drawing the container gradu- 
ally away as it fills. Sometimes a little foot treadle 
can be rigged up to facilitate the raising and lowering 
of the jar. Tube fillers are often used for filling the 
small batch products. But, because they eject the ma- 
terial with less of a spurt, they are better 
adapted for the soft, semi-liquid materials than for 
the stiffer ones, for the reason that the operator cannot 
draw the container away fast enough; as a result the 
material strikes the bottom of the container and re- 
bounds back up along the filling spout and over the 
edge of the jar. The writer has never seen a material 
which could not be filled properly without employing 
a vibrating table. 


more or 


Masculine Cosmetics 
It seems that the cosmetic industry will in the fu.ure 
give more serious attention to the creation of prod- 
ucts for men. Several after shaving lotions and pow- 
ders have already been successfully marketed. One 
of the obstacles to the universal use of toilet prepara- 
tions by men appears to be the persistent use by cos- 
metic manufacturers of names long associated with 
products designed for women. For example, the aver- 
age man, even though he is convinced that a cleansing 
cream is more effective than soap, will shy at using it 
as Cleansing Cream. If, however, some enterprising 
manufacturer should put up a product of this kind 
in a tin can somewhat like “Gre-Solvent” and call it 
Cleansing Soap, the chances are that he would put it 
across. After all, it is only a very short step from 
vanishing type shaving creams (Ingrams) in jars to 

cleansing creams designed for male use. 


To the P. H. Co. 

We are pleased to answer the questions in your let- 
ter as follows: 

1. Toilet creams as a general rule do not 
aging in tanks. That is an obsolete practise. Some 
vanishing creams should be left over night before fill- 
ing. This is done to allow the cream to set properly 
and has nothing to do with aging or maturing. Shav- 
ing creams for example sometimes require a period of 
two or three days before they are ready for filling. 

2. Yes. Some hair tonics do require aging—often 
for as long as six weeks. Very often this aging period 
is necessary to the perfume oils to permeate 
thoroughly. When, however, a small laboratory size 
colloid mill is available, the aging period can be dis- 
pensed with. 


require 


allow 


3. Tin and tin-lined collapsible tubes ave more often 
used for vanishing creams, for the reason that, unless 
specially treated, aluminum corrodes in contact with 
alkaline substances such as vanishing creams. One 
drop of a good silicate of soda per tube will satisfac- 
torily inhibit corrosion. Aluminum tubes have often 
been used for vanishing cream when treated as indi- 
cated. If the writer’s memory fails not, “Barbasol” is 
in an aluminum tube; and “Barbasol” is a vanishing 
cream type shaving soap—or was the last time he used 
it. Silicate of soda treatment does not affect the prod- 
uct at all. 
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Handling Accounts Receivable 


Cost Accounting is Not Confined to the Factory 


by Leonard Levine & Co., New York 


Certified Public Accountants 


accounts is the most important, just as it is im- 

possible to say whether the stomach or the liver 
is the more important organ, because cases are on 
record of people living without one or the other. 

But while we know of people living with damaged 
hearts we have heard of no one living without one. 
Business may get along with impaired cash, but not 
without any. Hence business men and women natur- 
ally consider the cash book, check book and bank state- 
ments their most important accounting records. They 
are the heart of the accounting system. Sometimes 
they are the whole system—believe it or not! 

But beyond that there is no agreement. Put to a 
vote, your modern, well trained business man will cast 
his ballot for cost accounts, inventory, sales, voucher 
register, expenses, etc. Old, less scientific men, still 


[' is impossible to say that any one group of 


constituting a plurality, will vote almost en bloc for 
the accounts variously termed “accounts receivable” 
or “customers’ accounts.” 

We hold no brief for this attitude. Customers’ ac- 
counts are neither more nor less important than 
creditors’ accounts, or inventory. They are merely 
one of the major suits (if you play cards) as dis- 
tinguished from the minor suits of petty cash ac- 
counts and salesmen’s commissions. 

Being one of the major groups they are entitled to 
much thoughtful analysis and careful consideration, 
provided it is not obtained by the exclusion of all other 
groups. Shut-out bids and slams are not desired in 
this game. Every player is supposed to furnish the 
maximum of intelligible information and dummys 
should be rigidly excluded. 

So this month we are going to outline some of the 
things your accounts receivable should contain and 
yield promptly for your guidance. 

Machinery 

Last month we spoke about the uses of machinery 
in your office. It is a peculiar, rather than significant 
fact, that bookkeeping machinery received its start 
and still does most of its work, on customers’ ledgers. 
The reason is not far to seek. Customers’ accounts in 
almost every business have the most entries to be made 
in them. Since machines are designed primarily to 
save pen pushing, they naturally received the most 
enthusiastic reception in the customers’ section. To 
such an extent, that other applications were neglected 

Three years ago we went into a large mercantile 
office to look over the books. We found they had two 
good bookkeeping machines on the accounts receivable. 
The volume of these was really a little too much for 
one machine, so 80 per cent of one machine’s time was 
idle. But the creditors’ ledger was still kept by pen 
and ink (although there were over 4,000 accounts) and 
what was more, it was out of balance. 
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We recommended that the second machine be ad- 
justed for the creditors’ ledger as well. Our client was 
astonished. He really believed that this fine machine 
could do only one thing. The man who had sold it to 
him had not stressed its flexibility. Our suggestion 
was carried out, after necessary make-ready, and after 
that both machines delivered full value. 


What the Ledgers Should Contain 


But whether you use pen and ink or a battery of 
machines, certain information should be readily had 
from your customers’ accounts. 

First of all, you want to know how much he owes 
you, and of what the debt consists. Next you want to 
know how much business he has done with you. After 
that, how he pays his debts. Last, but by no means 
least, what is his record for returns and_ rejections. 
Other data may be desired for certain cases, but the 
four just mentioned are of primary importance. 

What good is it, however, if you haven’t the ‘n- 
formation when you want it? If yesterday’s sales are 
not posted today, you look at the ledger tomorrow and 
may conclude that John Doe has bought nothing for 
60 days, and send him the appropriate form letter to 
his great annoyance. That doesn’t pay. Machines 
will he!p attain desired speed. We know one old fash- 
ioned clien® who achieves nearly machine speed with 
old methods. He won’t even have female office help. 
But he’s merely the exception that proves the rule. 


What You Can Get Out of It 


If you know how much the customer owes you every 
day, and how he pays and buys, you know how to 
handle his collections. You can grant or restrict his 
credit more intelligently. If you know how much he 
buys and how little he returns, you can make con- 
cessions of price and discount based on hard facts in- 
stead of guesswork by you and airy promises by him. 
You can determine whether the customer is worth 
keeping at all. 

Elaborate statistics can be charted from these 
records. But a couple of simple figuring tests will be a 
great help to you on single cases. You want to know 
if an account is profitable or whether you should tell 
your roadman to cease calling on him. 

The first thing to determine is the turnover. Now 
turnover as applied to accounts receivable means the 
number of times the average balance of accounts re- 
ceivable will go into the total net sales. For example, 
your bookkeeper each month gives you the total of all 
due you from customers. If you use machines this is 
not later than the second business day of the month. 
At the end of the year you add these figures and di- 
vide by twelve. Suppose the average thus obtained is 
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thousand. 

hundred 

turnover is 6. 
Now 


chases 


one hundred 
are six 


Your total sales for the year 


thousand. Your customers’ account 


John 


you 


His 


average 


look at Doe’s account. 


$1,700; his 
$425; the turnover is only 4. 


total pur- 
from were balance 
Not so good. 

Your accountant’s report certifies to a net operating 
profit of 8.7 per cent. On that basis you might figure 
that Doe’s account yielded a profit of $147.90. So far 
fine. But did it really? Let’s go further. 

Doe’s $1,700 was split up into 29 different order 
From another schedule in your auditor’s report you see 
that the average cost of handlirg each order was $6.39, 
and that the average order was $78.16, whereas Doe’s 
average was only three-quarters that. 
of handling $8.52 a 
excess of $61.77, nominal 


Hence the cost 


Doe’s orders was piece, or an 


and the profit only 


$86.13 on his account. 


was 


Computations such as the foregoing are simple. You 
can work them quickly with pencil and scratch pad if 
Better still, a junior clerk can make them 
for you in bulk as often as you desire them, using a 
But 


necessary. 


small computing machine. the essential thing is 
to get your figures. 
Conclusions 


Supposing John Doe is located in Exville, where he 
is your sole agent. Do you, on the face of his record, 
want to continue that sole agency? Or for that matter, 
represent you at all? Did those 


29 orders result from your salesman making 29 calls? 


do you want him to 
If so, tell him to call less often and sell more each time. 
Does Doe understand how much he loses by buying in 
lots? Did 
cost you to ship each order so that 


small your roadman tell him how much it 


Doe would under- 
stand why there was such a difference in the discounts 
allowed for a dozen and a gross? 
know it himself? Or 
He i 


Can you afford to give it to 


Did your rocd man 
supposing Doe comes in to see 
you. seeking merchandise for a special no-profit 
sale. him? If his ac- 
count showed normal or better than average profit, you 
But on 


He takes 90 days to pay his bills. 


could safely give him a “deal.” the showing, 


can you? The aver- 
age is only 60. And so on. 


Let us here. If you have 
Analysis is high- 
When the cost of 
getting information exceeds the value of the informa- 
profitable. If the 


costs little and you don’t use it, it is equally unprofit- 


sum up a few things 


figures, you can use them profitably. 
ly valuable as long as it is useful. 


tion, the analysis is not analysis 
able. 

The cheapest way to get the necessary figures is to 
use suitable machines. But no matter how you get your 
data, it is expensive and valueless if vou do not use it. 
Intelligent facts their accounts 
Can you afford to demonstrate your stupidity 


business men use the 
contain. 
and then not using them 


by first. not getting the facts, 


when you do? 


Whvy Be Polite to the Poor? 
Rich people resent too much politeness for they know 
it is largely put on. 
My suggestion is to be polite to the poor, for you 
know it takes only a few years in this country for a 
bootblack to own the building you are in.—The Silent 


Partner. 
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Make-Up for Television Stars 


ITH the growth and perfection of television an 
entirely new kind of make-up never used before 
on either the stage or in the moving pictures will in all 
probability be developed according to authorities at 
W2XAB operated by the Columbia broadcasting sys- 
tem, according to an article in Beauty Shop News. 
Eventually the country’s foremost make-up artists 
will be called in to make a study of applying cosmetics 
most effectively for visual broadcasting; and in the 
meantime experiments by many of the television show- 
men have brought some interesting results. 

It has been found for instance that many attractive 
flawlessly beautiful in their 
street make-up or even on the stage and in the movies, 
make a very poor showing in the television camera; 
while in an equally large number of cases, particularly 


women who look almost 


where the subject is a blonde, movie make-up turns out 
to be excellent for television projection. 

The red-headed girl responds best to the photo-elec- 
tric cells it was discovered when she has a heavy sun- 
burn over a natural complexion of creamy pigment, 
while the brunette responds best when her skin has 
been treated with grease paint and white powder. 

Eyes need to be made up very carefully, the tests 
show, no matter how large and lovely they might natu- 
rally be and the lips of both blondes and brunettes 
must be colored brown. 

The that with wrinkles 
make a terrible showing in the television camera even 
imperceptible underneath 


tests showed also women 


when the lines are almost 
natural make-up; and that people with full round faces 
come over much better than those with long narrow 
faces. 

“We have a great many things to learn about make- 
up,” William Schudt, the W2XAB, 
which broadcasts its programs at 8-11 p. m. on week 
days and 10 p. m. on Saturdays and Sundays, “and the 
study of it at present is taking up about fifty per cent 
of our work.” 


said director of 


Babson Sees Sales Opportunities 


Under the heading, “Capitalize Quick Sales Oppor- 
tunities,” the Babson Statistical Organization, says in 
a recent report: 


to test the buying pulse 


“Every day presents an opportunity 
study the consuming public 
There is a ready market for 
Example: The new, 
low-priced hat for women. When you find a popular 
that effort behind it 
soon another product will come in and take its place. 


and cater to its wants. 


style goods reasonably priced. 


article sells, put every because 


a lot to do with the successful mer- 


chandising of all goods. Don’t sit on the side lines to 
see what opportunities will come your way; go out 


Advertising has 


today and find them. “Remember: People are ready 


to buy when you meet their wants with low-priced 


goods.” 


Value in Advertisements 


(Cariana Perfume Co.) 
fine 


We find the advertisements in this 


ulone worth the subscription price. 


magazine 
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Synthesis of p-Menthene-I’, 


Research on the Menthenes 


p-Menthene-2, p-Menthene-3, 


p-Menthene-8 and Intermediate Compounds 


by Dr. Marston T. Bogert, Prof. Torsten Hasselstrom 


N extending into the menthene field our study of the 

effects of ultraviolet light upon terpenes’, it became 
necessary to investigate the preparation of these 
hydrocarbens, because, with the exception of p-men- 
thene-3, they are not readily obtainable in the market. 
The present paper is our first report on this work, and 
the flow sheet shows the lines we followed. 
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NoTRr The volatile or ethereal oils obtained from plants by 
distillation with steam, or by other processes, are mixtures of 
various organic compounds, among which are certain charac 
teristic hydrocarbons known as terpenes The formation of 
these terpenes in the plant is associated with the life functions 
of the organism, and in some way with the production of other 
plant products, certain of which, like turpentine and rosin, are 
of great commercial value 

The menthenes are terpene derivatives of considerable in 
terest. They are hydrocarbons of the general formula Cyoll), 
Although not found as such in essential oils, they are very 
closely related chemically to such important constituents as 
menthol, terpineol and limonene. The investigation, of which 
this paper forms a part, is based upon the hypothesis that 
many of the more complex terpene derivatives, like the resins 
for example, are formed from simpler ones by the polymerizing 
action of light, and it is with this in mind that we are study 
ing the effect of ultraviolet light (whose action resembles that 
of sunlight but is much more rapid) upon carefully purified 
terpenes and terpene derivatives In support of the assumption 
that light may be one of the factors in the building up of 
complex from sinypler terpenes, if may be pointed out that the 
resin content of conifers tends to increase from North to South 
and that the simpler terpenes are mainly products of the tem 
perate zones, whereas in the tropics we find such polymerized 
products as rubber, for example 

Marston T. BoGert 


*Contribution from the Chemical Laboratories of Columbia 
University, New York. 


tRockefeller International Fellow, Columbia University, 
1929-1930 
'Rogert and Hasselstrim, J. Am. Chem. Soe., 32, 4098 


(19380) 


& Essential Oil Review 


Yt and Dr.Roger Firmenich 

For the preparation of p-menthene-1°, carvone (1) 
served as initial material. It was reduced to dihydro- 
carvone (II) by zine and alcoholic potassium hydroxide, 
and also by catalytic hydrogenation. The dihydro- 
carvone was isomerized to carvenone (III) by boiling 
it with formic acid. Reduction of carvenone in alco- 
holic solution with sodium, gave carvomenthol (IV), 
from which p-menthene-1*, was obtained by dehydra- 
tion. 

For the p-menthene-2, the 2-chlorocarvenene (VI) 
was prepared from carvenone and phosphorus penta- 
chloride. As other investigators have found, however, 
this compound was not the only one produced in the 
reaction and we succeeded in isolating a terpene phus- 
phate, which we believe to be tricarvacryl phosphate, 
(C,.H;,),P0O,, whose formation may be ascribed to a 
preliminary isomerization of the carvenone to dihydro- 
carvacrol, analogous to the conversion of carvone to 
carvacrol by the action of phosphorus halides, followed 
by dehydrogenation of the latter by the phosphorus 
pentachloride: 


| 
\2 0 OH f) d OH 
Fr Y f , 
| — > _—_ 

* a " N\A 
2 a om 
| carvone | { carvacrol ] [ carvenone ] [ dihydroc 
L arvac Lelnya carvacrol 


Reduction of the 2-chlorocarvenene by sodium and 
alcohol, gave alpha-terpinene (VII), which it is 
planned to convert into the p-menthene-2 (VIII) by 
the action of sodium upon its amyl alcohol solution. 

p-Menthene-3 (X) was made by dehydration of 
menthol (IX), according to standard methods. 

In the next series of experiments, citronellal (XI) 
was cyclized to isopulegol (XII), by the action of 
acetic anhydride, and then oxidized to isopulegone 
(XIII) by sulphuric acid and potassium dichromate. 
The semicarbazone of the latter, heated under pressure 
with sodium ethylate, gave p-menthene-8 (XV), to- 
gether with what appeared to be a lower melting form 
of isopulegone semicarbazone. From the _ isopulegol 
and phosphorus pentachloride there were obtained 
isopulegyl chloride (XIV) and a small amount of an 
unidentified hydrocarbon which may be a polymerized 
terpene. Reduction of the isopulegyl chloride with 
sodium and alcohol, also gave the p-menthene-8. 


icknowledgment The analytical work required for this in 
vestigation could not have been completed without the financial 
assistance of a grant from the National Academy of Sciences, 
to whom our grateful thanks are due 


Experimental Part 
Dihydrocarvone (Il) was secured by the reduction of 


carvone (I) with zine and alcoholic potassium hy- 
droxide, as recommended by Wallach and Schrader’, ex- 


Wallach and Schrader, Ann., 279, 378 (1894) 
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cept that in working on larger quantities we found it 
more convenient to employ granulated zinc than zinc 
dust. In a sample run, 80 cc. of carvone yielded 50 cc. 
of dihydrocarvone, b.p. 220-221° (uncorr.). 

We also carried cut this reduction with hydrogen in 
the the Adams’ platinum oxide catalyst, 
using 20 g. of carvone dissolved in 16 g. of alcohol and 
The solution 


presence of 


continuing the reduction for 28 minutes. 


was filtered from the catalyst and fractioned. The 
yield of dihydrocarvone was 90% and the b. p. 219.5- 
220° (corr.), compared with the b.p. of 221-222” re- 


ported by Wallach‘, and by Kondakow and Lutschinin’. 
alcohol, it crystallized in 
(corr.), in agreement 


Semicarbazone.—From 
colorless needless, m.p. 188-189 
with the literature’. 
(III).—Following the Klages , 
dihydrocarvone was isomerized to carvenone by boiling 
it with formic acid. The yield of carvenone from 120 
g. of dihydrocarvone was 99 g., or approximately 80% 
The b.p. recorded in 
236 


Carvenone work of 


92 


and the b.p. 235-236 
the literature’ varies from 232° to 

Carvomenthol (1V).—From carvenone, carvomenthol 
solution with 
sodium, as recommended by Wallach". The yield of 
the alechol from 20 g. of the ketone was 16-17 g., and 
the b.p. 221-222° (uncorr.), as compared with a b.p. 
of 220° reported by Wallach’. 

p-Menthene-1 ©) (A' p-Menthene, Carvomenthene) 
(V).—Wallach" has shown that when carvomenthol is 
heated with fused KHSO,, p-menthene-1 is formed. On 
carrying out this reaction, a mixture of 20 g. of carvo- 
menthol with 200 g. of fused potassium bisulfate was 
refluxed for 3 hours at 190-210 The 
cooled and distilled with steam. The menthene 
separated from the water in the distillate, dried with 


(uncorr.). 


was formed by reduction in alcoholic 


mixture was 


was 
repeatedly over 
purified 


fractioned 
sodium; 50%. The 
showed the following constants: b.p. 175.5-176° (corr.), 
d 0.8212, n» 1.46010; compared with the 
figures given in the literature" of b.p. 175-176°, d 
0.8230 n,,” 1.45979. 


calcium chloride and 


yield, about menthene 


2-Chlorocarvenene (2-Chloro-alpha-terpinene, 2. 
Chloro- 2 p-menthadiene) (VI) was prepared, as de- 
scribed by Semmler’, from carvenone and phosphorus 
pentachloride. We found, Wallach", 


and also Auwers", that other products are also formed 


however, as did 


in this reaction. 








(a) Voorhees and Adams, fi. Chem. Noe, 44, 1397 
(1922) : 

(>) Adams and Nhriner, ihid., 45, 2175 (1025); 

(c) Carothers and Adams, ibid., 46, 1075 (1924): et 

‘Wallach, taw., 275, 116 (CTS) 

Kondakow and Lutschinin, J. prakt. Chem. [2], 60, 261 

(TSO) 

® (a) Baeyer, Ber. 27, 1928 (1894); (>) Wallach, ébid., 28, 
1G (IS95) 

7 Klages, Ber, 32, 1519 (1IS9%) 

S(a) Wallach, ian., 286, 150° (1805). 

(>) Kondakow and Gorbatow, J. Russ. Phys, Chem, Soe., 
20, 302 (1897): Chem. Zentr., USOT, IL. Bev: 

(c) Bredt, Rochussen and Monheim, vw... S14, 3870 (1901) 

* Wallach, Ann, 277, 130 C1895) 

© Wallach, Ann, 277, 182 CIS93): Ch), ibid., 287, 380 C1895) 

" Kondakow and Lutschinin, J. prakt. Chem. [2], 60, 273 
(TS) 

”! (a) Semmiler, Ber.. 41, 4478 (1908): (by) ibid., 42, 526 
(109): Ce) ibid... 42, 4172 (1900): (d) Semmiler and 
Schossberger, ibid., 42, 4644 (1909): see also (e) 
Klages and Kraith, ibid., 32, 2550 (1899) 

8 Wallach, Ann. 368, 16 61909) 

Min) Auwers, Ber, 42, 2485 (1909); (b) ibid., 42, 4428 
(1909) 
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Klages and Kraith'** have shown that this 2-chloro- 
carvenene also results when phosphorus pentachloride 
reacts with dihydrocarvone, the latter being isomerized 
to carvenone during the reaction. 


A solution of 30 g. of carvenone in 100 cc. of dry 


petroleum ether was poured slowly upon 42 g. of 
phosphorus’ pentachloride covered with the same 
solvent. After it had stood for an hour, the mixture 


was shaken with ice water, the petroleum ether layer 
The chlorocarvenene was col- 
at 10 mm.; 


separated and distilled. 
lected in the fraction which boiled at 95-98 
yield, 15 g. 


Terpene Phosphate By-product, Tricarvacry| 
Phosphate, (CyoH13)3 PO, 


The residue in the distilling flask after removal of 
Crystallized 
from 


the chlorocarvenene, solidified as it cooled. 
from alcohol, and finally 
alcohol, it beautiful 


acetic acid, methyl 


colorless cubes, 


the 


was obtained in 


(corr.), in agreement with litera- 


for tricarvacryl phosphate. 


m.p. 72.5-73.5 


ture 

Anal. Caled. for (CwHis)sPO, : C, 72.0; H, 9.0; P, 6.2: 
for (CwH:u),PO. : C, 72.82; H, 7.95; P, 6.38. Found: C, 
72.8, 73.0, 73.24, 73.20, 73.49, 73.03; H, 8.2, 8.16, 8.22, 
8.09, 8.19, 8.19; P, 6.6. 

Attempts to saponify this ester with alcoholic po- 
tassium hydroxide failed. Therefore, a solution of 3 g. 
of the ester in 25 ec. of 95% alcohol was treated grad- 


ually with 1.5 g. of sodium in small pieces. When the 


sodium was all consumed, water was added, and the 
mixture was boiled for 2 hours and then allowed to 
cool. After further dilution, the separated oil was 


collected with ether and the ether extract distilled at 


6 mm. pressure. A thick oil came over at 109-110 
(uncorr.). 

Anal. Caled. for CwH,O: C, 79.94; H, 9.41: for 
C.»H.O; C, 78.9; H, 10.52. Found: C, 79.86; H, 9.4. 

It is assumed that, just as phosphorus halides 


isomerize carvone to carvacrol", so here the carvenone 
is first isomerized to dihydrocarvacrol, which is then 
dehydrogenated, by the further action of the phos- 
phorus pentachloride, to carvacrol. This latter forms 
an intermediate chlorophosphate which is hydrolyzed to 
the phosphate. and Cockburn" have 
that such a chlorophosphate is formed when phosphor- 


Gardner shown 


us pentachloride acts upon fenchone. 


alpha-Terpinene (A (VII) was 


prepared from 2-Chlorocarvenene dissolved in alcohol 
and reduced by the addition of sodium, following the 


-p-Menthadiene) 


process of Semmler". 

p-Menthene-3 (A* -p-Menthene), Menthomenthene 
(X) was obtained by the action of a mixture of 70 g. of 
concentrated sulfuric acid with 20 ce. of water upon 75 
g. of menthol (IX), as described by Kondakow"; yield, 


Jahns, Ber., 15, S12 (1882); 
Kreysler, jbid., 18, 1700) (1885) 


* (a) 
(hy) 
1704 (1SS85) 


® Kreysler, Ber., 18, 





Tia) Gardner and Cockburn, J. Chem. Soe., (TS9S8) 5 
(>) Hasselstriém, tan. Aecad. Fenn., XX, 
is (a) Semmiler, Ber., 41, 4477 (1908); (b) (1909); 
(ec) 42, 4172 (1909) 
® Kondakow, J. Russ. Phus..Chem, Soe, 352, 76 (18991: Chem 
Zentr., 1900, T, 1101 
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about 50 g.; b.p. 164.5-165.5° (uncorr.), in agreement 
with the literature. 

In carrying out this process, it should not be over- 
looked that the amount of menthol is given in g. and 
the acid and water in cc., or the yield of menthene will 
be much less. 

Isopulegol (XI) was obtained readily by the action 
of acetic anhydride upon citronellal (XI), following the 
process of Tiemann and Schmidt”. From 150 g. of 
citronellal heated with 100 g. of acetic anhydride for a 
week at 200°, the yield was 66%, and the product 
boiled at 116.5-117.5° at 40 mm. 

Isopulegone (XIII) was prepared by oxidizing 
isopulegol with sulfuric acid and potassium dichromate, 
as recommended by Tiemann and Schmidt From 30 
g. of isopulegol there was obtained 21 g. of ketone 
sufficiently pure for conversion to the semi-carbazone. 

Semicarbazone.—A mixture of 60 g. of the above 
isopulegone, 44 g. of semicarbazide hydrochloride and 
51 g. of crystallized sodium acetate, in 400 cc. of dilute 
methanol, was heated for a short time at 60° and the 
crude semicarbazone so formed was removed and puri- 
fied by crystallization from methanol; yield, 31 g.; 
m.p., 172-173° (uncorr.); a »p* = -7 Harries and 
Roeder™ gave the m.p. of the dextro form as 173-174 

Isopulegyl Chloride (3-Chloro-p-menthene-8) (XIV). 
—This was prepared, as recommended by Semmler and 
Rimpel™, from isopulegol and phosphorus pentachloride. 

In the first series of experiments, 69 g. of isopulegol 
was dissolved in 280 cc. of petroleum ether and the 
solution was added to 91 g. of phosphorus pentachloride 
covered with petroleum ether, the reaction flask being 
kept in an ice-bath. After the reaction had continued 
for about 2 hours, the mixture was distilled and 54 g. of. 
isopulegyl chloride obtained, boiling at 78-90° (uncorr.) 
at 12 mm. 
ether, the ether extract 
sodium carbonate solution, then + water, 
dried and distilled at 0.5 mm. pressure and gave a 
main fraction (6.1 g.) which boiled at 110-125° (un- 
corr.). 


The residue was extracted 
washed 


The second series of experiments resembled the first, 
except that there was no cooling of the reaction flask. 
From 96 g. of isopulegol, 42 g. of isopulegyl chloride 
was secured, b.p. 85-95° (uncorr.) at 8 mm., and 37 g. 
of a fraction which boiled at 140-160° (uncorr.) at 2.5 
mm. 

In these higher boiling fractions, it was found that 
the chlorine content decreased as the b.p. rose. By 
repeated fractionation a yellowish oil was obtained, b.p. 
164.5-166° (uncorr.) at 2.5 mm.; dx» 0.9558; no” = 
1.51119; MR 83.41; calculated for a _ saturated 
CxHiz 83.22. 

Anal. Caled. for (C.wHw)x: C, 88.2; H, 11.8. Found: 
C, 88.01, 88.08; H, 11.81, 11.81. 


» » 


Tiemann and Schmidt, Ber, 20, 27 (1897) 


Tiemann and Schmidt, (a) Ber., 20, 914 (1896): (Cb) ihid., 





30, 33 (CIS9T): Cer ibid., 82. 3257 (1899): (a) Harries 
and Roeder, ibid., 32. 3362 (1899); (e) Wallach, Ann., 
365, 252 (1900): (f) Bogert and Ilasselstriim. ./ tm 
Chem. Soec., 4096 (19380) 

Horries and Roeder, Ber., 32, 38371 (1899) 

Semmiler and Rimpel, Ber., 389, 2587 (1906) 


«& Essential Oil Review 


Treated with bromine, hydrogen bromide was evolved. 
Subjected to the action of sulfur, it yielded an oil with 
an odor like that of methyl mercaptan. It formed a 
solid picrate. These observations indicated that the hy- 
drocarbon might have been a hydrogenated napthalene 
or a phenanthrene derivative carrying a methyl group 
in tertiary union, but the amount of material available 
was insufficient for further investigation. 

Its origin is to be ascribed to the well-known fact 
that phosphorus pentachloride acts not only to replace 
oxygen by chlorine, but also as a condensing agent. It 
should be pointed out also that condensations occur with 
especial ease in systems which are readily isomerized, 
as has been shown in the indole series by Hasselstrém”™, 


p-Menthene-8 (A “-p-Menthene) (XV).—(1). Method 
of Semmler and Rimpel.” —To a boiling solution of 35 
g. of isopulegyl chloride in 350 cc. of absolute alcohol, 
70 g. of sodium was added in small portions and slowly. 
If necessary, more absolute alcohol was added until all 
the sodium had disappeared and then some dilute alco- 
hol. When the reaction was completed the mixture 
was poured into 2-3 L of water and left over night. 
The menthene was separated, washed, dried with 
calcium chloride and distilled over sodium; yield, 12 
g.; b. p., 167-168.5° (corr.); d 0.8096; np” =—1.45131. 
Semmler and Rimpel reported the b. p. as 53-55° at 14 
mm., d»—0.8104, and n»*"=—1.45662. 


(2). Method of Wolff’’—Sodium ethoxide was pre- 
pared in a bomb tube from 1.5 g. of sodium and 18 ce. 
of absolute alcohol. To this was added 6 g. of isopule- 
gone semicarbazone. The tube was sealed and heated 
for 72 hours at 205°. Higher temperature is apt to 
cause explosion. When cold, the tube was opened (odo; 
of ammonia), the contents removed, neutralized with 
dilute acetic acid and the mixture distilled with steam. 
The menthene was separated from the distillate, dried 
over calcium chloride and then rectified repeatedly over 
metallic sodium, collecting the fraction which boiled 
at 167.5-168.5° (corr.); yield, about 40% ; nv’—1.45642; 
D...=0.8292. 

Anal. Caled. for C,H: 
C, 86.99; H, 13.15. 

This is an adaptation of the method used by Wolff 
for the production of saturated hydrocarbons. 

It will be observed that the density of this product 
is higher than that of the p-menthene-8 prepared from 
isopulegyl chloride. Such a discrepancy is not unique 


C, 87.0; H, 13.0. Found: 


in the field of monocyclic terpenes, but has been re- 
ported” also for certain menthadienes of different 
origin. 

By-product.—After steaming off the menthene from 
the acidified original tube contents, there was _ re- 
covered from the non-volatile residue in the distilling 
flask a product which crystallized in long colorless 
needles. Purified by crystallization from ligroin, from 
alcohol and finally from water, it melted at 154-155 
(corr.), was nearly inactive in aqueous solution, and 
appeared to be a lower-melting form of isopulegone 


Hlasselstrom, tun teead. Fenn., XXX, 12 (1929) 
Semmiler and Rinepel, Ber., 30, 2584 (1906) 
* Wolff fan., 304, SHO CIOL) 

7 (a) Perkin and Pickles, J. Chem. Soe., ST, 639 (1905); 
(>) Kay and Perkin, ibid., 80, S30 (1906) 
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semicarbazone, because when refluxed for 4 hours with 
dilute hydrochloric acid and then distilled with steam, 
the volatile oil obtained had the characteristic isopule- 
gone odor. 

Anal. Caled. for C:H,,ON,: C, 63.1; H, 9.1. 
C, 63.38; H, 8.91. 

The than 
carbazone for the same ketone has been recorded before 
in the terpene **| whereas experimental 
evidence is lacking that sodium ethoxide can shift the 
position of a double bond or 
carbazone. 


Found: 


existence of more one form of semi- 


series, °a, %b, 


isomerize such a semi- 


Summary 

1. Carvone can be reduced to dihydrocarvone by the 
Adams catalytic method. 

2. In the reaction of phosphorus pentachloride upon 
carvenone there is formed in addition to 
venene, what 
(CyoHi:), PO,. 

3. When the Wolff method is used to reduce isopule- 
gone semicarbazone to p-menthene-8, there is produced 
simultaneously a 
semicarbazone. 

4. The pentachloride upon 
isopulegol leads to the formation not only of isopulegy] 
chloride, but also of a small quantity of an unidentified 
hydrocarbon. 


2-chlorocar- 


appears to be tricarvacryl phosphate, 


lower melting form of the initial 


action of phosphorus 


tjaeyer, Ber., 28, 640 (1895). 


= (a) 
(b) Marsh and Hadridge, J. Chem. Soe., 78, SA7 (ISS) 
(c) Tiemann, Ber., 31, 876, 1136 (1898) 
(1) Bredt, Rochussen and Monheim, Ann., 314, 387 (1901) 


(e) Wallach and Kohler, Ann., 105 (1905) 
(f) Rupe and Dorschky, Ber., 39, , 2872 (1906) 
(g) Knoevenagel and Samel, ibid., 39. G81 (1906) 





Dr. Cullen Succeeds Dr. Durrett 


Dr. J: J. 
Control, 


Durrett, since May 3, 1928, Chief of Drug 
Federal Food and Drug Administration, has 
tendered his resignation, effective August 31, 1931, to 
join E. R. Squibb & Sons, New York. Doctor Durrett 


will be succeeded by Dr. Frederick J. Cullen, Chief 
Medical Officer of the Administration. 

Doctor Cullen was born in Kokomo, Indiana, and 
studied at the Winona School of Technology from 


which institution he was graduated with the degree, 
Graduate of Pharmacy, and he received from the Uni- 
versity of Colorado the degree, Doctor of Medicine, in 

Administration as associate 


1913. He entered the 

medical officer November, 1929, and since that date 
has three times been promoted. He joined the Medical 
Corps of the Army in December 1916, and from then 
until 1919, from lieutenant to Doctor 
Cullen saw active service in France as regimental 
surgeon of the Tenth U. S. Field Artillery, Third Divi- 
sion. He was severely wounded at Chateau Thierry 
and received both brigade and division citations for 
distinguished service. He has had nine years of gen- 
eral medical giving special attention to 
diagnosis, and for eight years was an assistant to an 


rose major. 


practice, 


eminent western surgeon. 

As Chief of the Administration’s Drug Control Unit, 
Doctor Cullen will have the duty of planning the work 
of that unit and will be charged with the task of de- 
veloping and procedure 
taining to drug control under the food and drugs act. 


administrative policies per- 


380 September, 1931 


Food and Drug Officials Meet 


ASHINGTON, Sept. 15.—The shortcomings of 

the Food and Drugs Act, coupled with a warning 
that administrators of the law must not overstep the 
rights of manufacturers, was the subject of the prin- 
cipal address delivered before the Association of Dairy, 
Food and Drug officials which held its annual meeting 
recently at West Baden, Ind. The author of the speech 
was W. G. Campbell, Director of Regulatory Work of 
of the Department of Agriculture. 


Mr. Campbell was one of a small delegation from 
here which attended the conference, and which inci- 
dentally was disappointed at the small attendance. It 
was noted that many States were not represented at 
all, this being ascribed generally to conditions which 
have forced officials and private 
individuals. 


new economies on 


It also was remarked of the conference by observers 
here that 
dairy business, except for Mr. Campbell’s speech, which 
was received as a perfect exposition of the rights and 
obligations of food law enforcement 
cussing the shortcomings of the present 
Campbell said: 


it was concerned almost entirely with the 


officers. In dis- 
law, Mr. 


“Aside from the labeling requirements of imitations 
and net weight in food, alcoholic content in drugs, and 
the enumeration, if present, of certain ingredients in 
both, the act’s wholly 
negative. In saying only that such statements as the 
labels must not be misleading 
fraudulent, the law makes possible the sale of either 
food without any representation whatever 
concerning the ingredients or their nutritive or thera- 
peutic value. 


definition of misbranding is 


false, deceptive or 


or drug's 


In this regard, the law by no means as- 
sures the public the greatest protection.” 

Mr. Campbell said that the public had developed so 
much fear that the Food and Drugs Act may be weak- 
ened by amendment that almost any effort to change 
it meets with opposition. He added that “it is impor- 
tant that no sentimental opposition intervene to de- 
feat the accomplishment,” of the act’s intention to 
protect consumers. 

The use of manufactured Mr. Campbell 
pointed out, has more than kept pace with growing 
population in the last seventeen years since the act 
was passed. ’ 

“This situation,” he 
administrative 


foods, 


said, “challenges the 
resourcefulness, not only in effecting 
economies, but also in formulating administrative poli- 
cies.” 


utmost 


However, he sounded a particular warning concern- 
ing new policies when he also told the association: 

“In our enthusiasm for the protection of public inter- 
est in the enforcement of food control laws we cannot 
be blind to the legal and equitable rights of industry. 


The Supreme Court has said that this statute was 
enacted in the interest of the public. It has said 
further that wherever doubts exist they should be 


decided so as to further the purposes of the law. We 
have undertaken literally to observe this authoritative 
injunction, and, in so doing, have not, I hope, been 
guilty of executive legislation.” 
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Toilet Creams in Small Batches 


The Problems of the Small Maker and Those of His 


Large Competitor Are Strikingly Similar 


by Francis Chilson, Consulting Production Engineer 


OST of the units in the cosmetic trade began busi- 
ness in a very small way, and it is a curious 


characteristic of the industry that the problems 
of the small, beginning manufacturer re- 
main always with him regardless of how 
large his business becomes. This condi- 
tion is caused by the number of small- 
usage specialty items, which are added to 
every line as it grows and expands. Prac- 
tically every large line is cluttered up 
with specialties which the manufacturer 
feels he must carry or has neglected to 
discontinue. In a recent publication Coty 
was said to have over two thousand items, 
of which only three hundred are in the 
good seller class. Similarly, Helena Ru- 
benstein, Inc., is said to carry eighty different kinds 
of creams and pastes. Hence, these two, and practi- 
cally every other large manufacturer as well, must 
provide for the manufacture of batches so small that 
it is not econumical to set up and clean large capacity 
equipment used in the production of the best sellers. 

But to the large, well equipped manufacturer, the 
production of these small batches does not present so 
much of a problem as it does to the small manufac- 
turer whose production is entirely made up of small 
batches. For this reason the writer will strive to as- 
sist the small manufacturer, and, at the same time, to 
indicate for the benefit of the larger ones to whom 
the production of small batches is more or less of a 
nuisance, some of the methods and equipment that 
have been successfuly employed. 

We shall follow the preparation of these products 
straight through the sequence of operations from the 
beginning. 

The materials commonly used in making creams 
and pastes include: Paraffin, spermacetti, beeswax, 
stearic acid, several processed waxes; lanolin, petro- 
latum, benzoated lard; glycerine, mineral] oil, water, 
zinc oxide, borax and other dry chemicals. It will be 
seen that these materials fall into four groups accord- 
ing to physical structure: waxes, greases, liquids, and 
dry materials. The foregoing list by no means ex- 
hausts the limitless variety of materials employed, but 
is sufficiently adequate to cover the various physical 
classifications, which more or less govern manufactur- 
ing procedure and equipment. 

One of the most important tools of the cream maker 
is a good thermometer. Too little attention is usually 
given to temperature control. Waxes and oils are al- 
lowed, in the melting process, to become overheated 
and often actually to boil; perfume oils are added at 
temperatures that destroy some of the highly delicate 
essential oils and chemicals. 

The melting operation should never be carried out 
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in contact with direct heat, for the reason that, even 
though constantly stirred, the materials are very apt 
to scorch and discolor. The melting may be carried 
out over a water bath, in a large, en- 
ameled double boiler, in small steam- 
jacketed, tin or glass lined tanks, or in 
small, specially designed melting and mix- 
ing tanks. These small tanks may be ob- 
tained in capacities ranging from five to 
twenty gallons. 

One of the well-known manufacturers 
markets an inexpensive, glass lined, twen- 
ty gallon cream mixer, which is well 
adapted for the small manufacturer. This 
device is provided with a water jacket 
and a gas burner so that it can be used 
anywhere that gas is available—and it may be cbtained 
if necessary with a special electric heating unit. The 
mixing device may be swung back out of the way while 
the cream ingredients are melting. Its inner tank or 
basin may be removed at will. When a device of this 
kind is employed, a strainer can be made of monel 
metal screening and fitted into it, so that all that is 
necessary to strain the ingredients is to lift the strainer 
out after they have melted. 

A double boiler can be used to advantage for very 
small batches. When the ingredients have melted in 
the upper part, the water can be thrown out of the 
lower one into another container (in cases where hot 
water is needed), and then the melted ingredients can 
be strained into the lower part, which can then be 
used as a mixing tank. It should be stressed that all 
ingredients must be strained even though there are no 
evident impurities in them. Unbleached muslin makes 
a satisfactory straining cloth. 

The borax or any other chemicals, if soluble in 
water, should be dissolved in the required quantity of 
water and added to the other ingredients very slowly. 
The chemical and water mixture should never be cold 
for the reason that it will cause to form very little 
crystals of wax which will remain hard and gritty. 
If the dry materials are not soluble—zine oxide for in- 
stance—they should be mixed with a quantity of the 
oil or petrolatum and slowly added while the batch is 
being mixed. When an after grinder or ointment mill 
is not available, creams containing zine oxide or other 
dry materials, which are apt to be gritty, should con- 
tain only the finest grade of chemicals it is possible to 
buy. The cheaper grades are usually coarser. A good 
way to determine whether the material has been pul- 
verized fine enough is to take a little and rub it be- 
tween the teeth. A product that is not irritatingly 
gritty when rubbed between the teeth will not be gritty 
in the finished cream. Extreme care should be taken 
to make the paste containing the dry chemical uni- 
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SMALL POWER CAPPER AND HAND FILLER 
formly smooth. If it is mixed carelessly minute lumps 
are likely to form and cause an unpleasant grittiness 
regardless of how finely pulverized the dry chemical 
may be. 

A variety of been 
These 


small mixers have 
placed on the market by various manufacturers. 
are usually called laboratory mixers and cost in the 
neighborhood of thirty-five dollars. They are provided 
with a light cord and may be plugged into any light 
outlet. The smallest of these will emulsify thoroughly 
a five-gallon batch of a relatively heavy cream. They 
will handle also larger batches of some creams, but the 
danger of stalling as the cream enhanced. 
Temperature readings should be taken at frequent in- 
tervals during the mixing process to ensure that the 
perfume oils are added before the batch solidifies. It 
should be remembered that small mixers will emulsify 
creams satisfactorily up to the point of solidification— 
after that they will either stall or will revolve slowly, 
stirring only the cream within the immediate reach of 
the propeller. The outer layer along the walls of the 


laboratory 


cools is 


container will remain stationary and in consequence 
will have none of the perfume oil incorporated in it. 
For heavier creams and pastes, in which the perfume 
or flavoring material must be added while the batch is 


in a cold state—and also those that are made cold from 
the beginning (clay-glycerine masks for example), it is 
desirable to use a heavier 


dough machine. 


mixer similar to a bread 
It is advisable that all melting and 
mixing tanks be glass lined, enameled or made of non- 
corrosive alloys. 

The foregoing will be, of course, more interesting 
to the smaller manufacturer than the larger one. The 
larger manufacturer rarely uses special equipment for 
mixing small batches. A thirty-gallon tank is 
as production equipment usually goes. It 


small 
is the gen- 
eral practice to make small batch items in quantities 
that will last for months—the additional in- 
ventory investment being more than compensated for 
through economies in setting up and cleaning equip- 
ment. 

The filling of small batch items presents many prob- 


several 
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lems. Usually (as discussed in detail in an adjoining 
column) they are filled by hand with a spatula and 
shaken down by on a table. The warm 
creams, filled in a semi-liquid state, present few prol- 
lems. They may be poured into the containers; filled 
with any one of the innumerable standard hand filler: 
The larger manufacturers find a tube filler convenient 


pounding 


because batches of almost any size can be handled re- 
gardless of how small, and the tube filler is easy to 
clean. It should be provided with a curved mandrel 
or filling spout. A small conveyor built to carry the 
empty containers under the filling spout makes it pos- 
sible for the operator to fill very rapidly, since all she 
has to do is to place the empty jar directly under the 
spout. 

Vanishing, heavy creams and stiff pastes present 
many difficulties owing to the tendency to trap air. A 
good deal of trouble may be eliminated at the start if 
the interior of the container is perfectly cylindrical 
Pressed glass designs usually are, but blown glass de- 
signs are often oval or irregular in side. Every one 
of these must be filled evenly or the 
product will be full of air holes. When products of 
a stiff character are filled with a spatula into such 
containers, the only alternative is to pound them down 
until it is evident that the product will settle no more. 
In such instances a vibrating table is necessary ard 
economical. 


irregularities 


These can be purchased in the open mar- 
ket, but are quite simple to rig up. 
manufacturer 
and reconstructed it. 

When the interior of the container varies from the 
perfectly cylindrical shapb, air will invariably be 
trapped, even when a hand or semi-automatic filler is 
used, for the reason that, as the product leaves the 
filling nozzle, it spreads evenly in all directions and 
the moment it strikes the nearest wall it will begin to 


One ingenious 


used an old discarded vibrating sifter 


MIXER WITH GAS ATTACHMENT 
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back up on the nozzle. The writer has seen oval spouts 
designed to throw the product to the sides of the con- 
tainer first, and these were fairly successful. Nail 
cream, tints and bleaches are very often marketed in 
¢fancy irregular shaped containers and as a rule furnish 
good examples of the foregoing. Here again there is 
no alternative but to employ a vibrating or settling 
device or method. 

When the interior of the container presents no 
obstacles to an even concentric flow, a number of hand 
and semi-automatic fillers may be obtained at prices 
ranging from fifty or seventy-five dollars upward. 
One of these is provided with a small hopper and a 
shut off device—the operator holding the container 
with her left hand and operating the filling lever with 
her right. This machine is designed so that the con- 
tainer will be filled from the bottom up—as all heavy 
creams and pastes should be filled. 

Every cream and paste should be sealed as nearly 
hermetically as possible. This is emphatically true of 
vanishing cream which contains sixty to seventy per 
cent water. For this reason the caps should not bs 
applied by hand, because caps so applied are never uni- 
form. As the day advances and the operator becomes 
tired, the application of the caps will be less snug. A 
number of hand cappers may be obtained in the open 
market. Some of them hold the cap while the operator 
turns the container—thus increasing the power of her 
hands enormously; and others hold the container and 
provide some form of device to turn the cap. 

Heavy creams and those which are filled in a cold 
state cannot be filled smoothly and as a consequence 
require trimming. In order to speed up the process 
many manufacturers resort to the dubious practise of 
flaming with a Bunsen burner. This, while it gives the 
jar of cream a smooth lustrous finish, should be 
avoided, for the reason that the flame destroys the 
perfume in the top layer of cream (where perfume is 
most important in attracting the attention of the pro- 
spective purchaser) and also because flame very often 
causes the cream to discolor. Trimming is best car- 
ried out with a silver spoon or a stainless steel, silver 
or bone spatula. If the resulting finish is not lustrous 
enough its brilliancy can be enhanced by dropping a 
wafer of cellophane over it. 


Retail Drug Store Survey 


WASHINGTON, Sept. 15.—The Department of Com- 
merce now is midway in a comprehensive survey of 
retail drug stores, being conducted in a section of St. 
Louis picked as most representative of the average, 
which is expected to be of great value to distributors 
not only of drugs and sundries but of perfumes. 

The status of perfumes in the survey, however, has 
not been determined definitely. These products con- 
stituted one of thirteen categories into which the sur- 
vey originally was divided. As the studies have pro- 
gressed, announcement of conclusions has not been 
made, but it is understood that perfumes in this local- 
ity constituted such a small percentage of the gross 
business that they may be dropped. Much will depend, 
it is understood, on the buyers’ response to Fall sales 
promotion activities. 
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Freight Rate Hearings of Interest 


ASHINGTON, Sept. 15.—All manufacturers will 

watch with interest the beginning of argument on 
Sept. 21 before the Interstate Commerce Commission 
on the application of railroads for a 15 per cent in- 
crease in freight rates. 

Among those who testified in opposition to this meas- 
ure during recent hearings in Washington was H. E. 
Manghum, of Lever Brothers, soap manufacturers, 
who, like many other witnesses appearing in behalf of 
manufacturers, flatly told the Commission that grant- 
ing of the freight increase petition would automatically 
shift much of the railroad traffic to motor buses. 

No intimation of the Commission’s eventual action 
is obtainable at this date, but Mr. Manghum’s testi- 
mony was considered as having considerable authority, 
as he spoke on one company which alone spends “hun- 
dreds of thousands of dollars a year” on freight 
charges. He testified that rates on soap are already 
excessive and that further increases would force soap 
manufacturers to shift to trucking. 

“To make our position clear,” Mr. Manghum testi- 
fied, “we want the commission to know we consider 
the present freight rates on our commodities suffi- 
ciently high and, in many instances, too high, and if 
rates are increased, the carriers are not going to get 
the business. 

“We will be forced to develop ways and means for 
retaining the amount of the increase in freight rates 
in our own company. We consider present conditions 
temporary and are optimistic enough to believe that 
normal conditions will return and we all know too well 
that when carriers are handling a normal volume of 
traffic, the rates are sufficiently high. 

“The cut in carriers’ earnings is not due to rates, 
but is due to a falling off of traffic because of depres- 
sion in business generally. We believe that the ways 
and means of avoiding a 15 per cent increase in freight 
rates which are present with us are available to many 
large shippers. Consequently we expect that such a 
shifting of railroad hauls and a diversion of traffic 
from the railroads will follow the granting of a 15 
per cent increase as to do the railroads, and conse- 
quently the country’s business, a lasting harm.” 


Protest Duty on Shampoo 


In protest 415616-G, the American Shipping Co., 
New York, claimed that merchandise classified as a 
non-alcoholic toilet preparation consisting of a sham- 
poo at 75 per cent ad valorem under paragraph 62 of 
the Tariff Act of 1922 should be dutiable at 15 or 30 
per cent under the same paragraph, at 25 per cent 
under paragraph 5, or at 20 per cent under paragraph 
1459. 

Justice J. McClelland, in T. D. 16742, held that the 
merchandise was properly classified at 75 per cent 
under paragraph 62. He found from the testimony that 
these articles were designed for and actually used in 
shampooing or other treatment of the hair and scalp. 
The record failed to show that either of the exhibits, 
one marked “Teer” hairwash, and the other “Schaum- 
pen” is used as toilet soap or laundry soap. 
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Trade 


The J. O. Adams Co., Boone, lowa, manufacturer of 
a hand soap sold under the name “Powdered Silk” has 
been incorporated as J. O. Adams, Inc., with an au- 
thorized capital of $30,000. The company was organ- 
ized in 1926. Temporary officers to hold until the first 
regular meeting are J. O. Adams, president; J. E. 
Moser, vice-president, and L. E. Adams, secretary and 
treasurer. The company has recently purchased new 
equipment which will materially increase the facilities 
of its present plants, and is reported in the local press 
to be looking into the matter of a larger plant. 

OK * a Bo 

Andre Wick, vice-president and general manager of 
Houbigant, Inc., New York City, sailed on the Paris, 
September 18. Mr. Wick 
will be gone about two 
months, the trip being his 
annual vacation which he 
usually spends in France. 

He will join Mrs. Wick, 

who is already in Europe, 

and after 
ferences with 
of the house of 
Houbigant in will 
spend his time taking a 
well earned rest. Mr. 
Wick expects to return to 
America about the middle 
of November in time for 
the handling of the holi- 
day rush of business, which he anticipates will this 
year be well up to the usual levels. 


visits and con- 
the officials 
parent 


Paris, 


OBES 


ANDRE WICK 


Elton B. Andrews, formerly general sales manager 
of the De Vilbiss Co., Toledo, ato- 
mizers, has been made vice-president of the Dixor com- 
pany, Paris, and manager of its American sales. Marcel 


manufacturer of 


Fleury, an executive of the Paris company, is in gen- 
eral charge of American activities. 

The company has appointed Armstrong, Gordon & 
Hunter, New York advertising agency, to direct its 
advertising in the United States. 
zines and direct mail will be used. 

* * * & 


Newspapers, maga- 


A proposal has been made by Edward I. Wechsler, 
assignee of C. H. Selick, Inc., New York, for the sale 
of the the exclusive of cash and 
accounts receivable, to Lazell Perfumer, Inc., of New- 
burgh, N. Y. This arrangement will be presented to 
the Court on September 22, and has been concurred in 
by the creditors. It is anticipated that no objections 
will be raised and that the sale, which includes right 
to the Selick name and trade 
mated. 


assets of business 


marks will be consum- 


384 September, 1931 


Notes 


Leon A. Pimstein, since 1928 vice-president and gen- 
eral manager of Veolay, Inc., New York, and prior to 
that time for many years associated with Frank M. 
Prindle in the handling of the business of Maison Violet, 
Paris, in the United States, has retired from the active 
control and management of the Veolay company. Mr. 
Pimstein will be succeeded as general manager of the 
company by Richard H. Grant, who has been associated 
with him since the organization of Veolay, Inc., and 
was also connected with the Prindle company prior to 
1928. The company is now located in new quarters at 
385 Fifth avenue, having moved from its former ad- 
dress at 411 Fifth avenue. 

* * * * 

Mr. and Mrs. W. B. Watkins sailed on the Lafayette 
September 10 for a two and a half months European 
trip. Mr. Watkins is a director of sales of The J. R. 
Watkins Co., Winona, Minn. 

They expect to visit England, Holland, Germany, 
Belgium, France and Switzerland in the course of a 
motor trip. The tour is primarily in the nature of a 
well merited vacation, but Mr. Watkins will also visit 
sources of raw materials in which his company is in- 
terested and will study and familiarize himself with 
these materials and their production. 

* * * & 


Muscle Shoals Laboratories, Muscle Shoals City, 
Ala., has begun the manufacture of toilet preparations, 
including soap, cosmetics, hair and skin preparations. 
The company, which recently organized and is 
headed by R. M. Saliba, opened its plant on July 20 
and according to Mr. Saliba will adopt the house-to- 
house method of distribution. Later, drug and de- 
partment store distribution will be sought. The prod- 
ucts are being sold under the name “Azeada.” O. A. 
Herro is associated with Mr. Saliba in the enterprise, 
acting as secretary and treasurer of the company. 

* * ox 


was 


Prince Matchabelli Perfumery Corp., New York City, 
has just closed a very interesting contract with the 
Best & Co. The Matchabelli perfumes and 
other products will in the future be carried in these 
stores in their ten branches throughout the country, 
including East Orange, Mamaroneck, Brookline, Mass., 
Palm Beach, Miami, Atlantic City, Asbury Park and 
Hyannis. 


stores. 


* * 1 * 


The Bon Ami Co., has re-opened its plant at Man- 
chester, Conn., after a weeks’ vacation period. 
During this annual closing, a general overhauling and 
improvement of the plant is undertaken and this year’s 
finds plant equipment in excellent 
shape for what the company believes will be one of 
its largest years. 


two 


re-opening and 
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Accompanying Bernard d’Escayrac, vice-president 
and general manager of Guerlain, Inc., New York City, 
on his return from Paris was Jean Pierre Guerlain, 
youngest son of the head of Parfumerie Guerlain, 
Paris. Mr. Guerlain is a graduate chemist of the 
University of Paris where he has recently taken his 
doctor’s degree. Upon his return home he will de- 
vote his time to research work in the laboratories of 
the company. 

After spending a few weeks in New York he will 
leave early in October with Mr. d’Escayrac to visit the 
different sections of the 
United States. On this 
trip they will stop at 
Detroit, Chicago, San 
Francisco, Los Angeles, 
returning by the southern 
route through Texas. Mr. 
Guerlain will spend about 
six menths in this country 
studying conditions and 
peculiarities of the Ameri- 
can market that he may 
better know the require- 
ments when he takes up 
his work in the laboratory. 

Before returning to 
Paris he plans to go to 
Cuba to study the characteristics of that market. 





B&S 
BERNARD D’ESCAYRAC 


* * * * 


Neo-Derma Co., Milwaukee, has advised us of the 
election of Louise Terhorst as president, J. H. Terhorst 
Jr., as vice-president and Dr. J. H. Terhorst as 
secretary and treasurer. The company has appointed 
Charles N. Loekwood of Chicago its distributor in 
Illinois and Ferguson & Napp., Milwaukee, distributor 
in Wisconsin, and is now located in its new offices at 
1009 North 24th street, Milwaukee, having recently 
moved from its old address at 291 24th street. Severa! 
new products are being added to the line and a cam- 
paign of local radio broadcasting coupled with other 
local advertising is being conducted in Wisconsin and 
Illinois, 
ok ok 


* * 






Terri Cosmetics Corp., New York, has been elected 
to membership in the New York Credit Men’s Associa- 
tion. H. P. Richmond, sales director of the company, 
advises us that a sales force on a nationwide scale has 
been organized and that very gratifying business is 
resulting, especially in the new products which the 
company recently placed on the market and which were 
lustrated and described in a recent issue of this 
publication. 

.e e @ 





The Illinois Cosmetic Co. of Chicago is now located 
in new and more convenient quarters at 1500 South 
Western avenue. Its subsidiary, the Chicago Cosmetics 
Co., is also at the new address. The latter is placing 
on the market a new line of preparations. 

ene @ 

Gilbert Products Corp., New York, a Delaware cor- 
poration, has filed with the authorities of that state 
notice of an increase in capitalization from 20,000 
shares to 60,000 shares no par value. 
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Mr. and Mrs. C. I. Togstad, Kokomo, Ind., sailed on 
the Europa August 25 for a visit of six weeks in 
Europe. Mr. Togstad is head of C. I. Togstad Co. 

They will go first to Leipzig and will later travel 
through Switzerland, France and England. Mr. Tog- 
stad advises us that he expects to visit sources of 
supply for perfumery raw materials and to make care- 
ful observations of conditions of the toilet goods in- 
dustry in Europe. 

os * ok * 

Oren V. Jones has become associated with Miro- 
Dena, Inc., New York City, in a special sales capacity. 
Mr. Jones is well known in the toilet goods industry 
with which he has been associated for many years. He 
was for several years connected with the Woodworth 
interests and for a time general manager of Marie 
Earle, Inc. His many friends in the trade will wisi: 
him every success in his new connection. 

* * * * 

A company under the name, Marinello, S. A., has 
been organized in France with offices at 36 avenue 
Hoche, Paris. This company will be affiliated with the 
Marinello interests in the United States and will handle 
distribution of Marinello products in France. Capital- 
ization is 250,000 frances and the incorporators are H. 
Szama, Arthur Vanson and Alfred Vanson. 

ee Re 

Dr. E. C. Kunz, executive vice-president of Givaudan- 
Delawanna, Inc., New York, is spending a well earned 
vacation at his camp on Mulcaster Island in the St. 
Lawrence river. 

ee aes 

Fidelity Perfume Co., Baltimore, has recently moved 
to new quarters at 303 North Eutaw street. 
. & Bus 


The Boyer International Laboratories, Inc., Chicago, 
is advertising in San Francisco and delivering goods 


















































































































from its San Francisco branch at the same time, by 
means of the “Austin” car, shown in the accompanying 
photograph. The car is painted in distinctive stripes 
and to the top is fastened a large replica of one of 
the “Boyer” packages. It has attracted considerable 
attention in the Western City. 
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Dr. Theodore C. Wheaton, president of the T. C. 
Wheaton Co., Millville, N. J., died at his summer home 
at Sea Isle City, N. J., September 7. He was in his 
eightieth year. Born at Tuckahoe, N. J., Dr. Wheaton 
was educated as a physician, being graduated from the 
University of Pennsylvania. After practicing medi- 
cine for South Seaville, N. J., Dr. 
Wheaton 
ville 
and became 
a. <<. 
neaded 


several years at 
Mill- 


acquired 


moved to 
where he 
president of 
Wheaton Co. He 
this important 
giass manutacturing com- 
pany for forty years. 

In addition to his 
fessional 
activities, 


pro- 
and _ business 
Dr. Wheaton 
interested in 
work 


was chari- 
table 

widely 
the 
work among crippled chil- 
dren. He 


and 
throughout 
state for his 


was 
known 


welfare 


THE LATE 
Dr. T. C. WHEATON 


Was a vice- 
president of the Sea Isle 
City National Bank, a 32nd 
Consistory, and a Knight Templar. He leaves his 
widow, two sons, Frank and Theodore C. Wheaton and 
a daughter, Mrs. James Anderson. 

Funeral 


degree Mason, Camden 


services were held at his home in Millville 


on September 10. 
BS * a aK 

Dr. Joseph Felton, president of the Felton Chemical 
Co., Brooklyn, N. Y., and Mrs. Felton returned on the 
Belgenland, September 13, after spending almost three 
months in Germany, Austria, Switzerland, France and 
Belgium. The trip was especially enjoyable on account 
of the fact that they visited the different mountains 
in Switzerland by rail and automobile which Dr. Felton 
Much of Dr. Fel- 
ton’s time was spent in investigating new developments 
in the line in and in the aromatic 
chemical line in Germany and Switzerland. In Paris 
the travelers were joined by A. Trice of Burnell Hardy, 
Ltd., of London, European representatives for the com- 
pany, who spent a week with them. 

Dr. Felton expressed himself as well satisfied with 


had climbed over fifteen years ago. 


perfume France 


the company’s business in Europe as well as its prog- 
the United States the 
ment of Albert Albek, secretary of the company. 


ress in under able manage- 
Busi- 
ness conditions in Europe, Dr. Felton said, with the 
exception of Germany and Austria are not as bad as 
Americans suppose, and he confidently looks forward 
to a pronounced revival. 
x * ek * 

We are especially pleased to publish the article on 

“Research on the Menthenes,” 


in this 


which appears elsewhere 
part of the work 
Dr. Roger Firmenich during his stay in this 

Dr. Firmenich the 
Fred Firmenich, senior partner of M. Naef & 
Co., Geneva, Switzerland. 


issue, because it represents 
done by 
remembered as 


country. will be 


son of 


* * * * 


Russell R. Sloan has resigned from Paterson, Board- 
man & Knapp, importers, New York. 
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Dr. E. H. Kilheffer, president of the 
Chemical Works, Passaic, N. J., sailed on _ the 
Berengaria, August 26, in company with Edward B. 
Beadle and Dr. George Bradshaw of the E. I. du Pont 
de Nemours & Co., Wilmington, Del. While abroad 
they will visit the various Newport connections in 
England, Germany and France. Mr. Beadle, who is 
of the legal department of the du Pont company, and 
Dr. Bradshaw of the technical, will act in an advisory 
capacity to Dr. Kilheffer in discussing the problems 
of the company. Just how long Dr. Kilheffer will be 
away will depend upon the speed with which he can 
transact the Before returning to 
the United States he will spend some time in Paris. 


Newport 


necessary business. 


George E. Davis, formerly of Bennett & Davis, 
Chicago; Davis & Orem, and the Davex Corp., New 
York, is now located at Toronto, Canada. He is man- 
aging the new Canadian branch for the F. W. Fitch 
Co. and doing very well. 

George Lueders, chairman of the board of George 
Lueders & Co., New York, returned late in August from 
his annual vacation in Germany. 
panied him. 


Mrs. Lueders accom- 


* * & * 

H. S. Graff, general manager of the Bluekamel 
Manufacturing Co., Detroit, spent several days in New 
York late in August, purchasing materials and sup- 
plies and attending to other matters in connection with 
the “Bluekamel” 
tions. 


line of perfumes and toilet prepara- 
Mr. Graff reports that his new line is meeting 
with an excellent demand and is making rapid prog- 
ress. Further improvements in the packages are being 
planned and some new items will soon be added. 
The recently 
Graff’s return from London where he had spent several 
in the toilet preparations business. Associated 
with him are Mrs. Graff and his brother, Louis Graff. 
In discussing his new enterprise, he said, “A 


company was organized upon Mr. 


years 


large 


H. S. GRAFF Mrs. H. S. Grarr 


part of our company’s rapid progress may be traced 
directly to THE AMERICAN PERFUMER, whose editorial 
and useful 


found a source of 


manufacturer. 


advertising pages we 
the 


our raw materials and supplies were purchased from 


suggestions to Practically all of 


advertisers whose announcements we first saw in your 
journal.” 
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Erik Vles, treasurer of Polak’s Frutal Works, New 
York, arrived on the De Grasse, August 23, with Mrs. 
Vles and their son Helmut after spending the summer 
abroad. Mr. Vles visited Denmark, Sweden, Germany, 
France and Holland. Most of the time was spent in 
Holland where Mr. Vles was in conference with officials 
at the headquarters of Polak’s Frutal Works in 
Amersfoort. 

John ter Veer, vice-president, is now visiting the 
principal centers in Canada in the interest of his 
company. 

* * * * 

William A. Sherry & Co., Los Angeles, Pacific Coast 
representative for the Flora Aromatics Co., New 
York, have moved from its old address at 535 Patten 
street to 1040 South Broadway, and in addition, have 
taken warehouse space at 4647 Kingswell avenue, 
Hollywood. The steady expansion of the company’s 
business on the coast has necessitated larger quarters 
and additional space. 


Fifty years ago this month, the Solvay Process Co., 
manufacturer of alkalis, was incorporated and with its 
formation, the American alkali industry got under way. 
The original plant of the company at Syracuse, N. Y., 
equipped to turn out about 30 tons of soda ash per day 
was the beginning of a tremendous industry which now 
supplies alkalis to the world markets in various forms. 

Rowland Hazard was the founder and first president 
of the Solvay Process Co. It was he who guided it to 
the acquisition of the American patent rights of Ernest 
and Alfred Solvay, perfectors of the method of manu- 
facturing soda ash, now known the world over as the 
Solvay process. 
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SYRACUSE, N. Y. PLANT OF SOLVAY PROCESS Co. 








Frederick Schang, president of the Lorscheider 
Schang Co., Rochester, N. Y., accompanied by Mrs. 
Schang, returned on the Bremen, August 19 from a 
three months’ vacation trip to England, France and 
Germany. Mr. Schang was in Germany at the time 
of the financial crisis and reports that he was agree- 
ably impressed by the conservatism and action by the 
government in meeting the situation. The people con- 
trolled themselves admirably and the feeling is wide- 
spread that wise men are at the head of the German 
cnd French governments, and that these two nations 
will make a strong effort to get together and by so 
doing prove a strong factor in the revival of business. 

se 6 8 

George DuBoff, vice-president of the Art Tube Co., 
Irvington, N. J., and Mrs. DuBoff have returned from 
a trip through the West Indies and the Caribbean. 
They visited Porto Rico, the Dutch West Indies, Vene- 
zuela, Panama, Havana and other points, reporting a 
splendid trip. 


Pioneer in the American field, the company has been 
in continuous operation and is the largest manufacturer 
of commercial alkali in this country, with plants located 
at Syracuse, New York, Detroit, and Hutchinson, 
Kansas. In addition to commercial alkalies it now 
manufactures an extensive line of related products, 
including cleansing sodas, calcium chloride and liquid 
chlorine. 

The Solvay Process Co., completed the form of 
organization under which it operates to-day with the 
formation, in 1927, of the Solvay Sales Corp., which 
has entire control of the sale of Solvay products 
throughout the country. 
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Herman T. Fritzsche, director general of Schimmel 
& Co., Miltitz, near Leipzig, Germany, is spending two 
weeks at the principal offices of Fritzsche Brothers, 
Inc., New York, American representatives for his 
house for sixty years. It is twenty-three years since 
Mr. Fritzsche last visited the United States, and he 
remarked on the many changes and signs of progress 
and development which he has observed in New York 
this time. 

When interviewed by a representative of this jour- 
nal, Mr. Fritzsche said that conditions in Europe and 
particularly in Germany were far from satisfactory, 
despite the recently international 
finance and politics. He pointed out that the coming 
winter may see the development of a crisis not only in 
Germany but in other 
European countries on ac- 
count of the widespread 
unemployment and_ the 
distress which is certain 
to follow. 

Regarding the essential 
oil and aromatic chemical 


progress made in 


industries in Germany, he 
said that while 
was being made toward a 
stable situation, it 
was very This is 
particularly true in refer- 
ence to the export trade. 
Financing export business 
has become costly 
and expensive, and Mr. Fritzsche pointed out that the 
customary method of financing export shipments 
through discounting against shipping documents had 
become almost impossible. Formerly the rate on such 
transactions amounted to about 4% per cent but in 
recent months this has nearly trebled, which has not 
only hampered trade but has also taken away prac- 
tically all of the profit from the business. It is his 
opinion that the crisis in Germany and other European 
countries can be solved only through liberalization of 


progress 


more 
slow. 


HERMAN T. FRITZSCHE 


most 


credits and he feels that immeasurable improvement 


would follow plan for extending and making 
facilities. 

He also pointed out that all of Europe, and especially 
Germany, wherever widespread unemployment exists, 
account of lack of opportunity for 
youth, and he believes that the spread of Communism 
and Fascism 
ployment and 


veneration. 


some 
easier credit 


is suffering on 


‘an be combated only by providing em- 
greater opportunity for the younger 
The most encouraging feature in the German chem- 

ical industry, and particularly in that branch devoted 

to perfume raw materials, is the continuation of exten- 
sive research work. None of the larger companies, 
according to Mr. Fritzsche, have reduced their research 
departments, but all are making every effort toward 
the development and production of new products and to 
find new uses for familiar ones. This progressive and 
forward-looking policy he believes augurs well for the 
future of the German industry. 

Mr. Fritzsche expects to remain in this country only 
about two weeks, sailing from New York on the 

Bremen September 23. 
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Dr. Ernest S. Guenther, chief research chemist of 
Fritzsche Brothers, Inc., New York, has returned from 
a five months’ trip spent in Europe in the production 
of floral products for his house and the continuation of 
his series of studies of perfume raw materials. 

The early part of his visit was spent in Bulgaria 
and devoted to the production of otto of rose. He later 
went to Seillans, France, where his company operates 
a factory for the production of floral products, and he 
also spent some time in Spain and Northern Africa 
as well as in the laboratory of Schimmel & Co., Miltitz, 
Germany. 

Dr. Guenther states that conditions in Bulgaria are 
extremely unsettled and that while the rose crop is 
normal, most of the growers have not yet been paid 
for the flowers which they brought into the various 
factories, owing to the difficulty of establishing prices. 

In the Grasse section he found conditions somewhat 
depressed on account of the failure of the perfumers, 
both in France and in other countries, to buy floral 
products. In general he says that no new floral planta- 
tions are established, the older 
being replaced by other more profitable crops. 

Commenting on the lavender crop, Dr. Guenther said 
that hardly any wild lavender had been distilled this 
year, only lavender cultivated on privately owned 
plantations and by the farmers being collected, and in 
consequence the crop would not be more than three- 
fifths normal. The demand however, has thus far been 
very slow and prices have not at all increased. 

In Spain the revolution has practically caused the 
cessation of essential oil production. The workers, who 
formerly had distilled the oil in the mountainous re- 
gions, have now congregated in the villages awaiting 
some action of the government along the lines of some 

distribution of land. Until 
something of this sort is 
accomplished or 
other means 
turning their minds into 
more productive channels, 
it seems unlikely that 
Spanish essential oils will 
be more than a small frac- 
tion of normal. 

Dr. Guenther’s visit to 
Algeria him 
that the crop of geranium 


being some of ones 


some 
taken for 


convinced 


will be very small, prob- 
ably not than one- 
quarter of the normal. He 
points out that a large 
percentage of the plantations have now reached the 
age where they are no longer productive and that 
they are not being replaced by other plantations, the 
growers preferring to turn their energy to the cultiva- 
tion of vineyards. 


more 


Dr. ERNEST S. GUENTHER 


This, he believes, will cause a rise 
in the price of Algerian geranium oil, which may be 
extended over several years. 

In general Dr. Guenther found the essential oil in- 
dustry and the aromatic chemical industry both de- 
pressed and prices at very low levels. He anticipates 
that this condition may be speedily remedied as soon 
as a demand for these products is re-established in the 
world market. 
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The courses of instruction in perfume materials and 
cosmetics and toilet preparations, conducted by Prof. 
Curt P. Wimmer at the College of Pharmacy, Colum- 
bia University, New York City, will be resumed Mon- 
day, October 5, when students for the course on “Per- 
fume Materials” will meet Dr. Wimmer at the college, 
115 West 68th street, New York. This course will be 
held Monday evenings at seven o’clock, with lectures 
and laboratory work continuing each Monday for two 
semesters of fifteen weeks each. 

On the following evening the course on “The Com- 
position and Manufacture of Cosmetics and Toilet 
Preparations” will be commenced and students will 
meet Dr. Wimmer at the College of Pharmacy This 
class will meet Tuesday evenings at 7:30 P. M. 
throughout the year. Two semesters of fifteen three- 
hour periods each are given. 

* *k *k x 

Gabriel Varvat, vice-president in charge of the lab- 
oratory of George Silver Import Co., New York, has 
returned from a visit of two months to the Paris and 
Grasse offices and laboratories of Etablissements Roure 
Bertrand Fils et Justin Dupont, French principals of 
his company. Mr. Varvat worked especially in the re- 
search laboratories of that house studying new prod- 
ucts and processes developed since his last visit. 


Among the golfers at the Leewood Country Club, 
North Castle, N. Y., who have established consistently 
good records for the year are Samuel Alsop and 
Charles Crowley of the Alsop Engineering Co. Both 
sought relaxation from business on the links during 
the season, and not only found it, but also discovered, 
as the records of the club show, that consistent prac- 
tice helps to make perfect scores. Both have scratched 
par. Another member of the same organization who 
is fond of outdoor athletics is Walter W. Freystedt, 
who owns and operates a fast motorboat which flies 
under the flag of the Oriental Point Yacht Club of 
Larchmont, of which he is a member. 


Herman G. Weicker, vice-president of Dodge & Olcott 
Co., New York, is recuperating from an operation for 
appendicitis. Mr. Weicker was taken suddenly ill while 
on a trip to Connecticut. We are pleased to advise his 
many friends in the trade that he will be back at his 
desk in the near future. 


Hygienic Tube Co., Newark, N. J., has changed its 
name to Hygienic Tube & Container Co., in order to 
make the style conform more nearly to a descriptive 
title of the company’s business. 


* 


Lester A. Barber of the New York sales staff of 
Ungerer & Co., who was operated on for mastoiditis 
on August 15, is expected back at his post within the 
next few days. 

* * * * 


Warren E. Burns, well known in the trade through 
his former connection with the essential oil industry 
spent a week in New York early in September renewing 
old acquaintances. Mr. Burns is now located in Florida. 
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A recent art exhibit at the Brooklyn Museum, 
Brooklyn, N. Y., contained a display of soap sculptures 
and models of considerable interest. The principal 
piece was a replica of the Indian altar found in the 
assembly room of the Rattlesnake Society at Zuni, 
New Mexico. The altar was modeled from numerous 
pieces of soap into a single block and all of the 
details of Indian art, weapons, etc., were repro- 
duced with fidelity. Exhibits of weaving, metal work 
and other crafts were also included in the interesting 
exhibit. 

* * * * 

Louis Rapin, vice-president of Antoine Chiris Co., 
New York, returned on the De Grasse, September 17, 
Mr. Rapin is well known to the trade and has made 
many friends since he first came to this country in 
1924, 

Through an experience of 31 years in the perfumery 
trade, including 27 years with the Chiris organization, 
he has become exception- 
ally well acquainted with 
the soap and perfume in- 
dustries, having a knowl- 
edge of every branch and 
having worked in practi- 
cally every capacity. He 
has, moreover, had _ the 
opportunity of meeting 
and knowing those men 
whose names have become 
prominent in the develop- 
ment of the business, both 
in research and in pro- 
duction. 

Mr. Rapin has spent 
most of his time in Grasse 
and Paris where he has become acquainted with the 
most recent developments. He has also been work- 
ing in the new Chiris laboratory in Neuilly, chiefly in 
the study of perfume problems. He states that he is 
very glad to have the opportunity of bringing his data 
up to date and to have collected the latest in trends 
and ideas to impart to his American friends. 

He expressed himself as pleased to be back in New 
York, and while admitting that conditions in the raw 
material industry are somewhat depressed, he is op- 
timistic over the prospects for improved demand and 


Louis RAPIN 


more stable market conditions during the coming 
months. In the near future he expects to visit the 
trade and the Chiris branches throughout the United 
States, where we are sure a most cordial welcome by 
his many friends in the industry will await him. 


Following the death of John F. Geyer, president of 
the Filler Machine Co., Philadelphia, directors of the 
company have elected V. B. Salisbury, president. 
Blanche M. Geyer has been elected vice-president, and 
John J. Coughlan, secretary and treasurer. The com- 
pany is completing an addition to its facilities which 
will give it twice the former floor space, a change ne- 
cessitated by the steady progress of the business. Mr. 
Salisbury has asked us to deny authoritatively that the 
company will be sold or merged with another concern. 
Rumors to this effect are without foundation. 
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the 
figures in 


Paris, September 17, were three 
important the French perfume raw ma- 
terials industry. They are Francois Goby of Tombarel 
Freres, Francois Morel, one of the partners of Lautier 
Fils, Emile Schlienger, head of the 
Bertrand Fréres. 

Mr. will make his headquarters with his 
American representatives, Orbis Products Trading Co., 
New York; Mr. Morel will visit Lautier Fils, Inc., 
New York, of which C. H. Bourguet is manager; 
while Mr. Schlienger’s headquarters will be with P. R. 
Dreyer, Inc. 

The accompanying photograph was taken especially 
for this journal on the Paris. Unfortunately, their 
arrival almost coincided with our going to press and 
accordingly we are able to present only brief inter- 
them. Brief and 
conditions in Grasse, however, as they appear to these 
are 


Arriving on 


and house of 


Goby 


views with observations on crops 


leaders in the trade, 
given in the following: 

When Mr. Goby was inter- 
viewed, he said: “I had been 
advised that conditions in 
America were greatly de- 
pressed and my real reason 
United 
was to 


for coming to the 
States at this time 
have the pleasure of greeting 
friends here. In 
since my ar- 


my many 
the two days 
rival, however, I have found 
that my reports of American 
conditions, especially in the 
toilet trade, 
were exaggerated, and in ad- 


preparations 


dition to my pleasure in call- 
ing on the trade here again, 
I anticipate that my trip will 
worth-while. 

conditions in 


be well 
“Regarding 
Grasse, we have of course 
suffered to some extent from 
the depression. The lavender 
crop this year has been very 
much than 
Prices of the oil 
that 
of flowers was greatly curtailed. 


FRANCOIS GOBY, 
smaller usual. 
reached 
gathering 


such levels 


The result is that 
the supply of flowers brought in will be not much more 
than half of normal, but I may say that the yield of 
oil is excellent and that the quality is finer than usual. 
The quantities of lavender oil available are not large, 
antici- 
improve 


small. I 
should 


but on the other hand the demand is 


prices unless inquiries 


confident 


pate steady 


when I am there will be some advance in 
quotations. 

“On jasmin my views may not coincide with those 
of others, but I that 


kilo was paid for flowers, the actual cost of the flowers 


may say while 54% frances per 
was greater than this because many houses paid the 
peasants for flowers which were never received at the 
factories. This taken with the higher cost of the jasmin 
products carried over from last year, makes the aver- 
age cost of these products higher than the levels cur- 
rently reported in the market. In addition, I 


found that the reports of extreme low 


have 


prices are 


390 
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EMILE SCHLIENGER 


FRANCOIS MOREL 


greatly exaggerated and that actual sellers of jasmin 
at these levels are found not at all or only infrequently, 
Stabilization of this market will be accomplished if 
the houses who have jasmin products on hand will 
hold them at profitable price levels.” 
* * 

Mr. Morel his great pleasure in 
again in the United States and having the opportunity 
of calling on his many friends in the trade here. Re- 


expressed being 


garding crop conditions in Grasse, he said: 

“The lavender oil has reached such low 
levels that the distillers’ prices for the flowers of this 
year’s crop On this 
the work of collecting flowers and bringing them into 
the factories was not attractive, and lavender, espe- 
cially in the mountain districts, was not gathered in 
The volume of 
that of a 
owing to 


price of 


were necessarily low. account 


any way near the normal quantities. 
60% of 
year, but 
that the 
excellent, I 


flowers available was only about 
normal 
the fact 


oil was 


yield of 

believe 
the crop will be about two- 
thirds of normal. There is 
no carryover, or _ practi- 
cally none, of oil distilled in 
former years. Accordingly, 
than two-thirds of the 
usual quantities of lavender 


less 


oil are available for the mar- 
ket. This will probably be 
enough to carry’ through 
without any substantial in- 
crease in prices, but I believe 
that any 
from the 
result in greater firmness and 
possibly an advance. 
“Much 
processed _ this 
usual and while 
substantial carryover in jas- 
min products from last year, 
the quantity actually avail- 
able at the end of the 
will not be much in 
of normal. Prices 
very levels but 
An improv- 


demand 
would 


sustained 
consumers 


less jasmin was 
than 


there is a 


year 


AND crop 
excess 
have 
reached low 
I do not feel that they can go much lower. 
ing demand should help to stabilize quotations on all 
jasmin products.” 
* * 

This trip was Mr. Schlienger’s 41st crossing of the 

Atlantic. 


to meet 


He expressed his gratification at being able 
which he has made 


With 


again the many friends 
former 


ence to the crops, Mr. Schlienger said: 


here in the course of journeys. refer- 

“Instead of a crop of 130 tons of lavender, my esti- 
mate is that it will not exceed 80 tons. This is prob- 
ably due to the fact that the laborers who usually 
gather lavender at this season of the year have found 
other work much more profitable, due in part of course 
to the low price of the oil and the market quotations 
which distillers have been able to make on the flowers. 
Naturally laborers were less interested in gathering 
lavender at these prices than they have been in former 
Another has been that practically .no 


years. result 
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wild lavender was processed. Distillation was only 
from: the plantations of the distillers and from the 
other fields of cultivated lavender which could be easily 
collected and brought into the factories. Prices are 
at very low levels but owing to the short crop and the 
lack of carryover, I believe that they will be steady, 
if not actually higher during the coming year. 

“Production of jasmin products was considerably 
below that of last year, and I estimate that at least 
500,000 kilos of flowers were not even picked. This 
is the result of the extremely low price level which has 
been reached by all jasmin products. It is proportion- 
ately true for all other flowers excepting geranium 
which, due to conditions in Algeria and the Bourbon 
Islands, is in a very firm position.” 

On behalf of the toilet preparations industry, we 
are glad to welcome these men, and to express the hope 
that their visits will be pleasant and profitable. 


Cc. H. Bourguet, general manager of Lautier Fils, 
Inc., New York, has returned from an extended visit 
in France. Most of his time was spent in Grasse and 
vicinity, where he conferred with officials of Lautier 
Fils and attended the lavender distillation. 

Regarding lavender, Mr. Bourguet said: “I reached 
St. Andre, where Lautier Fils distillation headquarters 
are located, just at the beginning of the crop and 
stayed there until the distillation of the various allot- 
ments of flowers was over. The cultivated fields of 
Lautier are located on the slopes of the three main 
valleys of the Issole, the Verdon and the Asse. They 
are numerous and extend over thousand of acres in 
area at an altitude varying from 4,000 feet, as in the 
Verdon valley where the greatest field under cultiva- 
tion is located, to 5,000 feet, as in the Issole valley in 
Lambruisse, where the best grade of oil of lavender is 
distilled. 

“These various fields can be easily detected through 
large letter signs at least ten feet high, reading 
‘Lavender Fields, Lautier Fils.’ Any traveler going 


from Paris to Nice by automobile can see three of 


them just on the side of the main motor road after 
he has left Digne. He will see the first at Barreme 
in the Asse valley; he will see the next facing the 
village of St. Andre in the valley of the Verdon, and 
the last he will see on his right after having passed 
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VIEWS OF LAUTIER FILS LAVENDER FIELDS TAKEN By C. H. BourGUET 


The Aridor Co., Chicago, Ill, molder of plastic prod- 
ucts, begins in this issue an interesting series of ad- 
vertisements of containers and closures of special in- 
terest to the toilet goods industry. The company also 
maintains a department for the manufacture of metal 
caps and closures. It is represented in New York by 
Alan S. Williams, 126 Liberty street. 

* * * * 


The baby daughter of Dudley F. Lum, in charge of 
the Chicago office of Givaudan-Delawanna, Inc., whose 
arrival was announced in our last issue, has been named 
Martha Lyons Lum. 


* * * * 


Zink & Triest, Inc., Philadelphia, importer of vanilla 
beans and chicle, moved its offices on September 1 to 
the Pennsylvania Warehouse Building, Delaware avenue 
and Lombard street. 


St. Andre before he enters the canyons of St. Julien. 
All bear the same label ‘Lautier Fils’ and in July, 
when the lavender plants are blooming and diffuse 
their wonderful fragrance all over the valley, it is 
surely a sight well worth the trouble of covering 600 
miles to enjoy, and just like the daffodils of Cumber- 
land or the tulip of Holland worthy of a Words- 
worth to immortalize in poetry. 

“The cutting of the flowers starts in the fields of 
lower altitude, that is to say, Castellane St. Julien, 
and then St. Andre and Barreme, and ends in the 
higher altitude fields such as Morez, Hyeres, Thorame 
and Lambruisse, and all this in the space of time ex- 
tending from the end of July to the second week of 
August, with the differences due to the rainfall in May 
and June. Should the season be dry, the crop is 
earlier; should it be wet, the crop extends later in 
August. Every single field has its week during which 
the flowers must be cut, and the danger point is when 
the plants have lost their seeds. It seems that the 
process of oil evolution in the plants has its terminal 
in the seeds where the oil seems to gather, and this 
happens in August. 

“This year, on account of the drought, the yield of 
the plants by weight will be about half of last year’s, 
but the yield of the plants and flowers in oil will show 
a sharp advance on last year’s.” 
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Alex J. Wilckins, active in the toilet goods trade for 
the past ten years, has been appointed special repre- 
sentative of the Helfrich Laboratories, Chicago. He 
is a brother of F. C. Wilckins, New York sales manager 
of the 

Francis F. Newman has been appointed chief chemist 
of the Helfrich New York. He has 
a broad experience in the manufacturing of toilet prep- 


company. 
Laboratories of 


arations and cosmetics and was formerly with Renard, 
Inc., Kalamazoo, Mich., as vice-president and efficiency 
engineer. Mr. Newman graduated from 


City 
College of New York in majoring in chemistry 
and science. 


was 


19238 


* * * * 


Ch. Revillon, of the firm of Payan & Bertrand, Grasse, 
France, arrived on the France, September 5. He is mak- 
ing his headquarters with Belgian Trading Co., New 
York, American representative for his house, and will 
remain here two or three months during which time he 
hopes to visit a large number of consumers of 
perfume raw materials. 
conditions in Mr. Revil- 


lon says that markets for 


Commenting on Grasse, 


most raw materials are 
depressed and that there 
has been very little buy- 
ing on the part of manu- 
facturers of toilet 
throughout the 
have reached ex- 
low levels, but 
substantial 
follow any 
buying on 
the 


goods 
world. 
Prices 

tremely 
he believes a 
recovery will 
increase in 

the part of 
sumers. 

With regard to current 
crops, Mr. Revillon states 
that production of oil of 
lavender will be somewhere in the vicinity of 50 per 
cent normal, and since there are only very small 
stocks of last year’s oil still available, prices should 


con- 


CH. REVILLON 


be somewhat higher. 

The jasmin 
Grasse, but in his opinion a 
volume of jasmin products will be produced 
despite the fact that the market is not at all 
satisfactory to sellers of this product at the 
moment. This the 
which will result, he feels, may have its effect 
on jasmin cultivation in the future. While a 
shift to cultivation of other crops has not yet 
taken place the trend is in that direction, ac- 
cording to Mr. Revillon. 


complete when he left 


considerable 


crop was not 


surplus and low prices 


x 


In the advertising section of this issue the 
first announcement of a series by the Agfa- 
Riechstoffe Division of the I. G. Farbenindus- 
trie, Aktiengesellschaft, of Berlin, 
This organization is widely known in the 
United States as a producer of dyes and syn- 
thetic organic chemicals of various kinds and 
has produced in its Berlin laboratories many 
chemical bodies of interest to the perfumer. 


appears. 
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The Federal Wholesale 
Druggists Association has 
placed in competition the 
handsome silver cup shown 
in the accompanying pho- 
tograph. The cup will be 
awarded for the best pro- 
fessional window display 
exhibited in any retail 
pharmacy in the United 
States during the annual 
Pharmacy Week which 
will be held this year Oc- 
tober 11 to 17. Details 
and conditions of the con- 
test may be secured from 
Week head- 
quarters at 51 Maiden 
New York.  Elab- 
orate plans for the cele- 
bration of the 
going forward under the 
direction of Dr. E. L. New- 
comb, 


Pharmacy 


Lane, 


week are 


temporary chair- 


man of the committee in 
PHARMACY WEEK Cup charge of the celebration. 
* * * + 

Plans are under way on the part of the Norwich 
Pharmacal Co., Norwich, N. Y., one of the most prom- 
inent drug and pharmaceutical houses for expanding 
the sale of the Antoinette Donnely line of toilet prep- 
arations which the took 
ago. New been designed, 
which are section new 
products and packages, and elaborate advertising plans 
are being formulated, some of which have already been 
put into execution. 

The accompanying photograph shows the administra- 
tion building of the company’s plant at Norwich, from 
which its activities directed. It includes office 
space for the company officials, a spacious lobby, richly 
furnished 


company several 
packages have 


illustrated in our 


over years 


some of 
devoted to 


are 


directors’ room and several smaller confer- 


ence rooms. 
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Chicago Trade Notes 


HE Chicago Perfumery, Soap & Extract Associa- 

tion resumed its Fall schedule of meetings begin- 
ning with a luncheon meeting at the Midland Club on 
Wednesday, September 16 and will continue with the 
regular meetings on the first and third Wednesdays of 
each month. From a report by Wm. H. Schutte, the 
secretary, it is the intention of the association, to have 
a speaker or an entertainer at the Fall meetings. The 
golf auxiliary, under the direction of A. C. Drury, 
held its last tournament on September 22, at the Elm- 
hurst Country Club, at which time several novel fea- 
tures were introduced, and a record breaking attendance 
turned out for this closing game. The champion of the 
season, Was to be determined at this closing tournament, 
the winner to be presented with a large sterling silver 
cup. Details will be published next month. The bowl- 
ing season, will open on September 30th at the Elks 
Club, as usual. 


* * * ” 


According to a report received from Mary E. Hall, 
president of the Milky Way Co., a large chain of ex- 
clusive and model sales departments will be established 
in the leading beauty shops throughout the country. 
The Milky Way Co. manufactures creams, lotions and 
packs from whole milk, in place of water. Beauty ex- 
perts on cosmetics and toilet requisites, will be in 
charge to milady, in the 
product. In addition to the products manufactured by 
Milky Way Co., there will be an assortment of cos- 
metics the leading 
brands from perfume to nail polish. This plan will per- 
mit the beauty shop owner to devote her entire time to 


assist selecting correct 


made by over 27 of advertised 


beauty culture facials and hair dressing, leaving the 
sales promotion of cosmetics entirely in the hands of 
sales experts. The first model sales room was opened 
at 30 North Michigan avenue, Chicago, on September 
8, and plans are now in progress to open similar es- 
tablishments in every large city. 
* * * x 
Martin B. Vance, sales representative for Givaudan- 
Delawanna, Inc., is an enthusiast. Accom- 
panied by his wife, he recently made a round trip via 
airplane to St. Louis. We recall however, that before 
Martin months ago, he rather 
preferred to ride on the trains, that traveled through 
the longest tunnels. 


aviation 


was married, some 8 


co ok * * 

The first meeting of the Fall season of the Chicago 
Drug & Chemical Association will be held at the Ham- 
ilton Club on Thursday, September 24th and will con- 
tinue on the last Thursday of each month, throughout 
the season. 

* * * * 

A. P. Rader, the well known purchasing agent for 
Paul Beich Co., Bloomington, Illinois, spent the Labor 
Day Holidays in Chicago. 

ok ok * * 

Max Rauer, chief chemist for F. W. Fitch Co., Des 
Moines, Iowa, was a Chicago visitor during August. 
He plans to go to Toronto, Canada before returning 
to Iowa. 
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Friends of A. F. Loertz, chemist for H. C. Whitmer 
Co., Columbus, Ohio, will be pleased to hear of his re- 
turn to his desk at Columbus, after a serious illness of 
several months duration. 

* * * * 


Adam Bialecki, chemist for Armour & Co., is back 
on the job again, with a healthy coat of tan, and his 
usual broad smile, after an extended vacation during 
the month of August, spent in relaxing at his Chicago 
home 

a ae 

Miss H. F. Martin, purchasing agent for B. Heller 
Co., is again, passing out the orders, after a year’s 
visit with her mother in California. 

* * *k * 

\. H. Brown, purchasing agent for Eli Lilly Co., 
Indianapolis, Ind., has returned from a recent trip to 
Europe. 

* * *& & 

Alice Corry, Inc., manufacturers of cosmetics and 
beauty requisities announce the appointment of Lowell 
Fess, as special sales representative in charge of the 
department and wholesale division. Mr. Fess, 
who is the son of Senator Fess of Ohio, was formerly 
sales manager for Lehn & Fink, Inc. cosmetic depart- 
ments. 


store 


Cleveland 
(71TH the end of the official American League base- 
ball season, the end of daily broadcasts of all 
games in which the Cleveland Indians took part, will 
come. These broadcasts were backed by the Weideman 
Co., of Cleveland, manufacturer of flavoring extracts, 
under the “Euclid” label. 

Tom “Red” stellar sports announcer of 
Radio Station WTAM, Cleveland, announced the games 
the entire summer, direct from the ball park while the 
team played in Cleveland from the studio by 
telegraphic report when games were played in other 
cities. 

The games was followed 
closely all over the state and an immense amount of 
good-will toward all Weideman products was built up. 


Manning, 
and 
these 


broadcasting of 


* * xe * 


Lee Shoenhair flying the “Sweet Kiss,” the entry of 
R. J. Jeffreys, president of the Sweet Kiss Toothpaste 
Co., of Cleveland was entered in the Bendix Derby, a 


feature of the recent National 
cracked up his 


take part in the contest. 


Air held at 
plane and was unable to 


Races, 
Cleveland, 


Shoenhair left Cleveland for Los Angeles, where the 
race was to start, a few days in advance, and flew to 
St. Louis, making 250 miles an hour, but stopping at 
St. Louis for gasoline. After loading the gasoline he 
started to take off again but his wheels would not turn 
on the runway and the plane turned over. Shoenhair 
was cut and bruised but did not find it necessary to go 
to a hospital. He taken to a hotel in St. Louis 
where he called Mr. Jeffreys at Cleveland on the long 
distance telephone to give him the news. Shoenhair 
stayed in St. Louis until his plane was repaired and a 
new motor obtained. He then flew back to Cleveland. 


was 
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It was impossible to repair the ship soon enough to 
allow Shoenhair to enter the Bendix Derby. 

Mr. Jeffreys was dismayed at the accident. He had 
expected Shoenhair to win the arduous race from Los 
Angeles to Cleveland. Shoenhair had planned to make 
only two stops, at Albuquerque, N. M., and Kansas 
City, Mo. He expected to make the more than 3,000 
miles Los about 
hours. 


from Angeles to Cleveland in nine 


* * * x 
The Cleveland Vanilla Co., has begun a campaign to 
the sales of its product in and 
vicinity. It has tied up with the Union Buyers’ 
Club, an organization of wives of organized labor men. 


increase Cleveland 


The story of this tie-up is expressed by the Union 
Buyer’s Club as “*Mother’s Union-made 
Vanilla,’ the only product of its kind in the world, has 
the Union Buyers’ Club. Several 
weeks ago samples were given to a special committee 
for test Reports were made at the meeting 
of Sept. 1, and following these a resolution was passed 
indorsing the product. 

“It was the consensus 
mittee that no better vanilla is made. 
every kind of including ‘baking-out,’ 
which was conspicuous by its absence. It 
the opinion of every member of the committee that 
‘Mother’s Union-Made Vanilla’ was all that its 
facturer, The Cleveland Vanilla Co., claims. 

“The Union Buyers’ Club, by resolution, highly rec- 
ommends this product to those who desire a high grade 
product that bears the label.” 


follows: 
been indorsed by 
purposes. 


of the com- 
Tests included 


among members 


experiment, 


was 


manu- 


ow) e.8 

The Fay Brothers Supply Co., large Cleveland manu- 
facturers of flavoring and soft drink extracts have em- 
barked on a policy of expansion, an initial step in 
which has been the 10,000 square feet at 
1775 East 30th street, increasing floor space by 5,000 
sq. feet. 


leasing of 


a 

The Rutledge Co. has introduced in Akron, “Klenzo” 
tooth paste. A special introductory offer was made on 
the brand of tooth paste. 


BS *x * * 


The Wyp-a-Way Soap Co., located on Lorain avenue, 
on Cleveland’s West Side, has begun a selling cam- 
paign for this product among the housewives of Cleve- 
land. They are employing a large force of canvassers 
for this purpose. 


Los Angeles 


ARRY G. Baldwin of Baldwin & Baldwin, 524 

South Spring street, Los Angeles, reports a re- 
markably improved business for the month of August. 
Baldwin & Baldwin represent a variety of lines per- 
taining to the cosmetic and allied trades among which 
may be mentioned The Manufacturing Co., 
metal labels for perfumery and cosmetic trade, Swin- 
dell Brothers, glass bottles, Helfrich Laboratories of 
Chicago and New York. compacts and cosmetics, also 
George Silver Import Co., natural and synthetic oils 
for perfumery and soap industries. 


Stanley 
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A. R. Maas Chemical Co., Inc., 308 East Eighth 
street, Los Angeles, analytical chemists and chemical 
manufacturer, plans to erect a new laboratory building 
at the corner of Alvarado and Valley streets. The 
expansion in space has been made necessary by the 
growth of the Arthur R. Maas laboratory and the A. 
R. Maas Chemical Co., both of which will occupy 
space in the new structure, which will be one-story in 
height and part two-story in height, 55 x 137 feet in 
area, of ornamental brick construction. 

. 6 & @ 

Daniel Duim, special representative of Polaks Frutal 
Works, New York, has been spending considerable time 
on the Pacific Coast, dividing up his activity between 
the cities of Angeles and Mr. 
Duim better business conditions in the 
last month along the Pacific Coast. 
glad to see “The Flying Dutchman’s” cheerful counte- 
nance around us and rejoice in his successful trips to 
the Coast. 


Los San Francisco. 


also reports 


We are always 


* * * * 

The Studio Cosmetic Co., Ltd., is moving to its new 
plant at 827 North La Brea street, Los Angeles; “Doc” 
Grove says they will have much larger and up-to-date 
factory facilities to handle a 
cosmetic products. 


growing demand for 
* * * x 

The Colonial Dames Corp., Los Angeles, a new or- 

ganization, will be 

by next month. 


ready for its new line of cosmetics 
The company contemplates the erec- 
tion of a suitable building for the purpose of manu- 
facturing a full line of cosmetics and the ground is 
now being put into shape. 
* ok *x * 
Paul Duchenaux, auditor of 
Ltd., left recently for Belgium to follow a 
urge of becoming a missionary in that 
later on in the Belgian Congo. Mr. Duchenaux was 
succeeded by Arthur La Chance, who is a Massa- 
chusetts man residing in Los Angeles for several years. 


the Pacific Soap Co., 
religious 


country and 


New Orleans 
ANAGERS and the 
olive-Peet Co., from Louisiana, Mississippi and 
Alabama met at the Monteleone Hotel recently to pre- 
pare for autumn B. M. Dunn of Atlanta, 
divisional manager, was in charge of the meeting. 
ok OK ok * 


salesmen of Colgate-Palm- 


business. 


A. B. Freeman, of the Louisiana Coca Cola Bottling 
Co., was a prominent speaker at the convention of 
the Louisiana Manufacturers Association held here on 
August 26. Mr. Freeman’s subject was “The Import- 
ance of Knowing the Men who Make Your Laws.” 

* * * * 

Charles C. Zatarain, secretary-treasurer of E. A. 
Zatarain & Sons, Inc., was recently elected Comman- 
der of the Commanders’ Council of the local Post No. 
134 of the American Legion. 

* * * & 

Vacher-Green, Inc., drug manufacturers, have just 
renewed their lease on their quarters at 430 Natchez 
Place. 
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In Memoriam for Departed Friends 


ANTRAM, HARRY A., sales manager for the F. N. Burt 
Co., Ltd., Buffalo, N. Y., September, 1922. 

BOMPARD, PIERRE-AUGUSTIN, essential oils, Nice, 
France, at his home in Antibes, September, 1924. 

BUEDINGEN, W. L., head of William Buedingen & 
Son, boxes, New York and Rochester, September, 1919. 

BURNETT, HARRY, treasurer of Joseph Burnett Co., 
Boston, September, 1927. 

COLGATE, COL. AUSTEN, vice-president of Colgate & 
Co., at Barnegat Bay, N. J., September, 1927. 

COLGATE, RICHARD Morss, of Colgate & Co., New 
York, at West Orange, N. J., September, 1919. 

CRUSELLAS, RAMON, founder of Compania Nacional 
de Profumeria, Havana, Cuba, September, 1921. 

DopvGE, FRANCIS E., honorary president of Dodge & 
Olcott Co., Rumson, N. J., September, 1926. 

FRENCH, CLAYTON, director of Smith, Kline & French 
Co., Philadelphia, Pa., September, 1929. 

FRICKE, CHARLES EMIL, partner in John N. Hickock 
Co., New York City, September 21, 1929. 

GIESE, AuGustT O. L., founder of August Giese & Son, 
New York essential oil house, September, 1924. 

JOBE, WALTER R., assistant sales manager for Read 
Machinery Co., Inc., York, Pa., at Xenia, O. Sep- 
tember, 1929. 

KRANK, ALFRED J., president A. J. Krank Mfg. Co., 
St. Paul, Minn., September, 1928. 

LANNEN, THOMAS E., attorney Flavoring Extract 
Manufacturers’ Association, Chicago, September, 1921. 

MORGAN, GEORGE FREDERICK, JR., vice-president of 
Enoch Morgan’s Sons Co., soaps, New York, Septem- 
ber, 1921. 

OLCOTT, GEORGE MANN, president of the Dodge & 
Olcott Co., New York, September, 1917. 

PABST, DR. RUDOLPH, chemist of Reading Extract 
Co., Reading, Pa., at Philadelphia, September, 1927. 

ROBERTSON, JOHN T., veteran Connecticut soap man- 
ufacturer, on the liner Olympic, September, 1922. 

SCHVING, P., perfumer for Houbigant, Paris, France, 
at Neuilly, September, 1929. 

SHOEMAKER, CLAYTON F., Sr., founder and former 
senior partner of Shoemaker & Busch, Philadelphia, 
September, 1928. 

STECHER, FREDERICK W., Cleveland, O., head of Pom- 
peian Co., September, 1917. 

WILL, ALBERT JOHN, president, Will & Baumer 
Candle Co., Syracuse, N. Y., September, 1926. 

EGRESS LRN 
John F. Geyer 

John F. Geyer, president of the Filler Machine Co., 
Philadelphia, died September 5 at the age of 47. Mr. 
Geyer was born in Philadelphia in 1884 of German 
parentage. He was educated in the public schools and 
his first work was in the foundry industry. During 
this period he attended night school at the Pierce 
School in Philadelphia and completed a course in me- 
chanical engineering with the International Correspon- 
dence Schools. 

In 1914 he started in business for himself with a 
partner, John McMahon, this venture being the begin- 
ning of the Filler Machine Co. In 1925 he purchased 
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his partner’s interest in the business which was then 
incorporated under Pennsylvania laws. Mr. Geyer be- 
came its first president and continued in that capacity 
until his death. He leaves his widow, a son Harold 
Geyer, and a daughter Irma. Surviving are also his 
mother, two sisters and a brother. 

Endowed with great ability in machine designing, it 
was but natural that he should devote his efforts to the 
development of labor saving filling machinery for 
which he held many patents. His many friends in the 
industry and especially his associates in the company 
which he founded will find his place difficult to fill. 

* * * & 
Nathan T. Pulsifer 

Nathan T. Pulsifer, organizer of the Orford Soap 
Co., Manchester, Conn., died September 9, at the family 
homestead, Houghton Farms, Orange Co., N. J. Burial 
services were held at Mount Auburn Cemetery, Cam- 
bridge, Mass. 

Mr. Pulsifer, who was 79 years old, was born in 
Waltham, Mass., and began his career in Boston in the 
textile business. During the course of his business 
career he was connected with many enterprises, among 
them being the organization of the Orford Soap Co., 
which is now known as the Bon Ami Co. At the time 
of his death he was a director of this company, as well 
as of Houghton, Mifflin & Co., and the Technicolor 
Co. 

His clubs included the Union League and Tuxedo. 
He was a director of the National Navy Club and a 
member of the Sons of the American Revolution. 

He is survived by two sons, Lawson Valentine and 
Harold Trowbridge Pulsifer. His wife, the former 
Almira Houghton Valentine, died several years ago. 

Mrs. Louis K. Liggett 

Mrs. Musa Bence Liggett, wife of Louis K. Liggett, 
head of the United Drug Co. and the Liggett Drug 
Stores, died September 7 at the Liggett summer home 
on Long Pond, Plymouth, Mass. Although she had 
been in poor health for some time her death came un- 
expectedly. 

Funeral services were held at Gwydyr, the Liggett 
home, Hammond street, Chestnut Hill, Newton. 

Three children survive, Leigh B. Liggett, Chestnut 
Hill; Mrs. Charles Clarke T. Baldwain, and Mrs. 
Arthur Scrivenor, Jr., Darien, Conn. 


James V. Reed 

James V. Reed, vice-president and sales manager of 
J. B. Williams Co., Glastonbury, Conn., died at his 
home in Yonkers, N. Y., September 19, at the age of 
68. Mr. Reed had been connected for forty years with 
the Williams company and was one of the best known 
men in the industry. He was a member of the City 
Club of Yonkers, Knights of Columbus, Ardsley Club, 
New York A. C. and the Advertising Club. Funeral 
services were held September 22 at St. Mary’s Roman 
Catholic Church in Yonkers. 

* * * K 

As we go to press we learn with deep regret of the 
death in Chicago of the mother of John Buslee of Neu- 
mann-Buslee & Wolfe, Inc. 
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New Equipment and Installations 
Under this 


equipment and the installation of machinery by our 
The and the 


supplied by them and are not to be con- 


heading appear descriptions of new 


advertisers. claims made descriptive 
matter are 


sidered as an endorsement. 


HE Karl Kiefer Machine Co., Cincinnati, Ohio, re- 

cently placed on the market a new filling and 
closing machine for collapsible tubes under the name 
“Cincinnati Tube Filler and Closer.” This machine is 
of the “clipless type.” In describing it the company 
Says: 

“The ‘Cincinnati’ Tube Filler and Closer is the prod- 
uct of years of extensive study and experimenting to 
overcome the many troubles of filling and 
tubes. Step by step these difficulties have been elimi- 
nated, and finally there has been perfected this master- 


closing 


piece of mechanical ingenuity that really must be seen 
to be appreciated 

“This 
four machines 
facturing plants in the handling of various products 
and under different conditions, in 
might conclusively demonstrate 
over-enthusiastic in 
advantages to 


until 
manu- 


machine was not offered to the trade 
had been thoroughly tested in 
and sizes of tubes 
order 
that we were not 
claims. Now its great 
mechanical superiority have been proven in 100 per 
That the 


over the 


that we first 
any of 


and its 


our 
users 
owners of these 
are enthusiastic latest Kiefer in- 
attested to in the several! letters 
from them. They need no further comment. 
“The ‘Cincinnati’ Tube Filler and save 
every thousands of dollars year, a fact 
which is simple to prove. Just figure up what clips 


cent satisfactory service. 
machines 
vention, is received 
Closer will 


user every 
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Every day you use clips you are 
throwing that much money away. 

“Compare a Kiefer-closed tube with the best clip- 
closed tube there is and you will find the Kiefer closure 
just as tight. Compare the Kiefer closure with any 
folded tube. Squeeze them—the Kiefer will 
hold. We urge manufacturer who proposes to 
install new equipment to make this test. No closure 
without a clip can compare with this clever method 
of closing, because the perfect fold necessary to equal 
the strength of a clip can only be done by our method 
of making the folds—always accurate, always uniform. 
Only the Kiefer Clipless Closure can be used with 
confidence. It is fully covered and protected by pat- 
ents. 


are now costing you. 


closure 
every 


“Not a little of the success of this machine is due to 
the Kiefer ‘Impacta’ Method of Filling (patented) 
also a signal improvement. The ingeniousness of this 
surprising new principle of filling is in its simplicity 
yet no one ever thought of it before Mr. Kiefer. Now 
it is a Kiefer patent, which no other tube filler manu- 
facturer can use without subjecting himself and the 
users of his machines to suit because of infringement 
of patent. 

“In making the Kiefer Closure the end of the tube 
is folded over twice as on any standard machine, but 
accurate folds. Then 
folded back, thus giving a perfect lock corner that is 
absolutely secure. 

“By simply turning a crank, the table of the ma- 
chine lowered in a moment to 
different Tools for different diameter 
tubes can be changed in a very short time. The meas- 
uring with fine according to 
scale, in a few minutes and may be adjusted while the 
machine is running. The holders for the 
simply lifted out and the new ones dropped in place 
a decided advantage of the Kiefer type conveyor which 
travels in a horizontal plane. 

“Almost any material can be handled on this ma- 
chine, such as cold cream, vanishing cream, shaving 


with and uniform corners are 


can be raised or suit 


length tubes. 


pump is set accuracy, 


tubes are 


cream, salves, ointments, tooth paste, etc. 

“An accurate quantity is uniformly measured into 
ach tube. 

“Another very valuable feature of this machine is 
‘no tube—no fill.’ If a tube is imperfect, the machine 
stops. 

“Every precaution has been taken—every provision 
made—for making this machine Safety 
stops and shear pins prevent damage to working parts, 
should a malformed tube or 
machine is 


fool-proof. 


matter 
control of op- 


foreign 
always 


‘ause a 
jam. The under 


erator.” 


Girls Should Be Taught Proper Use of Lipstick 


The modern world and all the young people in it are 
Young, lecturer at the 
Speaking about the 
modern girl and her use of lipstick, Mr. Young said: 

“Even you who are not all art teachers, don’t you 
think, accepting the modern world as you do, that you 
might teach some of your girl pupils how to apply 
their lipstick so that it would enhance their charms 


9” 


instead of detracting from them? 


glorious, according to Ernest 
City of London Vacation Course. 
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New Incorporations 
Notre.—Addresses are given, so far as they are avail- 
able, of the incorporators. Otherwise, letters or other 
first class mail may be sent in care of attorneys or 
trust companies, endorsed with requests to “PLEASE 


FORWARD.” 


The Rea Reta Corp., New York City, N. Y., Dela- 
ware corporation, 6,000 shares common stock, soaps, 
toilet articles, creams, rouges. Corporation Trust Co. 

Gervaise Graham Co., 25 W. Illinois street, Chicago, 
Ill., deal in all kinds of toilet preparations; capital, 
$50,000. Incorporators, Percy Graham, Jr., and Sr., 
W. Norman and Annette Virginia Graham; Corre- 
spondent: Parker, McKeen and Clusman, 306 W. Wash- 
ington blvd. 

Dirtex Sales Co., Inc., of New Jersey, Jersey City, 
N. J., soaps, 300 shares of common stock. William H. 
Ferguson, Jersey City, N. J. 

Sauvage, Ltd., Wilmington, Del., perfumes, cosmetics, 
powders, $75,000. General Corporation Service Co., 
Wilmington, Del. 

Recamier Trading Corp., 8 West 18th street, N. Y., 
cosmetics, 100 shares common stock. I. Reiss, 220 
Broadway, N. Y. 

Ge Lex, Borough of Manhattan, N. Y., cosmetics, 200 
shares common stock. Palmer & Serles, 46 Cedar 
street, New York, N. Y. 

Beautalure, Syracuse, N. Y., cosmetics, $300,000. C. 
H. Searl, Syracuse, N. Y. 

Marguevita Ward, Inc., 428 E. 47th street, Chicago, 
Ill., deal in cosmetics and toilet preparations, 1,000 
shares no par value. Incorporators: Jerome J. Slad- 
key, William B. Gemmill and Theodore L. Hamer. Cor- 
respondent: Urion, Drucker, Bishop & Boutell, 134 S. 
La Salle street. 

No-San Soap Products Co., Manhattan, 200 shares 
common, L. H. Greenspan, 51 Chambers street, New 
York. 

Sommers Beauty Salon, Manhattan, cosmetics, 100 
shares common, H. Kirschbaum, 67 W. 44th street, 
New York. 

Business Troubles 

Louis Rich, 130 Fort Washington avenue, New York, 
trading formerly as Theresa Pharmacy, 3901 Broad- 
way, New York, licensed pharmacist. Liabilities, $65,- 
332; assets, none. Principal creditor listed is Herman 
Dorsen, $45,056. 

Meyer Finkelstein, 4918 Fort Hamilton Parkway, 
Brooklyn, N. Y., druggist. Liabilities, $32,939.75; 
assets, none. 

Joseph Sorkin, 2456 Seventh avenue, Brooklyn, 
N. Y., drug store, has assigned to Hyman Schutzer, 
1536 West Ninth street, Brooklyn, N. Y. 

Morris Feinmel, 312 Bushwick avenue, Brooklyn, 
N. Y., pharmacist. Liabilities, $35,744.62; assets, $16,- 
500. 

Timothy Kahn, 360 Hamilton avenue, Brooklyn, 
N. Y., retail drug store business, has assigned to 
Marvin Hochhauser, 109 Chester avenue, Brooklyn, 
nN. ¥. 

Joseph Cohen, 615 West 173rd street, New York, 
N. Y., pharmacist. Liabilities, $30,782; assets, none free. 
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Principal creditor listed, Rerman Mendelowitz, $15,533, 
secured by a chattel mortgage on fixtures and lease at 
16 Amsterdam avenue. 

Fracy, Inc., 10 West 33rd street, New York, N. Y., 
perfumery and cosmetics, has assigned to Edward A. 
Rosenberg, 303 Fifth avenue, and Saul Katz, 20 East 
16th street, New York, N. Y. 

Greater New York Extract Co., Inc., 421 South Sec- 
ond street, Philadelphia. Creditors, Wm. J. Pfeiffer & 
Co., Inc., $3,915; Crandall Pettee Co., $1,597; Habicht 
Braun Co., $539. 

John Barasch, 2972 Nostrand ave., Brooklyn, N. Y.., 
retail drug store. Creditors, Cohen & Epstein, $103; 
William V. Kaner, $140; Marvin Peltz, $300. Judge 
Moscowitz has appointed Saul R. Alterman, 26 Court 
street, Brooklyn, receiver in bond of $2,000. 

Miriam C. Acker & Co., Inc., New York, by George 
G. McCaskey $1,000, Richard M. Krause, Inc., $100, 
William Buedingen & Son, Inc., $3,300. Irving Trust 
Co., appointed receiver by Judge Mack. Liabilities 
about $17,000; assets about $13,000. 

George Klinghoffer, 1378 Brook ave., 1272 Boston 
Road and 1898 Jerome ave., retail drug stores, has as 
signed to Henry L. Sloan, 121 Parkside ave., Brooklyn; 
Kornfeld & Bisgeir, 11 Park Place, attorneys for the 
assignee. 

Samuel Strahl, 4620 Fifth ave., Brooklyn, N. Y., 
druggist. By McKesson-Gibson-Snow Co., Inc., for 
$894.36; Towns & James, $550, and The Rieser Co., 
Inc., $41.90. 

Morris Spiegelman, 163 Eastern Parkway, Brooklyn, 
pharmacist. Liabilities, $3,152.01; assets, $1,650. 


New Raw Materials 
HIS department lists and briefly describes new 
raw materials placed upon the market by our 
advertisers. The statements made regarding these 
products are those of the seller and are not to be vre- 
garded as endorsements. Advertisers are nvited to 
send small samples and descriptive matter of products 


for use in this section. 


Albert Verley, Inc., Chicago.—Boisette—‘A decided 
‘woody’ note that lends itself readily to the fabrica- 
tion of new compositions. Blends especially well with 
the tones of chypre, fougere, moss odors, opopanax and 
orientals. Will not discolor, and due to its extreme 
tenacity it suggests itself as an admirable ingredient 
for new perfume and face powder compositions.” 


* * * * 


Ungerer & Co., New York City—Wasseroel Powder. 

“A powder to be used in the manufacture of emul- 
sions and any products requiring essential oils and 
mineral oils in a dispersed condition. Recommended 
especially for baker’s emulsions, fountain concentrates, 
theatre spray bases and similar uses.” 

* * * * 

Compagnie Parento, Croton-on-Hudson, New York.— 
Red Rose Supreme—“A compound with the flowery 
note of the red rose, lasting in quality and suitable 


for all preparations.” 
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Book Review 
(Copies of Books Reviewed in this Column, and othe) 
Works Useful to our Readers may be Obtained through 


the Book Department of THE AMERICAN PERFUMER & 
ESSENTIAL OIL REVIEW, 432 Fourth avenue, New York.) 


A Treatise on Hair Dyes 
H AARFARBEN 


Vienna. 
1931. 


Winter, 
Vienna, 


AND HAARFARBUNG, by Dr. Fred 
Published 
Price $1.50. 


by Julius Springer, 


In the reviewer’s opinion Haafarben und Haarfér- 
bung by Dr. Fred Winter is a most valuable book. For 
the first time, he has found therein an explanation of 
the method of manufacture and application of hair 
dyes presented in a practical and scientific manner. 

The natural changes taking place in the hair which 
bring about the various shades in the hair color are 
thoroughly discussed together with the causes which 
influence these changes. With this knowledge in hand, 
the accompanying formulas readily understood. 
The of the formulas and 
finds them well balanced and efficient in application. 
From the standpoint of the manufacturer, they are not 
difficult to prepare and meet the requirements of the 
present day. 

The author has presented his book to the public at 
opportune time when 
afoot to formulate laws governing hair dyes and their 
application in ingredients 
which may be harmful to the individual consumer. 

JOSEPH L. STUMMER. 


are 


reviewer has tested a few 


a most various proposals are 


order to weed out those 


Circulars, Price Lists. Ete. 


PLouGH, INc., Memphis, Tenn., has sent us another 
copy of its interesting house organ the Plough-share. 
This, as always, is brightly written and instructive as 
well as entertaining. The current number 
frankly the reason for the existence of the 
organ. 


discusses 
house 


«~ * * * 

DorotHy GRAY, INc., New York City, has started the 
publication of a most interesting and attractive house 
organ which will go out under the name Fifth Ave- 
The first issue illustrates and 
recent Dorothy Gray Contest with photographs of 
the winners, gives much interesting news of the per- 
sonnel of the company and its lines, and closes with a 
statement regarding the advertising plans for the com- 
ing year. 


news. describes the 


~ * ok K 

INNIS-SPEIDEN & Co., INC., New York, heads its lat- 
est price list with a discussion of ‘‘Fear,” exceptionally 
timely at the moment. The list contains as usual, 
prices of a large number of chemicals and specialties 
for which the company is headquarters. 

ok * * * 

GEORGE LUEDERS & Co., New York, has issued its 
September price list which contains a complete list of 
essential oils, perfumers’ materials, fruit essences and 
well as prices of natural flower essences 
and prime materials manufactured by Camilli, Albert 
& Laloue, Grasse, which are handled by the company. 


colors, as 
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POLAKS FRUTAL Works, INC., New York City, has 
issued a very handsome price list and catalogue of 
the products which it offers to the trade. These in- 
clude essential oils, aromatic 
icals, floral flavoring materials and 
specialties. The cover of the book is a reproduction 
of the handsome advertising inserts which have been 
appearing in this journal during the last few months. 


oils, terpeneless 
ottos, 


chem- 
numerous 


ok * Bd at 

CROLL-REYNOLDS Co., INC., New York City, has re- 
cently issued its new catalog, “Evactor Steam Jet Air 
Pump.” The fore part of this pamphlet is devoted to 
the description of the various apparatus manufactured 
by the including its two and three stage 
“Evactor” which has found favor in the essential oil 
trade. The latter 
information as_ to 


company, 


part includes a section on general 


steam pressure, superheat, wet 


steam, drainage, etc. 


THE AMERICAN MANAGEMENT ASSOCIATION 
sued its News Letter No. 84, which announces the sec- 
ond Packaging, Packing and Shipping Exposition to be 
held in Chicago the week of March 7, 1932. Head- 
quarters will be at the Palmer and elaborate 
plans are being made for the exposition and confer- 


has is- 


House 


ence. 
oo a co * 
AMERICAN BEAUTY Co., New York, 
brief circular describing its latest innovation in nail 
polishes, which the company says is 
applied to the tips of the finger nails and creates a 
beautiful effect. It 
non-streakable. 


has sent us a 


platinum tips, 


requires but one coating and is 


Essential Oil Production and Trade in 
Seychelles Islands 

The Seychelles, a small Indian ocean archipelago situ- 
ated below the Equator a thousand miles off the Afri- 
can coast, is an important source of certain essential 
oils. The essential oil industry was established in the 
Seychelles in 1906 and today these products comprised 
The greatest 
development of the industry has occurred during the 
past five years, total exports of essential oils from the 
Seychelles Islands having increased from 46,715 kilos 
valued at 325,493 rupees in 1925 to 70,677 kilos worth 
616,528 rupees in 1929. Cinnamon leaf oil is the out- 
standing essential oil produced although patchouli is 
gaining in relative importance. In addition, ocimum 
basilico, cinnamon’ bark, palmarosa, peppermint, 
citronella, lemongrass and ginger root oils are distilled 
on a small scale.—(Consul Charles H. Albrecht, Nairo- 
bu, Kenya). 


the second most important export group. 


Hungarian Toilet Preparations Situation 
The Hungarian cosmetic and perfumery trade has 
been affected by restricted purchasing during the first 
six months of 1931, 
cided preference for imported brands. 


the buying public showing a de 
Larger organi- 
zations enable the foreign manufacturers to offer more 
liberal terms to local distributors.—(Trade 
sioner Charles R. Hersum, Budapest). 


Commis- 
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Canadian News and Notes 


Montreal 


VOLLOWING a fire which caused considerable dam- 
I: age to the stock and plant of Henry L. Bellefon- 
taine, Ltd., 908 St. George street, Montreal, the firm 
has embarked on a marked change of policy. 

A reduction is being made of about a half in the 
lines of toilet articles, and in future, attention will be 
given to the manufacture of electrical apparatus in- 
cluding the making of transformers for neon signs. 
Furthermore, in the store adjoining the work shop a 
sum of $2,000 is being expended on alterations. The 
company will concentrate more on _ beauty parlor 
requisites and less barbers goods will be sold. 

Henry Bellefontaine, president, estimated the total 
damage done by the fire at a sum of between $6,000 
and $7,000 which is not covered by insurance. The 
blaze which devasted the two-story brick structure 
took firemen two hours to subdue. How it arose is not 
known. Fed by the inflammable perfumery, the flames 
spread rapidly throughout the entire building. Hence- 
forth with the change in policy there will not be so 
much inflammable material in the premises. Included 
in the damage was the destruction of mixing and fill- 
ing machinery and filters also were destroyed. Chem- 
icals, waxes and oils were severely damaged. 

A sale has been held to dispose of the articles which 
were soiled by the fire itself or suffered from the ef- 
forts of the fire fighters to get the blaze under control. 

Repairs and transformations are now proceeding 
and Mr. Bellefontaine believes that they will be com- 
pleted in the course of another two months. As an 
example of the reductions being made in the stock he 
stated that instead of offering for sale eight different 
brands of toilet waters only two will be marketed. 
Creams are being reduced to three. 

In the store ranges of shelves are to be pulled down 
and instead there will be booths for beauty parlor 
requisites. The firm will also take over the assembling 
of machines for beauty parlors known as Bellefontaine 
permanent wave machines. P. Boucher will be placed 
in charge of the electrical branch of the firm’s opera- 
tions. 

* o* * * 


For the examination to be held under the auspices of 
the Pharmaceutical Association of the Province of 
Quebec on September 20, candidates will need to do 
better than they have done in the past to qualify. The 
minimum percentage for written matter for the pri- 
mary and final tests has been increased from 40 to 50 
per cent for each subject and a total of 60 per cent has 
to be obtained to be admitted to the oral examination. 
A meeting of the Association on September 2 for the 
transaction of routine business was of short duration. 

* + + ~ 

A meeting of the governing bodies of the legal pro- 
fession of Canada at Murray Bay, Province of Quebec, 
has been discussing measures for combatting what are 
regarded as encroachments on the professional sphere 
of the lawyer. 
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Toronto 


( WING to expansion of their Canadian trade, the 

Griffith Laboratories of Chicago have purchased 
a new factory building at Eastern and Carlaw avenues, 
Toronto. These manufacturers are chemists in com- 
modities used extensively by packing houses and 
butchers and have been occupying temporary premises 
for some little time in another part of the city. 

o*K 6 * * 

The Lux teilet soap window display contest, just 
closed, brought out the following winners: Group 1, 
rural communities—Kimberley Drug & Book Co., Kim- 
berley, B. C.; T. Hocken Co., Dutton, Ont.; Revelstoke 
Co-Op. Soc., Revelstoke, B. C. Group 2—towns and 
cities less than 100,000 W. A. McDougall, Ingersoll, 
Ont.; J. H. Walker, Sydney, N. S.; Gelling’s Grocery, 
Victoria, B. C. Group 3—cities over 100,000 popula- 
tion—T. Eaton Drug Co., Toronto; Robt. Simpson Co., 
Ltd., Toronto; B. & K. Economy Store, Vancouver, 
B. C. The prizes in each group were $300; $200; and 
$100. There were hundreds of smaller prizes, totalling 
$10,050. 

* * « « 

E. C. Mitchell, manager of the London branch of the 
National Drug & Chemical Co., presided at the annual 
meeting of the sales staffs of the London, Hamilton 
and Toronto branches, held at the Royal York Hotel, 
Toronto, last month. Among officials present who spoke 
were T. A. Henderson general manager; W. W. Bole, 
V. P. and manager of proprietary articles; C. H. 
Lander, general sales manager; R. M. Graham, C. R. 
Stanley and E. C. Mitchell, managers of the three 
branches represented; Duncan Longmire, head of 
sundries; L. Bramston, Compass Sales Corporation, 
Chicago; F. P. Tobin and Wilbur Waind, Weco Products. 

* * * & 


Officers of Frederick Stearns & Co. entertained the 
Nyal druggists of Toronto at a dinner given in the 
Royal York Hotel, Toronto, last month. F. F. Wilson, 
managing director presided, and Walter E. Roberts, 
sales manager, arranged the affair. 


* * * * 


The plan outlined by Mr. Caughell, retail druggist of 
Aylmer, Ont., for stabilization of profit in lines handled 
by druggists is making progress, some 20 manufac- 
turers have subscribed their names as being willing to 
cooperate. A membership list has been opened for re- 
tail druggists, and this list, too, is being added to at 
the rate of about fifty per month. 

* * « « 


Index number of retail sales in Canada issued by the 
Dominion Bureau of Statistics for June, 1931 (base, 
January, 1929, 100) show increased sales for three 
groups and decreases for eight groups, as compared 
with May, 1931. The combined index for all groups 
decreased from 115.4 to 107.7. Corresponding indexes 
for May and June, 1930, were 130.6 and 114.1 respec- 
tively. 
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L. E. Wicklum has been appointed travelling repre- 
sentative for Frederick Stearns & Co. in Western 
Ontario. For some months past Mr. Wicklum has been 
connected with the advertising department of the 
Stearns plant in Windsor. 

* * * * 

J. H. C. Murdoch, Halifax, has been appointed trustee 
of the Nova Scotia College of Pharmacy; and E. S. 
MacKenzie, New Glasgow, and E. G. Moxon, Halifax, 
have been elected to the Council of the N. S. Pharma- 
ceutical Association. 

* * * &* 

Mrs. A. Emerson Pullen has been re-elected president 
of the Auxiliary of the Border Cities Retail 
Druggists Association. New faces on the executive 
are Mrs. J. M. Wylie, publicity; Mrs. A. E. Coutts, 
membership; and Mrs. Harold M. Derbyshire, second- 


Ladies 


vice-president. 
* * * * 

E. Casselman, Emerson, oldest graduate druggist in 
Manitoba, was honored by the C. Ph.A. at its recent con- 
vention in Winnipeg. He graduated in the first class 
from the O. C. P. in 1882, and went west the same year. 
He has in Emerson 1884, 
was mayor of that city from 1915 to 1926. 

* * * * 


been in business since and 


Prof. G. A. 
of Pharmacy of 


Burbidge, Halifax, dean of the College 
Dalhousie University, 
president of the Canadian Pharmaceutical Association 
at its recent Winnipeg Convention. Prof. A. F. Larose, 
dean of the Department of Pharmacy in the University 
of Montreal, was elected vice-president. 

x * * x 


was elected 


Some 40 golfing druggists, manufacturers, whole- 
salers and travellers entered the annual tournament of 
the Quebec Retail Druggists Union held last month at 
Laval-sur-le-Lac. 
* *k k * 
The Western Ontario Druggists golf tournament was 
held at London on September 10. 
x *k * x 


W. G. Belyea, Moncton, was elected president of the 
New Brunswick Association, held in 
Moncton month. 


Pharmaceutical 

last 
Yardley & Co. (Canada), Ltd., are introducing a new 

line of gift toiletry sets for Fall and Christmas gift 

business. 

x * * x 


Geo. A. Bingham, the oldest retail druggist in 
Toronto, died at his home last month, aged 71 years. 
He had been in business for 40 years. He was the first 
Toronto druggist to install a soda fountain. 
* * * x 

Official figures given by the city license department 
indicate that there 104 drug stores operating in 
Vancouver, B. C. 


are 


* * * * 


Not so many perfume manufacturers are showing 
their wares at the Canadian National Exhibition at 
Toronto during this current month, though 
new concerns are to be seen, selling samples of their 


several 
products to interested parties. 
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Canadian Patents and Trade Marks 


HE increasing international trade relations be- 

tween the United States and Canada emphasize 
the importance of proper patent and trade mark pro- 
tection in both of these countries in order that the 
expansion of business may not be curtailed by legal 
difficulties. 

For the information of our readers, we are main- 
taining a department devoted to patents and trade 
marks in Canada relating to the industries repre- 
sented by our publication. 

This report is compiled from the official records in 
the Canadian Patent Office. 

All inquiries relating to patents, trade marks, de- 
signs, registrations, copyrights, ete., should be ad- 
dressed to 


PATENT AND TRADE MARK DEPARTMENT 
Perfumer Publishing Co., 432 Fourth Ave., New York. 


TRADE MARK REGISTRATIONS 


“Rivoli” appearing on the body of an airship as the 
same is passing over the top of the globe, all enclosed 
within an eclipse. Flavoring extracts. Julius Wile, 
Sons & Co., Inc., New York City. 

“Laco.” Powder, toilet powder, baby powder, sham- 
poo preparation, and soap. Lockwood Brackett Co., a 
corporation, of Boston, Mass. 

“Vioray.” Perfume or other toilet 
Soaps-Perfumes Limited, Toronto, Ont. 

“Optimol.” Powder for preparing 
lotions, F. E. Richardson, Brooklyn, N. Y. 


PATENTS 


preparations. 


hair-waving 


314,110.—Hand Gripping Means for Screw Cap 
Covers. Oscar Brindley, Vancouver, British Columbia. 

314,420.—Container. The Packer Mfg. Co., Inc., New 
York City, assignee of Calvin Rudolph Webber, Brook- 
lyn, N. Y. 


The early closing of drug stores in British Columbia 
is being seriously discussed at the present time. The 
Pharmaceutical Association of the province have taken 
up the matter, favorable, and 
start with the 


are propose making a 


in Vancouver and Victoria. 


ss. eo @ 


stores 


The Ontario College of Pharmacy recently held its 
annual election, with the result that only one new face 
this year—W. J. Abell, 
Brown’s, Milton, seat, the 


appears on the board for 
Brampton, who takes T. J. 
latter having resigned. 

* * * * 

McKesson & Robbins of Bridgeport, Conn., who are 
opening a million dollar plant in Montreal, hope to do 
ten million dollars’ worth of business during their first 
in Canada. 

* * ke * 


year here 


The drug trade representatives of Toronto enter- 
tained the Ohio State Pharmaceutical Association when 
their “convention boat” tied up for a brief visit at that 
city. 

* * * * 

Jones Brothers of Canada, makers of show cases and 
store fittings donated for contest a show case at the 
Ottawa convention of the O. R. D. A. D. J. Stalker, 
Ottawa, won the case. 


’ 
Wants Every Issue 
(OO. Nonnenmanny 


I don’t want to miss a single issue. 
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Patent and Trade 


Mark Department 


Conducted by Howard S. Neiman 


mWVHIs department is conducted under the general 

supervision of Howard S. Neiman, contributing 

editor on patents and trade marks. This report 
of patents, trade marks, designs is compiled from the 
official records of the Patent Office in Washington, 
D. C. We include everything relating to the four co- 
ordinate branches of the essential oil industry, viz.: 
Perfumes, Soaps, Flavoring Extracts and _ Toilet 
Preparations. 

Of the trade marks listed those whose numbers are 
preceded by the letter “M” have been granted regis- 
trations under the Act of March 19, 1920. The re- 
mainder are those applied for under Act of February 
20, 1905, and which have been passed to publication. 

Inventions patented are designated by the letter 
“pf.” 

International trade marks granted registration are 
designated by letter “G.” 

All inquiries relating to patents, trade marks, de- 
signs, registrations, copyrights, etc., should be ad- 
dressed to 

PATENT AND TRADE MARK 
Perfumer Publishing Co., 432 
New Yo k City 


DEPARTMEN1 


Fourth Avenue 


Patents Granted 
of 


Consideration space prevents publishing 
NUMLCTOUS claims and with 
these Patents. Those interested can copies of 
patents by ordering them by number at 10c. each from 
Commissioner of Patents, Washington, D.C. 

1,819,004. Toilet Article. Walter C. Roessinger, 
Forest Hills, N. Y., assignor, by mesne assignments, 
to Northam Warren Corporation, New York, N. Y., a 
Corporation of New York. Filed Oct. 10, 1930. Serial 
No. 487,705. 7 Claims. (Cl. 1382—73.) 

1,820,259. Tissue Pad. Kurt Wandel, New York, 
N. Y., assignor to National Cellulose Corporation, a 
Corporation of New York. Filed Jan. 9, 1929, Serial 
No. 331,339. Renewed Apr. 16, 1931. 9 Claims. (Cl. 
132—78.5.) 


1,820,435. 
Callahan and 
Filed Apr. 23, 
(Cl. 221—60.) 

1,820,744. Soap Manufacture. Charles F. Kaege- 
behn, Hoboken, N. J., assignor to R. T. Vanderbilt Co., 
Inc., New York, N. Y., a Corporation of New York. 
Filed Jan. 31, 1929. Serial No. 11 Claims. 
(Cl. 87—16.) 


ou? 
specifications connected 


SCCHIE 


John J. 
Lynn, Mass. 
146,534. 5 Claims. 


Closure for Collapsible Tubes. 
Wilfred D. McDermott, 
1930. Serial No. 


336,655. 


PAT 


mM P 1,821,393 


> 1,920,259 , 
4 ne 
; | 


P 1,819,004 P 1,820,926 P 1,820,949 
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1,820,872. Sulphur Soap. Vincent Sauchelli, Pitts- 
burgh, Pa., assignor to The Koppers Company, a Cor- 
poration of Delaware. Filed Sept. 10, 1928. Serial No. 
305,136. 2 Claims. (Cl. 87—5.) 

1,820,926. Pocket Case. Henri Vasticar, Paris, 
France, assignor to Schwob-Freres & Cie. S. A., La 
Chaux-de-Fonds, Switzerland, a Company of Switzer- 
land. Filed Noy. 19, 1929, Serial No. 408,197, and in 
Belgium Dec. 20, 1928. 4 Claims. (Cl. 206—37.) 

1,820,949. Cosmetic Container. Philip A. Reutter, 
Waterbury, Conn., assignor to Scovill Manufacturing 
Company, Waterbury, Conn., a Corporation of Con- 
necticut. Filed Oct. 20, 1928. Serial No. 313,672. 2 
Claims. (Cl, 215—37.) 

1,821,141. Holder or Appliance for Cosmetics and 
the Like. Robert T. Christy, New York, N. Y., assignor 
to The Kurlash Company, Inc., Rochester, N. Y. Filed 
Nov. 22, 1929. Serial No. 409,012. 3 Claims. (Cl. 

32—79.) 

1,821,393. 
Ohio. Filed 
Claims. (Cl, 132 

1,821,660. Combination Cigarette and Vanity Case. 
Louis Meyerson, Brooklyn, N. Y. Filed Apr. 11, 1930. 
Serial No. 443,306. 7 Claims. (Cl. 132—83.) 

1,822,296. Combined Stopper and Applicator. John 
Edward Keilly, Greensboro, N. C., assignor to Vick 
Chemical Company, Philadelphia, Pa., a Corporation 
of Delaware. Filed Sept. 3, 1930. Serial No. 479,437. 
6 Claims. (Cl. 215—-58.) 


Powder Puff. Edgar J. Moore, Columbus, 
Mar. 7, 1930. Serial No. 434,101. 2 
32—78.5.) 


: » 
Designs Patented 


84,966. Closure Cap. Andrew Weisenburg, Balti- 
more, Md., assignor to Crown Cork & Seal Company, 
Inc., Baltimore, Md., a Corporation of New York. Filed 
Feb. 4, 19381. Serial No. 38,547. Term of patent 14 
years. 

84,981. Container for Toilet 
Flintermann, West Orange, N. J. Filed July 1, 1931. 
Serial No. 40,395. Term of patent 14 years. 

84,986. Container Cap. Elmer Cameron Hawley, 
Lancaster, Pa., assignor to Armstrong Cork Company, 
Lancaster, Pa., a Corporation of Pennsylvania. Filed 
May 29, 1931. Serial No. 40,031. Term of patent 7 
years. 

85,068. Bottle Cap or the Like. John V. Tarleton, 
Jackson Heights, N. Y., assignor to Pond’s Extract 
Company, New York, N. Y., a Corporation of Delaware. 
Filed Sept. 22, 1930. Serial No. 37,036. Term of 


patent 14 years. 


Accessories. Gerhard 


P 1,821,141 
P 1,821,660 


O 


D 94,996 D 8,062 
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Note—Dates given in Trade Mark Registrations are 
those from which use of the mark is claimed. 


Trade Mark Registrations Applied For 
(Act of Feb. 20, 1905) 


These registrations are subject to opposition within 
thirty days after their publication in the Official 
Gazette of the United States Patent Office. It is there- 
fore suggested that our Patent and Trade Mark De- 
partment be consulted relative to the possibility of an 
opposition proceeding. 

304,323.—Thomas Gabriel Hitt, doing 
Northwest Flower Extractions Co., Seattle, 
(Jan. 1929.)—Perfumes. 

304,838.—Tyson & Co., Inc., doing business as John- 
son Products Co., Paris, Tenn. (Jan. 2, 1930.)—Food 
flavoring extracts. 

305,992.—Apffel & Colclough, New Orleans, La. 
(Sept. 1, 1930.)—Cosmetic composition for beautifying 
the skin. 

306,066.—Orchard Products Co., Chicago, Il. 
9, 1920.)—Food flavoring syrups. 

306,482.—The Ayer Co., Lowell, Mass. (Mar. 21, 
1930.)—Face powder, brilliantine, muscle oil, rouges, 
and lipsticks. 

306,519.—F red Fear & Co., Brooklyn, N. Y. 
1895.)—Food flavoring extracts. 

307,140 and 307,141—Gildardo Magana, Mexico, 
D. F., Mexico. (Aug. 29, 1929.)—Hair lotion of vege- 
table origin and toilet soap, respectively. 

308,496.—Vitagiene Labs., Philadelphia, Pa. (Nov. 
21, 1930.)—Liquid preparation for the treatment of 
dandruff. 

309,401.—Societe Anonyme Premet, 
(Sept. 16, 1930.)—Toilet preparations. 

309,627.—Alvim & Freitas, S. Paulo, Brazil. 
22, 1922.)—-Perfumery products for the hair. 

309,745.—Sontag Chain Stores Co., Ltd., doing busi- 
ness as Studio Products Co., Los Angeles, Calif. (Nov. 
24, 1930.)—Toilet preparations. 

310,555.—Colgate-Palmolive-Peet Co., Chicago, III. 
(1900.)—Soap flakes, granulated soap, and liquid soap. 

310,765.—Almena Hardee, doing business as Co-Sen 
Mfg. Co., Georgetown, S. C. (Feb. 1, 1930.)—Herb 
tonic for use as a diuretic and laxative, face powder, 
hair dressing, toilet, cream. 

311,156.—Park Drug Co., Inc., doing business as The 
Park Laboratories, New York, N. Y. (May, 1925.)— 
Combination mouth wash and liquid antiseptic, and 
tooth powder. 

311,525.—Gabilla, Inc., New York, N. Y. (1920.)— 
Perfume, toilet water, talcum powder, sachet powder, 
and dusting powder. 

311,937.—Jacob Ritter Stegeman, doing business as 
Catherine Laboratories, East St. Louis, Ill. (Mar. 2, 
1931.)—Scalp preparations. 

312,343.—Keller-Dorian Paper Co., Inc., New York, 
N. Y. (Mar. 10, 1931.)—Box cover papers, box wraps, 
box labels, etc. 

312.349.—O. Walter Pees, Richmond Hill, L. I. 
1, 1928.)—Extracts. 

312,916.—Hollywood Products 
Hollywood, and Los Angeles, Calif. 
Extracts. 

313,886.—Kenra Laboratory Co., Inc., Indianapolis, 
Ind. (Mar. 15, 1930.)—Depilatory. 

314,207.—Thomas F. Nelson, Steilacoom, Wash. 
(Apr. 25, 1931.)—Composition for cleaning false teeth. 

314,507.—Modern Tissues Corp., New York, N. Y. 
(May, 1929.)—Facial tissue. 

314.616.—Houbigant, Inc., New York, N. Y. 
10, 1931.)—Toilet preparations. 

314,750.—De Los Rios & Co., Detroit, Mich. (Nov. 
1929.)—Preparation for stimulating the growth of eye- 
lashes and to be used as a make-up base. 

314.844.—Fracy, Inc., New York, N. Y. (May 4, 
1931.)—Nail white, a cosmetic for use on finger nails. 

314,919 and 314,921—Lenwells, Inc., Chicago, III. 
(Sept., 1930.)—Olive oil shampoo, hair dressing, re- 
spectively. 


business as 
Wash. 


(Apr. 


(Jan. 1, 


Paris, France. 


(Feb. 


(Mar. 


Co. tad. 
(Aug. 1, 


Glendale, 
1930.) 


(Apr. 
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314,970. The Solvay Process Co., Syracuse, N. Y. 
(Under Section 5b of the act of 1905, as amended in 
1920. April 18, 1930.)—Chemical preparation for use 
as a cream neutralizer. 

315,042.—A. H. Ferber, doing business as The Ferbo 
Co., Bayonne, N. J. (1929.)—Food flavoring extracts. 

315,166.—Rosalind Mayer, doing business as Kleerplex 
Laboratories, New York, N. Y. (Apr. 1, 1931.) 
Antiseptic preparations for the treatment of disordered 
skins, blackheads, oiliness, large pores. 

315,251.—Charles A. Dean, Jr., Detroit, Mich. (Dec. 
1, 1930.) —Skin lotion. 
315,325.—Zigmund Rapaport, doing 
Hollywood Standard Laboratories Co., 
Calif. (May 21, 1931.)—Deodorant. 
315,420.—Stanco Inc, Wilmington, Del., 
York, N. Y. (Apr. 27, 1931.)—Denaturants. 
315,443.—Arlindo S. Cate, doing business as Merritt 
Chemical Co., Inc., Greensboro, N. C. (Mar. 20, 1931.) 

—Foot powder. 

315,492—Groshur Tonic Co., Inc., New York, N. Y. 
(Apr. 16, 1931.)—Toilet preparations. 

315,541.—Kresge Department Store Corp., Newark, 
N. J. (Sept. 1, 1930.)—Toilet preparations. 

215,621.—Wm. R. Van Koughnet, Whitehall, N. Y. 
(May 1, 1891.)—Food coloring powder and for food 
purposes. 

315,646.—Holmes Henry Plott, Canton, N. C. 
1, 1931.)—Soap. 

315,650.—Frank Rotella, doing business as Rotella’s 
Beverages, Newark, N. J. (Apr. 27, 1931.) —Extracts. 

315,707.—Stern Brothers, New York, N. Y. (Apr. 
15, 1931.) Toilet preparations. 

315,811.Viviny_ Perfumers, Inc., West Haven, Conn. 
(June 8, 1931.)—Toilet preparations. 

315,821.—Carrie Brower, Valley 
(Jan. 1931.)—Hair restorer. 

315,841.—Harry D. Koenig, doing business as Harry 
D. Koenig & Co., New York, N. Y. (Dec. 9, 1930.) 
Toilet preparations. 

315,849.-315,850.—The L-B Chemical Co., Canton, 
Ohio (May 26, 1931.) — Hand lotion, after-shaving 
lotion, and vanishing lotion. 

315,867.—Naturalistic Beauty Studios, Inc., Dayton, 
Ohio. (Apr. 1, 1931.)—Chemical preparations used in 
waving hair and for treating hair. 

315,910.—William C. Hairston, doing business as 
Estancia Drug Co., Estancia, N. Mex. (Mar. 15, 1931.) 
—Hand lotion. 

315,916.—George E. Milliman, doing business as 
Lunnette Products Co., Rochester, N. Y. (May 12, 
1931).—Cold cream, vanishing cream, hand lotion, and 
massage cream. 

315,917.—Montana Mineral Products 
Mon. (Oct. 1, 1930.)—Tooth paste. 

315,941.—Sontag Chain Stores Co. Ltd., doing busi- 
ness as Dona Rosa Toiletries, Los Angeles and Holly- 
wood, Calif. (Mar. 1. 1930.)—Soaps. 

315,978.—Florence R. Beaumonte, New York, N. Y. 
(Jan. 29, 1931.)—Facial creams. 

316,005.—Eyglo Co., Inc., New York, N. Y. 
27, 1931.)—-Nourishing balm for eyelids. 

316,014.—Gregorio Maldonado, Brooklyn, N.Y. 
(May 25, 1931.)—Brilliantine. 

316,057.—Frederick Stearns & Co., Detroit, Mich. 
(June 10, 1931.)—Germicidal detergent soap for rend- 
ering the hands surgically sterile. 

316,091.—Hollywood Eve Toilet Products, Inc., New 
York, N. Y. (Nov. 1930.)—Toilet preparations. 

316,108, 316,109.—Societe Anonvme Jean Patou, 
Paris, France. (Apr. 30. 1931.)—Toilet preparations. 

316,307.—The J. B. Williams Co., Glastonbury, Conn. 
(Dec. 20. 1923.)—After-shaving preparations. 

316,642.—Hance Brothers & White, Inc., Philadel- 
phia, Pa. (Apr. 238, 1931.)—Alcohol preparation for 
rubbing, bathing, massaging, or other external pur- 
poses. 

316,725.—Nancv 
(May 1, 1931.) 


316.807. 


business as 
Los Angeles, 


and New 


(June 


Stream, N. Y. 


Co., Billings, 


(Apr. 


Hatch, Inc., New 
—Cosmetic preparations. 
Colgate-Palmolive-Peet Co., 


York, N. Y. 


Chicago, Tl. 
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antiseptic and stain remover. 


316,910.—Swift and Co., Chicago, Ill. 
tion 5b of the act of 1905, as amended in 1920, 1900.)— 


Scap. 


316,049.—Aubert Parent, 


1931.)—Shaving soap. 


317,021.—Citrus Juice & Flavor Co., doing business 


Paris, 
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STEARWIZE 
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Palacios, Madrid, 
Mar. 10, 1901.) —Soaps. 


Spain. 


and M286,223.—H. Kirsch & Co., Inc., Brooklyn, N. Y. 


(Serial No. 314,939. 


M286,480, 
Ala., 


sec- 


ville, 
Chattanooga, 
(Serial No. 315,370, 315,369. 


M286,807.—The 
(Serial No. 309,235. 


Duborel Corp., Jersey 


Mar., 1906.) —Extracts. 


286,482.—Seminole 
assignor 
Tenn., 


Bottling 
to Seminole Fruit 
a corporation of 
Jan. 1, 1929.)- 


Co., Hunts- 
Flavor Co., 
Tennessee. 
Extracts. 
City, N. J. 
Mar. 1, 1930.)—Mouth wash and 


as Citrus Beverage Supply Co., Los Angeles, Calif. 
(Mar. 28, 1931.) —Extracts. 

317,091.—Paris Laboratories, Inc., New York, N. Y. 
(Apr. 1, 1931.)—Toilet preparations. 

317,186.—Edward A. Welters, doing business as 
Welters Mfg. Co., Jacksonville, Fla. (Oct. 1, 1929.) 
Soap. 

317,438.—N. V. Philips’ Gloeilampenfabrieken, Eind- 
hoven, Netherlands. (Apr. 17, 1930.)—Perfume boxes. 

317,617.—A. L. Siegel Co., Inc., New York, N. Y. 
(Oct. 1929.) —Powder puffs. 


Trade Mark Registrations Granted 
(Act of March 19, 1920) 


These registrations are not subject to opposition: 


& Essential Oil Review 


paste for use in the treatment of mouth diseases. 


M287,033.—Sunland Laboratories, Inc., Los Angeles, 
Calif. (Serial No. 297,387. May 1, 1925.)—Prepara- 
tion used in treating skin afflictions and also for use as 
an after-shaving lotion. 

M287,037.—Apex Products Corp., Chicago, II. 
(Serial No. 304,032. July 18, 1930.)—Powder puffs. 

M287,041.—William E. Hinkel Co., Inc., New York, 
N. Y. (Serial No. 308,111. Mar., 1930.)—Cosmetics. 

M287,047.—The Shearin Co., Ine., Atlanta, Ga. 
(Serial No. 313,977. 1926.)—Toilet preparations. 

M287,052.—City Stores Co., 
Dorothy Lee Co., New York, N. Y. 


Jan. 5, 1930.) —Toilet preparations. 


doing business as 
(Serial No. 315,824. 
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Reports on Markets and Crops 


New York Market Report 


I USINESS in the New York market has 

reasonable amount of activity but the steady de- 
cline in essential oil prices all along the line has not 
checked. items had already 
reached resistance to 
further declines during the month, but the list as a 
whole continued its irregular tendency toward cheaper 


shown a 


been Some few which 


extremely low levels, showed 


prices, 


Particularly interesting has been the position of 


These items have weakened 
that the 


Apparently consumers of 


the domestic group. 


further despite reports crop will not be as 


large as was anticipated. 


peppermint and spearmint, who bought on the 


down are now covered to a 


way 
reasonable extent and the 
pressure of last year’s carry over and this year’s new 
Spice oils, notably 


material is beginning to be felt. 


clove have been weaker during the period and with 


the arrival of cheaper spice, further declines would 
not be surprising. 

The held 
promised advance in prices has not materialized. Hot 
weather first helped 
the markets for both orange and lemon in rather un- 
usual fashion. Oil of limes is still and 
Other 


products, 


citrus oils have fairly steady but the 


during the week in September 


very scarce 


high levels. oils, and especially 
floral little 


and a tendency to remain at former levels. 


continues at 


the group of showed activity 


Synthetics and Derivatives 


The market has been quiet and while inquiries have 
been fairly numerous, the amount of business done ha: 


been somewhat below what sellers had anticipated. 


Buying for winter trade by perfumers has been de- 
layed and the situation looks much the same as that 
that 


instead of go- 


of last year. Christmas manufacturing at time 


held until 
ing through in September and even late August as is 


back October and November 


normal. The result was a dull September but a good 


November and a fair October. The market seems to 


be shaping the same way at present. 


Vanilla Beans 


The 
at rathe? 


market has continued along in routine fashion 


cheap levels. The only flurry has been oc- 
effect that the 


rather sharply in- 


cabled reports to the 
had 


creased from 60c Mexican per kilo to 88c Mexican per 


casioned by 


Mexican tax on beans been 
kilo on whole beans and 8le Mexican per kilo on cuts. 


This is an increase of about 8c U. S. per pound and 
In any event, Mex- 


prevailing while 


may have its effect on the market. 


icans are quite steady at levels 


Bourbons unsettled and irregular at 


The matter of quality enters 


continue to be 
extremely low prices. 
strongly into dealings in this type of beans although it 
regarding 
time in the 


believe all 
time to 


is hardly advisable to reports 


quality which are heard from 


market. 
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Floral Crops in Southern France 
YRASSE, Sept. 7.—Promising a recovery of economic 
J activity, the Hoover moratorium aroused the en- 

thusiasm of both and This en- 
thusiasm has, however, been somewhat tempered by 
events in Germany and more recently in England. The 
uplifted the 
business world has been quickly succeeded by extreme 


industry commerce. 


burst of optimism which for a moment 


pessimism and circumstances have now put a check upon 


the good intentions of those who anticipated an im- 


mediate improvement in the economic crisis, which 
now seems likely to be long delayed. 

Our market has shown no change during the cur- 
rent month. We have minor fluctuations 


both up and down but without the development of any 


seen some 


real trend. For a large part of the period, vacations 
have prevented much show of activity. A large num- 
ber of the manufacturers or dealers have gone to the 
shore or the mountains, but it is expected that Septem- 
ber will see a return of more lively business if condi- 


tions warrant it. 


Lavender 


We might say that this year will be one of the worst 
in the history of this crop which has now ended in most 
of the producing regions. Actual results confirm the 
forecast of a very short crop on account of the drought, 
but one which has shown a yield of oil at least aver- 
age and even somewhat above the average in favored 
regions. 

The Basses-Alpes show a very poor crop, probably 
than half that of last year. In the 
there were practically no flowers, the shrubs not hav- 


less mountains, 


ing grown because of the drought during the Sprinz 
There is a deficit of at least 90 per cent from a normal 
this cultivated 


lavender has 


crop in section. On the other hand, 


blossomed well, about two-thirds of nor- 
mal, with an unusual yield of oil of high ester content. 
The bought at 50 kilos 
and there seems to be no doubt that the price of oil 


a little better from the standpoint 


flowers were francs per 100 
will reach levels 
of the distillers. 

In the Hautes-Alpes, the crop is the poorest in many 
years. At the higher altitudes especially where the 


drought was most severe, it will be no more than 40 


per cent of normal. In the lower sections, labor was 
lacking for gathering the crop in spite of offers of 60 
francs per 100 kilos. Stocks of old oil are practically 
nil and oil prices seem likely to be maintained. 

For the same reason, Vaucluse reports a deplorable 
condition in many of the natural lavender fields, which 
have produced nothing this year or in which, the little 
produced will not pay the expenses of handling the 
lavender from two- to five-year old 


crop. Cultivated ; 
plants will show a crop at least a quarter below nor- 
The old plantations where growth has been re- 
tarded by the drought may be large 
measure a total loss. On the whole the crop will not 


(Continued on Page 408) 
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Prices in the New York Market 


(Quotations on these pages are those made by local dealers, but are subject to revision without notice) 


(See last page of Soap Section for Prices of Soap Materials) 


ESSENTIAL OILS Hemlock 1.00@ bi or red -75@ 1.00 

omie : ee »- Hops 10.00@ 14.00 Thite 1.05@ 1.55 
mic oF ta ‘ 9 @ 

en- Almond Bitter, per Ib. $2.35@ ieee Horsemint 4.25@ Valerian 8.00@ 10.00 

S. P. A. . aa eer? ~on ; 55 Hyssop 24.00@ Verbena 3.75@ _ 7.00 

_ Sweet True i ‘oak ‘o< Juniper Berries 1.75@ 2.15 Vetivert, Bourbon 4.75@ 6.00 

1 by Apricot Kernel ... J00G@ ~~ Juniper Wood .60@ .62 Java 10.00@ 25.00 


The Amber, crude 24@ = Laurel 15.00@ East Indian 30.00@ 


the rectified won Lavender, English ... 32.00@ Wine, heavy 1.80@ 2.00 
‘ Ambrette, 02. .... 0) ae @ 2.20 French 2.35@ 3.50 Wintergreen, Southern 4.00@ 
— Amyris balsamifera ne 9759 Lemon Italian 92@ 15 Penn. & Conn. 7.75@ 8.50 
upon Angelica oO@ 51.29 Calif. 783@ 1.00 Wormseed 3.15@ 3.60 


Anise, U. S. P. A9@ .55 


im- a 175 85 Lemongrass .60@ -70 Wormwood 5.75@ 6.25 
ic Araucaria y : 9G ‘~~ Limes, distilled 11.00@ 1: Ylang-Ylang, Manila. 30.00@ 32.00 
hich spic (spike) Spanish 60@ 75 mye 
Aspic (spike) spanis 30 00 expressed 14.00@ Bourbon 5.54@ 9.00 
F rench rot ; Linaloe .0@ 
cur- Balsam yon eo-% 254 Lovage 7.50@ TERPENELESS OILS 
tome = olu, per oz. ‘0G Mace, distilled .20@ 5 Th 
asi tehaaed 475 5.7% 
any Bay 2.05@ 2. > a sei 5 ob a Bergamot 8.00@ 10.00 
tions Bergamot 2.10@ 2. Malian 5.00@ Clove 4.30@ 5.00 
num- Birch, sweet N. C. 85@ 2. Mishene 15@ } stan a 20.00@ 
» the Penn. and Conn. 50@ 3. Mustard, genuine 10.00@ pon reeoares 8.00@ 12.50 


ytem- 


Birchtar, crude 
Birchtar, rectified 


15@ 
50@ 


artificial 


1.60@ 


Lavender 
Lemon 


6.00@ 
8.50@ 


8.00 
16.00 


' Myrrh 10.00@ . . s 
ondi- Bois de Rose 20@ Myrtle ‘00g am me 65.00@ 
’ Is 3 a ee ein’ a ‘ange, Swee 78 ‘ 
Cade, U. S. 30@ Neroli, Bigarade, pure150.00@215. ' ew weet 18.00@ 90.00 
Cajeput OG Petale, extra 180.00@275 meena 90.99@ 115.00 
Calamus 3.00@ Niaouli eer . 345@ at Petitgrain 5.00@ 6.00 
Camphor “white” .20@ Nutmeg 1.20@ 1 Rosemary 2.50@ 3.75 
vorst sassafrassy -24@ Olibanum 6.50@ Sage, lary 90.00@ 
vou Cananga, Java native 2.00@ Orange, bitter 270@ 3 Vetivert, Java 35.00@ 
“ee ‘ectified 2.40@ Sate : a = Ylang-Ylang 28.00@ 35.00 
the rec pfu sweet, W. Indian 2.00@ 2. 
Po Caraway 19@ Italian 2.20@ 2. . ‘ : 
ught, Cardamom, Ceylon .00@ Spanish 265@ 2. OLEO-RESINS 
aver- Cascarilla a E 00@ Calif. exp. 2.00@ 2. Benzoin 250@ 5.00 
rored Cassa, 80@85 per cent so dist. 1.00@ Capsicum, U. S. P. 
; rectified, U. 8. 7 Origanum, Spanish 1.45@ VIII 3.10@ 3.60 
es Cedar leaf We Orris root, con. (0z.) 6.25@ Alcoholic 3.50@ 
vably Cedar wood . 14@ Orris root, abs. (oz.) 70.00@ Cubeb 3.25@ 
ains, Cedrat —- Orris Liquid 18.00@ Ginger, U. 3.00@ 
hav- a de s } son Parsley _ 8.00@ Alcoholic 3.25@ 4.60 
viet ee seen leuee ‘aaa Patchouli 5.00@ Malefern 1.45@ 1.60 
, Cherry laurel ‘W@ Pennyroyal, American 1.85@ Oak Moss 6.00@ 15.00 
yrmal Cinnamon, Ceylon ... o0@ French 1.15@ Olibanum 3.25@ 
‘: . naa 995 ° " a0 ( 
vated Cinnamon, Leaf .... <0@ Pepper, black 9.00@ Orris 17.00@ 28.00 


Citronella, Ceylon ... A3@ 


nor- a 58a Peppermint, natural 1.75@ Patchouli 16.50@ 18.00 
itent. “1, sing? ssenendilienas "206 redistilled 1.90@ Pepper, black 1.00@ 4.60 
; Cloves Zanzibar one Petitgrain 1.30@ Sandalwood 16.00@ 
kilos Cognac 00@ French 2.40@ Vanilla 6.75@ 8.75 
rf oil Copaiba S5@ Pimento 1.70@ 


Coriander 5.00@ 
Croton 4.50@ 
Cubebs 85@ 
many Cumin 25@ 
» the Curacao peels .25@ 
Curcuma .00@ 
in 40 Cypress .35@ 


Pine cones 3.00@ 
Pine needle, Siberia . .71@ 
Pinus Sylvestris 2.00@ 

Pumilionis 2.20@ 
Rhodium, imitation 2.00@ 
Rose, Bulgaria..(oz.) 6.50@ 


point DERIVATIVES AND 


CHEMICALS 
2.00@ 


3.15@ 3.50 
9.00@ 


Acetaldehyde 50% 
Acetophenone 
Acetyl Iso-eugenol 


CO et et CO CO OTIS 


- was Dillseed 15@ ‘ Rosemary, French ee 45@ Aleohol C8 20.00@ 40.00 
+ 60 Elemi 45 Spanish 38@ 40.00@ 70.00 
os el ‘204 Rue 3.15@ 30.00@ 50.00 
ically con on ‘a aaa Sage 3.00@ 35.00@ 60.00 
Peeoe : 55.00 Sage, Clary 22.00@ 25.00@ F000 

aucalyptus J1@ Sandalwood, East In- oan — 

rable Fennel, Sweet 1.15@ dia 7.90@ 50.00@ “ 

which oe ae Australie 5.90@ rones yr 
little Ge angal _ <4.0UG@ Sassafras, natural 1.15@ 40.00@ 75.00 
: the reranium, ose, artificial .29@ 3. C 12 75 00@ 108.00 

> Algerian 75.00@105. 


Savin, French 
Snake Root 
Spearmint 
Spruce 

Styrax 

Tansy 

Thuja 


aoe C 14 (so-called) 
q 29@ ad C 16 (so-called) 
1.65@ Amy] Acetate 85@ 1.00 
1.00@ Amyl Butyrate 1.40@ 1.75 
12.00@ Amyl Cinnamate .... 2.50@ 
2.40@ -(9 Amyl Cinnamic Alde- 

1.75@ .25@ 6.00 


15.00@ 35.00 
20.00@ 40.00 


4.00@ 
16.00@ 
2.30@ 
4.60@ 
3.00@ 
3.40@ 
2.85@ 


r old Bourbon 

nor- Spanish 

Wee _Turkish 
Ginger 

large Gingergrass 

1 not Grape Fruit 
Guaiae (Wood) 
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Amyl Formate ...... 
Amyl Phenyl Acetate 
Amyl Salicylate 
Amyl Valerate ...... 
BOL ocsccvecksss 
Anisic Aldehyde 
Benzaldehyde, U. S. P. 
REE ab meno 'sin 
Benzophenone ...... 
Benzylidenacetone 
Benzyl Acetate ..... 
Benzyl Alcohol ...... 
Benzyl Benzoate 
Benzyl Butyrate 
Benzyl Cinnamate 
Benzyl Formate 
Benzyl Iso-eugenol 
Benzyl Propionate 
a ee 
Bornyl Acetate ..... 
Bromstyrol ......... 
Butyl Acetate ...... 
Butyl Propionate 
Butyraldehyde ...... 
SUED: shbeeeee sas 
eee 
Cinnamic Acid ..... 
Cinnamic Alcohol 
Cinnamic Aldehyde .. 
Cinnamy! Acetate 
Cinnamy! Butyrate .. 
Cinnamy]! Formate 
NE Sis Bs soso 0000s 
Citronellol ......... 
eo) 
Citronellyl Acetate 
SIRES ce sdnise sues 
Cuminic Aldehyde ... 
Dibutylpkthalate 
Diethylphthalate 


Dimethyl Anthranilate 


Dimethyl Hydroqui- 
CE Arkcneha hs xs 
Dimethylphthalate 
Diphenylmethane 
Diphenyloxide ...... 
Ethyl Acetate ...... 
Ethyl Anthranilate 
Ethyl Benzoate ..... 
Ethyl Butyrate ..... 
Ethyl Cinnamate ‘ 
Ethyl Formate ..... 
Ethyl Propionate 
Ethyl Salicylate ... 
Ethyl Vanillin ...... 
BUORIFOUOL ons ess vs 
I oo eas ip bia inte 
Geraniol, dom. ...... 
Geranyl Acetate 
Geranyl Butyrate 
Geranyl Formate 
Heliotropin, dom. 
OO rere 


Hydratropic Aldehyde $ 


Hydroxycitronellal .. 
Indol, C. P. .... (0z.) 
Iso-borneol .......... 
Iso-butyl Acetate 
Iso-butyl Benzoate 
Iso-butyl Salicylate 
Iso-eugenol ........ 
SOO-MRTYOL ncccccecss 
tea tal Sole 
Linalyl Acetate 90%. 
Linalyl Benzoate .... 
Linalyl Formate 
Menthol, Japan ..... 


SPMUROEIC .nscccces 


Methyl Acetophenone. 
Methyl Anthranilate. 


— — i OT — ~ 


w 


oO & OTS bo 


SNK & Oh p 


6.25 
9.00 
3.60 
27.00 
5.50 
2.25 
8.00 
5.00 


€ 


O'pe 


1.25 
2.50 
2.50 


20.00 


1.10 
4.00 
6.00 
4.00 


10.00 
10.00 


2.40 


27.50 
10.00 


5.00 


3.25 
6.00 
5.00 
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Methyl Benzoate .... 1.85@ 
Methyl Cinnamate .. 3.00@ 
Methyl Eugenol ..... 3.80@ 
Methyl Heptenone .. 3.75@ 
Methyl Heptine Carb. 20.00@ 
Methyl Iso-eugenol .. 8.50@ 
Methyl Octine Carb.. 24.00@ : 
Methyl Paracresol .. 6.75@ 
Methyl Phenylacetate 4.65@ 
Methyl Salicylate ... A2@ 
Musk Ambrette ..... 7.00@ 

NN «5 sa weiss 7.50@ 

MI gi ccna ash 2.80@ 
Nerolin (ethyl ester) 1.50@ 
Nonyl Acetate ...... 48.00@ 
Octyl Acetate ...... 32.00@ 
Paracresol Acetate .. 5.25@ 
Paracresol Methyl 

laeutis yas 7.00@ 
Paracresol Phenyl 

PD. dipccdcdses 14.00@ 
Phenylacetaldehyde 

ee ekackewss amen 5.00@ 

IR get acne a ae 8.50@ 
Phenylacetic Acid ... 3.00@ 
Phenylethyl Acetate . 8.50@ 
Phenylethyl Alcohol . 4.50@ 


Phenylethyl Butyrate 16.00@ 
Phenvlethyl Formate 18.00@ 
Phenylethyl Propio- 
Peery e ere ere 18.00@ 
Phenylethyl Valerate. 20.00@ 
Phenylpropyl Acetate 12.00@ 
Phenylpropyl Alcohol 9.00@ 
Phenvlpropy! Aldehyde 12.00@ 
PEEMMUINE nicks cccens 8.00@ 
ME Vice ona a imnadian .32@ 
Santalyl Acetate 22.50@ 
Skatol, C. P. ...(0z.) 7.00@ 


Styralyl Acetate 20.00@ 
Styralyl Alcohol 20.00@ 
Terpineol, C. P. ..... .36@ 
Terpinyl Acetate ... I0@ 
ere .35@ 
BEE sxiabeaenaes 1.90@ 
Vanillin (clove oil).. 5.15@ 

(guaiacol) ....... 4.65@ 
Vetivervl Acetate 21.00@ 


Violet Ketone Alpha. 5.00@ 


ST. i dis oie wn se 5.50@ 

BEOGE occ ccesee 5.25@ 
Yara Yara (methyl 

SON sikcineseees 1.50@ 

BEANS 

Tonka Beans, Para . 1.00@ 

a 2.00@ 
Vanilla Beans 

Mexican, whole ... 4.00@ 

Mexican, cut ..... 2.50@ 

Bourbon, whole ... 1.05@ 

South American .. 2.50@ 

TINCTURES 

Ambergris ......... 18.00@ 
RI co aren iere ong eas 1.75@ 
EERE emer 3.00@ 
Se 32.00@ 
ewe, PONS ois sKieee 2.00@ 
Balsam Tolu ....... 1.50@ 
WHER ne Kaws vnca ccd 3.00@ 


CERTIFIED FOOD COLORS 


PUBBEOMED 46 icc cds 3.50@ 
POOMNO TE occ ics cs 3.50@ 
TOPUORIMS 5 .5655505. 3.50@ 
Ponceau SR ........ 6.00@ 
Ponceau BX .. wc... 5.00@ 
ae ee 15.00@ 
Erythrosine ........ 20.00@ 





Guinea Green B. 
Light Green, S. 
Fast Green, F. 


Yellow, O. B. 
Sunset Yellow, F.C.F. 
Naphthol Yellow C... 
SUNDRIES 
Alcohol, 190 proof 


io 
or 


Ambergris black .... 


Beaver Castor 


Y 


Chalk, precipitated 
Cherry laurel water, 


Civet, ounce 


Lanolin hydrous 


Magnesium 
Musk, Cab. pods (0z.) 22.50@ 
Cab., grained 

Tonquin, pods 

Tonquin, gr. 
Orange flower water, 
Petrolatum, white ... 
Rose water, gal. 


Talc, domestic, ton... 


Zine oxide, 
Zine stearate 
CRUDE DRUGS 
Almond Meal 
Cardamom seed, decort 
Henna, powdered 
Lavender flowers .... 
Orange flowers 
Orris root, Florentine 


Orris root, Verona 


Peach Kernel meal 
Quince seed 
Reseda flowers, powd. 
Rhubarb root, powd.. 
Rice starch 
Rose leaves, red 


Sandalwood chips 


— pro 
ou 


oe 


Violet flowers 
GUMS AND BALSAMS 
Balsam Copaiba, S. A. 


Balsam, Peru 


— 


Fir, Canada, gal. .. 
Oregon, gal. 


toe ho PO 


Gum Arabic, white 
Gum benzoin, Siam 


Gum galbanum 
Gum myrrh 


Olibanum, tears 


Tragacanth 
Venice turpentine, 
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Official Report of the Soda Water Flavor 
Manufacturers Association 

YINCE our August report of the activities of the 
S National Manufacturers of Soda Water Flavors 
Association, matters of a general nature have occupied 
the attention of the president, Bernard H. Smith, and 
the secretary, Thomas J. Hickey. 

However, the members may feel secure in the knowl- 
edge that the officers and the committees are always 
on the look out for the best interests of the association 
and will call to their attention any matters of im- 
porance to the industry. A careful watch is kept for 
all legislation pertaining to the soda water flavor in- 
dustry and members will be advised of any harmful 
bills as well as beneficial ones. 


Minnesota Widens Use of Certified Colors 


Under above heading, the Flavoring Extract Manu- 
facturers’ Association of the United States has sent out 
circular No. 360 advising its members that: 

“State Commissioner of Agriculture, Dairy and Food, 
R. A. Trovatten, has announced an amendment to Sec- 
tion 10 of Rules and Regulations for the enforcement 
of Minnesota Dairy and Food Law, permitting use of 
certified coal tar dyes or oolors in all food products 
wherever an artificial color is permitted. 

“Section 10 (A) has been amended to read as fol- 
lows: 

“*(a) Such coal tar dyes or colors as are certified 
as harmless for use in food by the Secretary of the 
United States Department of Agriculture under the 
United States Food and Drugs Act or the rules and 
regulations for its enforcement, in addition to their use 
in confectionery and in still or carbonated beverages 
and candies as permitted by Chapter 167, Laws of 
1925, may also be used in all food products wherever 
an artificial color is permitted. It is prohibited to sell 
or dispense a coal tar dye or color preparation in 
connection with the sale or disposal of an article of 
food in the manufacture of which the use of coal tar 
dye or color is not permitted by Minnesota law or regu- 
lation’.” 

“In our opinion certified coal tar dyes or colors can 
now be used in all food products with the exception of 
meat products and tomato catsup. Artificial colors 
whether they be aniline or vegetable origin are not 
permitted in meat products and tomato catsup.” 


Worthless 


Discord, destruction, dissolution are all you get out 
of an argument.—The Silent Partner. , 
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Official Report of the Flavoring Extract 
Manufacturers’ Association 

NINCE our report last month of the Flavoring Ex- 
S tract Manufacturers’ Association of the United 
States, three notices of importance to the members 
have been sent out by E. L. Brendlinger, president, 
and Thomas J. Hickey, attorney and executive secre- 
tary. The first, Circular No. 357, dealing with “State- 
ment of Weight on Packaged Foods” is as follows: 

“The U. S. Department of Agriculture has issued 
the following circular concerning weight statement on 
packaged foods. Information has come to our office 
that the Department has issued citations in cases 
where the weight statement does not conform to the 
following: 

“The Federal Food and Drugs Act defines food in 
package form as misbranded if the quantity of con- 
tents be not plainly and conspicuously marked on the 
outside of the package. Exemption from this provision 
is afforded only for extremely small packages. 

“*Unquestionably, the purpose of the law is broader 
than simply to prohibit shortage in weight or measure; 
its intent is to insure to purchasers of packaged foods 
accurate information as to the amount in the package. 

“*The Food and Drug Administration has observed a 
distinct trend in the food industries generally toward 
placing declarations of net weight and measure in very 
small type, or on non-contrasting backgrounds, or in 
obscure positions on the label. In some industries 
there is a tendency toward the adoption of forms of 
declaration with which the public is not familiar. If 
the public conception of quantity of a given commodity 
is in terms of gallons, quarts and pints, a declaration 
on the label of that commodity in terms of pounds 
and ounces dves not convey adequate information. 

“*Frequently it can be fairly inferred from an ex- 
amination of the label that the manufacturer may have 
some reason for hesitating to tell the public how much 
of his commodity he is selling. This is particularly 
true where the amount is somewhat less than con- 
ventional units, as for example 14 ounces avoirdupois, 
or 15 fluid ounces. 

“Declarations of quantity of contents must be ex- 
pressed in terms in which the public conceives of quan- 
tity of the particular commodity to which the declara- 
tion is applied. The declarations must be conspicuous; 
that is, they must appear in such position on the pack- 
age and type of such size, and on such background, 
as to insure observation. To guarantee this a declara- 
tion in type of adequate size, on a contrasting back- 
ground, properly separated from other statements and 
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designs, should panel of the 
package. If more than one panel is used for dislay, 
the declaration should appear on each. 
W. G. CAMPBELL, Chief. 
358, on “Minnesota Restric- 
tive Sales Law Upheld,” is of considerable interest to 
distributors: 

“The Minnesota Supreme Court has declared valid 
the Minnesota 


appear on the display 


,” 


A second, Circular No. 


Pharmacy law forbidding the sale of 
certain drug items in general stores. The case was 
brought Woolworth -store for the sale of 
milk of magnesia without having a licensed pharmacist 
in charge. 


against a 


“Under the Minnesota Supreme Court decision gen- 
eral merchants can only sell those items exempt under 
Section 5805 of the Statutes of 
which is as follows: 

** “65805. proprietary 
* * * Alum, blue vitriol, borax, carbonate of ammonia, 
carbonate of soda, castor oil, copperas, epsom salts, 
glaubersalts, 


General Minnesota 


Exemptions. medicines, 


glycerine, gum-arabic, gum camphor, 
licorice, logwood, rolled sulphur, saltpetre, senna leaves, 
sublimed sulphur, water of ammonia, arsenate of lead, 
London 


sodium arsenite, 


Paris 


Purple, arsenious oxide, or 


sealed packages distinctly labeled 


‘London Purple,’ 
and 


green in 
‘arsenate of lead,’ ‘sodium arsenite,’ 
calcium arsenite of 


green,’ as the 


‘arsenious oxide,’ ‘arsenate 


zinc’ or ‘Paris case may be, ‘Poison.’ 
Nor shall any dealer whose shop is more than two miles 
from a drug store be thus prevented from selling any 
commonly used medicine or poison which has been put 
up for such sale by a registered pharmacist.’ ” 
Circular No. 359 the 
Washington of interest to 
It is as 


“Announcement 


activities in 
the 


gives various 


particular members. 
follows: 
Dr. J. J. Durrett, has 
resigned as Chief of the Board of Drug Control of the 
Food and Drug Administration effective August 31st, 
and that he Dr. Frederick J. 
Cullen. 

“We wish to again call attention to the fact that 
from time to time the Food and Drug Administration 


is made that 


will be succeeded by 


has issued various statements warning manufacturers 
of patent and proprietary remedies, common household 
remedies and that and 
statements on labels or packages must cease. 

“The officials of the Food and Drug Administration 
in the with the 
members of our Association in assisting them to prop- 
erly label We, therefore, 
recommend that all our members again go over their 
labels and packages to see as to whether or not they 
conflict with the rulings of the Department. 

“The Federal Trade Commission has issued a large 
number of complaints against manufacturers of patent 
and proprietary medicines, common household remedies 
and alleging they guilty of unfair 
methods of competition, based upon exaggerated claims 


cosmetics false misleading 


past have co-operated very closely 


and pack their products. 


cosmetics, are 


of prevention, treatment or cure in misleading adver- 
tisements. 

“The Federal Trade Commission has issued 
releases which set forth that of the manufac- 
turers have entered into stipulations with the Com- 
mission agreeing to discontinue said unfair practices. 


press 
some 
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“*(Names of individuals or firms signing stipulation 
agreements are not mentioned in the Commission’s 
press releases or publications, but the facts in each 
proceeding are presented to show methods of competi- 
tion condemned by the Commission as unfair for the 
guidance of industry and protection of the public.)’” 

The Minutes of the Twenty-Second Annual Meeting 
of the Flavoring Extract Manufacturers’ Association 
of the United States, held in Cleveland, Ohio, have 
been sent out to the membership, and if any member 
has failed to receive his copy, he should communicate 
immediately with the president or the executive 
retary, and a copy will be forwarded without delay. 


sec- 


Grasse Report for September 
(Continued from Page 404) 


stocks in 
The price of the 


than three-fifths normal, and old 
the hands of dealers are negligible. 
almost 25 per 
Bouches-du-Rhone district, 
remains the 
of the collectors being out of line with the price of the 


be more 
oil has risen cent. 

Finally in the 
the wild 


most of 


lavender ungathered, demands 
oil. Cultivated lavender will fall at least one-quarter 
below norma!, with, however, a normal yield of oil. 
In this section, lavandin, more hardy by nature, has 
resisted the drought well and the crop of this hybrid 
will be Stocks very small 
producers look forward to a more favorable price. 


about average. are and 
To sum up, for the four districts mentioned, while 
the crop is small, distillers may find 


well off on account of the satisfactory yield. 


themselves as 
It is im- 
possible to forecast prices, business at the moment be- 
ing at a standstill. 

The 11th Digne Fair on September 26 will be pre- 
ceeded by a meeting to study the causes of the present 
crisis and to remedial 


propose measures. 


Jasmin 

In spite of the low prices and the lack of eagerness 
for work on the part of the gatherers, the gathering 
of these flowers goes on regularly in all of the fields. 
They are being treated in large part by the co-opera- 
tives so that the Grasse houses are receiving only the 
quantities reserved by them on contracts. 
The gathering and processing is going on in a quiet 
fashion in direct contrast to the feverish activity of 
other 


existing 


years. 


The uneasiness of the producers who 
feared for a time that they would not be able to place 
their flowers at any price and of taking a total loss on 
the entire crop, has been lessened by the present cer- 


tainty that they will at least recoup their expenses. 


a 
Tuberose 

We 
crop. It is 


cannot make a prediction with 
to take into 


acreage planted diminishes each year. 


regard to this 
account that the 

In spite of the 
low price of the flowers, the situation is unchanged, 
perfumers absorbing with difficulty a crop already re- 
duced to a minimum. 


necessary 


Clever Oyster 


The oyster may be dumb in some ways, but it has 
sense enough to get four months’ vacation.—Lovwisville 
Times. 
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Soap Famine Spreads Throughout Russia 


PROLONGED soap “famine” constitutes one of 
FA the severest of Moscow’s present-day deprivations. 
During one recent month no soap was sold on some of 
the ration booklets; and during April the ration—at 
least for non-manual workers—was fixed at one-half 
cake per person. This is insufficient for personal cleanli- 
ness, to say nothing of the difficulties of washing cloth- 
ing. Soap is sold on the private market at eight roubles 
(nominally $4.00) per cake; but quite apart from the 
very high price much of this soap is made out of 
dubious substances, and several cases of eczema and 
other skin affections are reported by people using it. 
The shortage of soap is universal throughout Russia. 
In a provincial town on the lower Volga recently 
visited by a well-known English journalist the manager 
of the local hotel informed him that the sheets on the 
beds had not been washed with soup for months, hav- 
ing been merely dipped in blueing as a_ substitute. 
Peasants in the northern regions, he found, were cook- 
ing ashes in order to extract some sort of preparation 
for use as a soap substitue. The main factors in this 
shortage seem to be the lack of animal fats (due to 
the wholesale slaughter of cattle during the winter 
1929-30), and the sale of a considerable quantity of 
Soviet soap on foreign markets. 
Analysis of Soap Containing Water-glass 
K. Scheringa and J. W. Ahlrichs (Pharm. Weekblad, 
1930, 67, 1070—1072) state that the quantity of silica 
in soap containing sodium silicate may conveniently be 
determined by gently igniting the material until in- 
flammable gases cease to be evolved and determining 
the silica in the usual manner. With a high silicate 
content separation with alcohol is unnecessary. An ap- 
parently normal separation with ether from the acidi- 
fied soap solution is not proof that silica is absent, since 
colloidal silica solutions are readily formed.—J. S. 
Chem. Ind., Vol. 49, No. 50, p. 1118. 


Manufacture of Soaps 

Henkel & Co., G.m.b.H. (B. P. 316,935, 17.7.29. Ger., 
6.8.28) state that technical fatty acids are continuously 
mixed with the theoretical amount of alkali carbonate 
solution and conveyed through a _ heating system 
(wherein saponification is completed and the carbon 
dioxide and excess water are removed) into a mixing 
device in which the hydrolysis of the neutral fat pres- 
ent is effected by continuously admitting theoretical 
amounts of caustic alkali lye Apparatus suitable for 
a continuous process is described.—J. S. Chem. Ind., 
Vol. 50, No. 4, p. 71. 
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United States Toilet Soap Production 


_. soap leads all other toiletry items in the 
value of annual production in the United States, 
which in 1929 was $66,728,000. The output of this prod- 
uct has expanded rapidly in recent years, having in- 
creased 25 per cent in value during 1927-1929. Toilet and 
fancy soaps are also one of the leading toilet prepara- 
tions exported. Shipments from this country were 
worth $1,235,000 in 1930. The leading foreign mar- 
kets for American toilet soap in 1929, with the extent 
of their purchases, were: British India, 889,000 
pounds valued at $376,300; Philippine Islands, 1,069,- 
000 pounds valued at $198,000; United Kingdom, 337,- 
000 pounds valued at $160,600; China, 854,000 pounds 
valued at $123,400; Panama, 328,000 pounds valued at 
$90,000; and the Dominican Republic, 239,000 pounds 
valued at $51,500. 


Water-White Coconut Oil and Coconut Flour 


A. O. Cruz and A. P. West (Philippine Jour. Sci., 
1930, 41, 51—58) state that by cold-pressing the 
shredded (Philippine) coconut meats, which had been 
freed from the brown seed coats, a water-white oil of 
exceptionally high quality was obtained. This oil, and 
the yellow oil expressed from the commercial par- 
ings (seed coats), had, respectively, e* 0.9150, 0.9124; 
saponification value 261.4, 243.7; iodine value 5.4, 19.7; 
free fatty acids (as oleic) 0.05%, 0.77°¢; unsaponifi- 
able matter 0.15°%, 0.29°; n ~ 1.4522, 1.4550; moisture 
and volatile matter 0.03 : color (Wesson colori- 
meter) red 0.05, 0.9; yellow 0.30, 6.0. The sp. gr. 
of the water-white oil decreases uniformly with rise 
of temperature, being 0.9150, 0.9114, 0.9079, 0.9043 at 
30°, 35°, 40°, and 45°, respectively, and is suggested 
as a standard for the evaluation of commercial oils. 
The white oil-cake, obtained after expressing the oil 
from shredded coconut, after drying, grinding, and 
extraction with a suitable solvent, forms a flour con- 
taining 20° of proteins and suitable for human con- 
sumption.—Jour. Soe. Chem. Ind., Vol. 49, No. 12. 


Will Returned Holes Be Credited? 


Our London contemporary, Soap Trade & Perfum- 
ery Review, has unearthed some novel patent claims 
for a new soap. The inventor, Maurice Elliott, in his 
patent claim describes a hole in each cake of soap, 
“which enables one to hang same up in a suitable ap- 
pliance, and the soap will not in any way be affected 
by the hole, or caused to break into two or more pieces. 

“This hole,” continues the inventor, “still remains 
after all the soap has been usefully used.” 
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F oreign Soap Industry Surveyed 


Continuation of Article Showing Latin 


American Production Effect on 


U.S. Exporters Trade 


LL of Central America, Cuba and Haiti, accord- 
ing to individual digests of such countries as the 
tepublic, El Salvador, Honduras, 
-anama offer fair markets 


Dominican 
Guatemala, Nicaragua and 
for exports, complete details of the potentialities of 
these markets being given in the text of the 

The broadest picture of South American conditions 


report. 
is contained in the conclusions expressed concerning 
and Brazil, containing general statements 
might well apply to almost any other South 
American country, except a few of the smaller repub- 
bad that little 
if any business could be done even by the most inten- 


Argentina 
which 
lies where economic conditions are so 
sive work. 

Report on Argentina 

The conclusion of the report for Argentina follows: 

“In our opinion the Argentine does not offer a fertile 
field for imported soaps. The local soap industry sup- 
plies over 90 per cent of the demand for toilet soaps 
and nearly 100 per cent of the laundry soaps. There 
is still a limited amount of high quality scented and 
unscented toilet soaps imported, but they sell largely 
because their trade names are widely known, and also 
because of the small conservative class which still de- 
mands the soaps it has been accustomed 
to over a period of years. The large foreign soap 
manufacturers who now operate in Argentina found, 
after considerable study, that the only way to get a 
real share of the business was to manufacture locally. 
In this way they receive the benefits of a high protec- 
tive tariff, and the necessity of paying overseas ship- 
ping charges on the finished product is obviated. 

“The effect of the tariff on imported soaps will be 
better understood when realizes that a 100-gram 
bar (about 31% ounces) of imported fine quality scented 
soap pays a duty of 26 cents, a 3%-ounce bar of fair 
quality perfumed soap would be assessed 13 cents, while 
the same sized bar of imported ordinary quality per- 
fumed soap would be dutiable at 3 cents. As shown 
in the tariff schedule, imported yellow and green 
laundry soaps are dutiable at the rate of 2 cents per 
kilo, while laundry soap would probably be classified 


varieties of 


one 


under item 3137 which calls for a duty of 10 cents per 
kilo. Moreover, the Argentine today distinct 
predilection for locally manufactured The 
tables imports of great 
diminution in foreign purchases of these articles. On 
the other hand it is known that consumption of soap 
in Argentina is on the increase and concomitant with 
increasing purchasing power is developing a demand 
for the better soaps. The tables of imports shown in 
the previous article indicate better than words how 


has a 
goods. 
indicate a 


showing soaps 


completely the local industry controls the soap market. 
“Any American toilet soap manufacturers desiring 
a share of Argentina’s trade in imported soaps must 
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be willing to spend considerable money in advertising, 
and they should by all means choose an agent, prefer- 
ably a manufacturer’s agent, who has contacts among 
the drug jobbers.” 


Brazilian Conditions 


The conclusion of the report for Brazil follows: 

“The existence of a well-developed soap industry in 
Brazil protected by a practically unsurmountable tariff 
wall has all but this market to soap 
manufacturers. The increasing tendency, on the part 
of some of these manufacturers to establish factories in 
the country that efforts to 
develop a worthwhile export business have failed, and 
as a strong proof of the futility of attempting to build 
up a sales volume in the face of the obstacles mentioned 

“At the present writing, several large American soap 
manufacturers are studying the practicability of estab- 
lishing factories in Brazil and, in the opinion of the 
bureau’s Rio de Janeiro office, it will only be a matter 
of a few years until certain of the well-known brands 
of American toilet soaps will be produced in Brazil.” 


closed foreign 


serves as an indication 


Determination of the Detergent Power of Soaps 


E. Bosshard and H. Sturm (Chem.-Ztg., 1930, 54, 
762—763) state that a standard soiled fabric is pre- 
pared by precipitating a known amount of iron oxide 
(from iron ammonium alum solution) on a flannel strip. 
The strip is washed by a standardized procedure, dried, 
and ashed, and the residual iron oxide in the ash is 
determined by the Zimmermann-Reinhardt method. The 
amount of iron oxide removed by the washing opera- 
tion, expressed as a percentage of the total soil, repre- 
sents the detergent power of the soap used. If desired, 
the soiled test strip may be oiled by treating with a 
known amount of an ethereal solution of petroleum oil, 
and the fat left after washing determined by extrac- 
tion. Reproducible results are obtained. The addition 
of perborate to a curd soap lowered the detergent value. 
—J. S. Chem. Ind., Vol. 49, No. 48, pp. 1078-9. 


Preventing Oxidation of Plant Oils 

Auto-oxidation of plant oils and their fatty acids de- 
pends upon the presence of unsaturated fatty acids or 
their glycerides, linoleic acid in particular. Experi- 
ments made with a linoleic acid derived from poppy seed 
oil have shown that if 1 per cent of 8-naphthol is added, 
it prevents oxidation of the linoleic acid, even with pure 
oxygen at 60°, A plant olein so treated behaved like 
an olein derived from tallow, i.e., it was stable, while 
a linseed oil to which 1 per cent of §-naphthol was 
added, in the course of two years did not suffer either 
oxidation or polymerization; its viscosity and iodine 
number remained unchanged.—Seifensieder Zeitung, 
Feb. 26, 1931, p. 135. , 
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Soft Water in Soap Manufacture 
by Paul I. Smith 

fFWHE quality of the water supply frequently de- 
| termines the success or failure of an industrial 
enterprise. This is very true in regard to soap manu- 
facture. A soft water is most desirable. The pres- 
ence of excessive amounts of temporary and perma- 
nent hardness salts means that a continual waste of 
good alkali is occurring in the manufacturing proc- 
esses. In these days of stringent economy and keen 
competition, this small but insidious drainage of profit 
is bound to make a considerable financial difference at 
the end of a year’s trading. 

The waste of caustic soda is not, however, the most 
important consideration. Alkaline earth soaps are 
formed in the kettles during the process of saponifica- 
tion. These calcium and magnesium soaps are sticky, 
insoluble compounds possessing no detergent proper- 
ties. Their formation means that good oil is wasted 
und the bulk of soap contaminated. During the later 
stages of soap making water is sometimes added to the 
melt and here again hard water will precipitate valu- 
able soap. 

The insoluble magnesium and calcium stearates, 
paimitates and oleates, ete., together with metallic 
impurities affect the color and tend to destroy the odor 
of scented toilet soaps. Taking the molecular weight 
of soap as 300, each degree of hardness, reckoned as 
calcium carbonate, can destroy six grains of soap. An 
easy calculation reveals the fact that 1,000 gallons of 
water of 20 degrees hardness renders useless 120,000 
grains of soap or 1.7 pounds. Thus each degree of 
hardness in the water destroys 0.1 pound of soap. 
These figures give some idea of soap wastage. Even 
if the total hardness is only seven or eight degrees the 
destruction of good soap is appreciable. 


Water Softening Methods 

The softening of industrial water has now become a 
very important and specialized business. The plants 
available vary according to particular manufacturing 
requirements. It may be said that there are three 
principal methods of softening water. The commonest 
is based on the discoveries of Porter Clark in 1841 
and R. A. Maigen in 1886. Lime and sodium carbon- 
ate are used to remove the temporary and permanent 
hardness. The reactions are quite simple. The lime 
precipitates the calcium and magnesium bicarbonates 
as insoluble carbonates. 

Ca(HCO;)2+Ca(OH)>» 2CaCO,+2H.0. 

Mg (HCOs;):+Ca(OH)>» MgCO,+CaCO,+-2H.0. 

The soda reacts with the soluble alkaline earths, such 
as nitrates, chlorides and sulphates of lime and mag- 
nesium which cause permanent hardness, and precipi- 
tates them as insoluble carbonates. 
MgSO,CaSO, + 2Na:CO, = 2NaSO, + CaCO,MgCO; 
Mg(NO;),.Ca(NO,)> 2Na.CO; 
4NaNO,; CaCO,MgCO 
4NaCl + CaCO,MgCO: 


MgCl. . CaCl. 2Na,COs; 


Thorough settlement and filtration completes the re- 
moval of the carbonates. As the magnesium carbonate 
is more soluble than the calcium salt it is necessary to 
convert it into the hydroxide. This is achieved by the 

addition of a calculated amount of lime. 
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Caustic soda is also used for softening waters. 
Ca(HCO,): 2Na0OH CaCO, + Na.CO, + 2H:0 
Mg(HCO;). + 4NaOH Mg(OH). 2Na.CO, + 2H.0 

This method is, however, more expensive than the 
lime and soda process. Owing to the powerful nature 
of the alkali used there is always a danger of obtain- 
ing an excessively softened water. 

A very popular method of industrial water softening 
is known as the Permutit or Base Exchange and was 
patented by Gans (D.R.P.174097). The action is due 
to peculiar properties of artificial zeolites or hydrated 
alumino-silicates of soda. These complex chemicals in 
contact with aqueous solutions of metallic salts under- 
go the following changes: 
Na.0. (Al.0,.4Si0:.2H.O) 

(Solid) 


; CaO (Al.O0;.4Si0.2H.0) 
(Solid) 


In the presence of hard water the equation follows 
towards the right and with concentrated solutions of 
sodium salt towards the left. 

The method of Base Exchange is very efficient and 
does not require much skill on the part of the operator. 

There are a number of other water softening meth- 
ods which rely upon the action of sodium silicate and 
phosphate. These find useful application in household 
softening systems, but have not yet been introduced 
on a large scale in industry. Several electrical water 
softening processes have also been patented and are 
said to be very successful. 

It is of great importance that all water softening 
processes should be under the control of a chemist who 
should test samples at least twice a day. The soap 
titration gives all the information required for ordi- 
nary works practice. 


CaCl..aq. 


2NaCl.aq. 


The Spreading Process (Fliess-Verfahren) for the 
Differentiation of Vegetable Oils* 


The process described by P. Jaeger consists of plac- 
ing a drop of oil on a sheet of unsized paper, prefer- 
ably rather thick and unbleached, The spot thus ob- 
tained is examined after drying at normal tempera- 
ture and away from sunlight; the components which 
dry the most rapidly will be concentrated at the center 
of the spot, while the others will travel to the outer 
edge of it. Simple examination of the spot will 
scarcely be sufficient to distinguish the different com- 
ponents of the oils; but the phenomena becomes more 
evident if the spotted and dried paper is placed in 
water: the parts of the spot which absorb the water 
easily will appear deeper than those which will not 
allow of penetration by the water. Examination by 
transparency after the immersion will give the opposite 
effect. Comparison is then made with the spot-types 
by observing the intensity and the extent of the cen- 
tral parts, as well as the rings, which are counted. 

By this method, therefore, it is possible not only to 
differentiate among the vegetable oils, but also to de- 
termine the different degrees of resistance which they 
offer to penetration by the water. This knowledge may 
have some importance in painting. The author pro- 
poses to perfect the method, so that it can also be ap- 
plied to mixtures of oils. 


*Chimie & Induatrie, Vol. 22, No. 1, p. 117 
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Soap Materials Market 


Vegetable Oils 

During the past week or ten days, there has been a 
somewhat better buying demand from soap makers and 
vegetable oil refiners and a fair amount of business has 
been passing. Coconut oil experienced another decline 
3%ec lb. tanks New York. Further 
limited quantities are available at this writing for this 
the same price but fractionally 
higher prices are asked for the first three months of 
next year. 


with sales at 


vear’s deliveries at 


With the lowering of prices abroad, palm oils have 
been a little more active and the interest shown here by 
soapers is heavier. Sulphur olive oil foots have also 
been in better demand recently with sales in tank cars 
for immediate future shipments at 4%4c lb. New York 
and in lb. New York. The market 
abroad is steady at these levels and bids at slightly 
declined. Commercial dena- 
tured olive oil is quoted at 75c per gallon New York 
for nearby shipment but December 
from Europe is offered today at 
66c to 68c per gallon New York, carlots, price depend- 
ing upon shipment. 


drums at 4%c 


lower levels have been 


new crop oil for 


forward shipments 


Following the decline in crude cottonseed oil in the 
South, crude corn and also crude domestic soya bean 
oils have become easier with corn oil quoted at 4%c. lb. 
Midwest mills and soya at 4'%c to 4%c lb. f.o.b. Mid- 
west mills in tank cars A. H. HORNER. 


Tallow 
Immediately following the Labor day holiday period 
the tallow and market 
pected rejuvenation culminating in sales of the equiva- 


grease experienced an unex- 
lent of about seventy-five tank cars of these commodi- 
The result is that with the production thus sold 


up some producers have raised their 


ties. 
ideas of value. 
There has been some export business booked on tallow 
in addition to the domestic with further export inquiry 
in the market. 
would seem unlikely that an extensive bullish situation 


Considering the general situation, it 
was in prospect, but the status has certainly changed 
to one of The 
the demand for 
high titre No. 2 tallow discloses the scarcity of supply 


steadiness and firmness. surplus of 


grease has been well absorbed while 
of this raw material. 

In the Middle West the buying has been extended 
over a greater period of time than that in the East and 
at the present the larger packers are not offering. 


E. H. FREY. 


Industrial Chemicals 
The market has been quiet since our review of last 
month. There has been some moderate price shading 
on small local business but on the whole the manufac- 
turers have not changed their prices and they seem 
unlikely to do so. Some talk is heard of further ad- 
justments in alkali prices on business on contract for 


1932 but it seems unlikely that any change will be, 


made. The difficulties attending the readjustment of 
last year are still fresh in the minds of the makers. 
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Prices of Soap Materials 


Tallow and Grease 
Tallow, N. Y. C 
Edible 
Fancy 
Grease, 
House 
Yellow 
Lard 


. extra 


white 


Fatty Acids 
Coconut Oil, 98°% Saponifiable, tanks. 
Corn Oil, 95% 


Saponified 

Stearic Acid, single pressed 
Double pressed 
Triple pressed 


Soap Making Oils 
Castor No. 1, tanks 
No. 3, tanks 


Corn, crude, Midwest mill, tanks..... 
Cotton, crude, Southeast, tanks 
Refined 
Foots, 50% T.F.A. 
Lard, common No. 1, barrels 
Olive, denatured, max. 5° 
drums, gal. 
Foots, prime green, barrels 
Palm, Lagos, max. 20% F.F.A., drums 
Niger, casks 
Palm kernel, tanks 
Peanut, crude, barrels 
Refined, barrels 
Soya beans, max. 2 
mill, tanks ‘ 
Tallow, acidless, barrels 
Whale, Crude No. 1, Coast, tanks .... 
Refined, barrels 
Glycerine 
Chemically pure, drums extra 
Dynamite, drums included 
Saponification, drums 
Seap lye 


Rosin 
Barrels of 280 pounds 
K 
M 
N 
W. 
W. 
X 
Wood 
Chemicals 
Acid, muriatic, 18°, 100 pounds 
Sulphuric, 60°, ton 
66°, ton 
Borax, crystals, carlots, ton 
Cyclohexanol (Hexalin) 
Naphtha, cleaners’, tankcars 
Potassium carbonate, 80 @ 
Hydroxide (Caustic potash) 
88 @ 92° 
Salt, works, ton 
Sodium carbonate 
light, 100 pounds 
Hydroxide (Caustic 
solid, 100 pounds 
Silicate 40°, drums, 
pounds 
Sulphate, anhydrous 
Phosphate, tri-basic 
Zine oxide 


(Soda ash) 
Soda) 


works, 100 


.02% @ 


04 @ 
.04144@ 


O2Z%@ 
02% @ 
02% @ 
07% @ 


.06 \4 a 
04 @ 
06% @ 


07} 1@ 
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11 @ 


10%@ 
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03% @ 
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06 @ 
06% @ 
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05 @ 
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11%@ 


09% @ 
06a 
O05%@ 


fa 
(a 
05° @ 


054@ 


06% @ 


50 @ 


15 @ 


2.50 @ 


75 @ 
01% @ 
03 1 1 @ 
.06 1 2 @ 


6.50 
6.75 
3.70 


1.60 


76.00 


06% 


14.00 


2.09 


3.59 


02% 
03% 
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